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Siory of the Week 
‘eve’ Ruth Stories 


{hat Ruthian Appetite 


A Law Unto Himself 


Stery of the Week 


Tommy Henrich, one of the New 


York Yankees’ all-time-great out- 
fielders (and that’s quite a list, 
prother: Ruth, Meusel, DiMaggio, 
Lindell, etc.), met Owner Jake 


Ruppert but once. 

At the time, Tommy was riding 
the bench while a wrenched knee 
healed. 

Making one of his ultra-rare ap- 
pearances in the Yankee dug-out dur- 
ing a game against Connie Mack’s 
Athletics, Col. Ruppert noted Hen- 
rich’s dejected look (the Yanks 
were then trailing by two runs). 

“Don’t take it so hard,” comforted 
Ruppert, patting Tommy gently on 
the shoulder. “Yust hit us a home 
run and you'll be back in the line-up.” 


Another grand Ruppert story, as 
told by the late Babe Ruth: 

The Sultan of Swat had been 
arguing with Owner Ruppert for at 
least an hour over his salary for the 
coming season. Exasperated, Rup- 
pert ordered Ruth out of his office. 

“You wait outside till you come 
to your senses,” commanded the 
brewing magnate, ushering Ruth into 
an adjacent reception room. 

Half an hour had passed before 
Ruppert rejoined the banished “Babe” 
in the reception room. He found the 
latter apparently staring at the 
mural decorations. 

“Dose pictures,” began Ruppert, 
“dey purty nice, hey? Take dot vun 

. . it’s mine office building. Cost 
five million dolluhs. And over dere’s 
my country estate . . . airplane pic- 
ture, dot is. Cost me, mebbe two 
million. And, now, behind you is my 
hunting lodge cost half a 
million .. .” 

Ruth cut him short. 

“Jake,” he ejaculated, “you pay me 
$80,000 or I won’t play.” 

“Robber!” screamed Ruppert. ‘You 
want my shirt, eh? My life’s blood? 
You make me bankrupt yet? Vot 
you t’ink I am, a millionaire?” 


Elden Auker, who pitched neatly 
for the Detroit Tigers in the early 
1930's, got by on the strength of a 
puzzling delivery. He tossed ’em up 
to the plate underhanded. 

First time “Babe” Ruth faced 
Auker, he struck out. 

“Herrauph,” growled Ruth. “First 
time a woman ever fanned me.” 


One of the grandest things about 
our national pastime, baseball, is the 
hold it has on boys—and the way it 
inspires them and keeps them on 
“the straight and narrow.” 

“Babe” Ruth was a juvenile de- 
linguent. But after he left a boy’s 
“home” to become baseball’s greatest 
Slucger, he spent many a morning 
and many a night visiting orphan 
Schools and boys’ clubs—with effects 
on ‘hose future generations of man- 
hoo’ which never can be measured. 

Horry Heilmann, who won the 
American League batting champion- 
ship four times (in alternate years) 
during the Ruth Era, often accom- 
panied “The Babe” on these inspira- 
tional visits to boys’ groups. Which 
leads up to this anecdote: 

On a “barnstorming” tour of the 
We-t following a World Series, Heil- 
me 1 was playing centerfield for the 
Ar -rican League All-Stars against a 
“ho: shot” local baseball team in 
Albuquerque, New Mexico. The All- 
Sters were ahead 17 to 0 when 


Heilmann took the field for the ninth 
ining. At that moment a very small 
y dashed out and tugged at Heil- 
ann’s sleeve. 


Concluded on Page 10, Column 1) 
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ket for Home Freezers (1) Poor R 


e never involved the long-time cold storage of foods and the un- 


familiarity and inexperience with storing foods in the home at low 
temperatures. This presents one of the biggest obstacles which the 
salesman must overcome. It will require the same kind of informed 
specialty selling to get home freezers into a large number of homes that 
need them as was required with the domestic refrigerator. 

Despite the vast amount of public enthusiasm and acceptance for the 
home freezing idea, people will have to be shown the actual use value 
of the product before they will invest a sizeable amount of money to 
obtain this new service. This can be accomplished only by concentrated 


and constant sales effort. 


Now the logical question is, “Who will sell the home freezers this 
year?” There can only be one answer to that question. It will be the 
dealer who will use a planned selling program. This program means 
work and more work, but the dealers who are now using planned selling 
are not complaining that they are not having calls for home freezers and 
that freezers are not “moving.” The home freezer business is good with 
them and they are getting their proportionate share of this year’s 
$150 million or better worth of retail home freezer sales. 

The planned selling program is fundamental and simple. Adopt the 
following program and watch your home freezer sales increase. 


1. “Live” Display Models 


At least one freezer should be in constant operation on the dealer's 
display floor. It will attract customer's attention and result in sales if 
this “live” model is well stocked with appetizing frozen foods having 
gayly colored labels and endeavor to show such items as strawberries, 
corn, peas, mixed vegetables, sliced peaches, etc. in these packages. 
Dress up the display with flashy appearing foods wrapped in cellophane. 
Whole or cut up chickens, corn on the cob, lobster tails, hamburger 
patties, cake, rolls, frozen pies, and other bakery goods of various types 
are‘excellent for display purposes. Frozen fruit juices in colorful labeled 
cats add to the attractiveness of the display. Show unusual types of 
foods as they attract special attention. _ 

With a “live” display on the dealer’s ‘floor they will find that selling 
to qualified prospects, as well as to casual visitors who drop in to 


look around, is made much easier. 


2. Outside Salesmen Creating Prospects and Closing Sales 


Much of the success in appliance sales made by public utility compa- 
nies and many furniture and appliance stores is due to the canvassing 
work done by outside salesmen “pushing doorbells” for leads and direct 
sales. The outside salesman who canvasses at least half the day and 
uses the balance of the day to contact qualified prospects never finds 
himself with too few prospects or a poor sales record. Using the satisfied 

(Continued on Page 14) 


July Refrigerator 
Sales Held Steady 


NEW YORK CITY—Latest statis- 
tics released by the Household Re- 
frigeration Section of the National 
Electrical Manufacturers Association 
on sales of household electric refrig- 
erators show that: 

1. World sales in July by 13 re- 
porting manufacturers totaled 370,- 
970, compared with 389,973 in June 
by the same number of producers 
and 277,700 in July, 1947, by 11 
companies. 

2. World sales for the first seven 
months of 1948 by 11 to 13 reporting 
companies amounted to 2,387,493, 
against 1,754,891 by 11 manufactur- 
ers for the corresponding 1947 period. 

3. Sales by states by distributors 


(Concluded on Page 4, Column 4) 


Electrical Leagues To 
Open Conclave Sept. 29 


NEW YORK CITY—Food freezers, 
appliance marketing, training of 
salesmen, the power outlook, indus- 
trial electrification, and wiring are 
some of the subjects to be discussed 
at general sessions of the 13th annual 
conference of the International As- 
sociation of Electrical Leagues. 

The conference will be held at the 
Mayflower hotel in Washington, D. C., 
Sept. 29 through Oct. 2. It will con- 
sist of three sessions on Wednesday, 
Sept. 29, two on Thursday, one on 
Friday, and one on Saturday. 


(Concluded on, Page 4, Column 3) 


Gibson To Preview 


"49 Models In Oct. 


GREENVILLE, Mich.— The 1949 
Gibson refrigerator models will be 
unveiled to distributors and distribu- 
tor salesmen convening in Grand 
Rapids, Mich., Oct. 25-27, reports J. 
L. Johnson, general sales manager, 
Gibson Refrigerator Co. 

Initial production change-over oper- 
ations for the new line are already 
under way at Gibson’s Greenville and 
Belding plants. 

Pilot runs of new models are now 
being made. Concurrent with the 
pilot runs, production and assembly 
operations are being further stream- 
lined by the installation of new equip- 
ment. A new warehouse with addi- 
tional shipping facilities will also be 
built at the Greenville plant. 

Presentation of new models and 
merchandising plans will take place 
during the first two days of the con- 
vention, it was tentatively announced. 


Aug. Appliance Sales 
Up, Says N. Y. Report 


NEW YORK CITY—Rising steel 
prices and a rush to beat new credit 
restrictions drove major appliance 
sales during August from 5 to 10% 
ahead of last year, the New York 
Times reports. 

The paper quoted department and 
home furnishings store buyers as 
saying that sales of both automatic 
and conventional washers contribited 
heavily to the increased volume. 


(Concluded on Page 4, Column 3) 
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efrigeration Big Cause of 


Food Poisoning--U.S. Health Chief 


Refrigeration Part 
Of Building Code 
Brings a Protest 


NEW YORK CITY—Plans to in- 
clude a special refrigeration and air 
conditioning section in a proposed 
uniform national building code have 
drawn fire upon the Building Officials 
Conference of America from two 
directions. 

Meeting here last week, the BOCA 
heard the secretary of the American 
Standards Association—G. F. Hussey, 
Jr.—protest against the plan to set 
up a code different in important 
provisions from the B9 American 
Standard Safety Code for Mechanical 
Refrigeration. 

The Air Conditioning & Refriger- 
ating Machinery Association has also 
lodged a similar protest with BOCA, 
urging that the B9 code be adopted 
instead of a special code, indicates 
William B. Henderson, executive vice 
president of ACRMA. 

Made up of municipal and state 
building officials plus representatives 
of manufacturers supplying the build- 
ing trades, the BOCA is endeavoring 
to draft a uniform building code 
that could be adopted by states and 
municipalities either in toto or by 
reference. 

And as Hussey of ASA pointed out 
in addressing the BOCA, through 
such a uniform code “there might 
be eliminated the conflicting require- 
ments which operate to restrict 
building design, the free use of 
various materials in building opera- 
tions throughout the country and 
which may make unavailable to the 
public the degree of protection to 
which they are entitled.” 

With this motive the ASA is in 
full agreement, Hussey declared, but 
where the BOCA intends to set up 
special codes both the ASA and 
ACRMA are objecting. 

Not all the members of the BOCA, 
however, are in accord with the plan 
for a_ special refrigeration code 
differing from the B9, it is under- 
stood. 

Referring to certain cases where 
the “provisions set forth in your 
basic building code differ, sometimes 
slightly and sometimes importantly, 
from the corresponding provisions of 
the American Standard upon which 
they appear to be based,” Hussey 
told the BOCA meeting: 

“IT cannot urge upon you_ too 
strongly the gravity of this situation. 
Let me cite a single example. The 
American Standard Safety Code for 
Mechanical Refrigeration, B9-1939, 
is the work of a sectional committee 


(Concluded on Page 29, Column 1) 


Rema Export Group To 
Meet with Gov't Men 


PITTSBURGH — Two government 
foreign trade officials, one from the 
Department of Commerce and one 
from the Department of State, will 
address the Export Division of the 
Refrigeration Equipment Manufac- 
turers Association at a meeting in 
the Statler hotel, Washington, D. C., 
on Sept. 22, Rema announced. 

The officials are George L. Bell, 
associate director of the Office of 
International Trade, Department of 
Commerce, and Karl Anderson, ad- 
visor to the chief of the International 
Resources Division, Department of 
State. They will speak during the 
luncheon session. 

Through the meeting, Rema’s ex- 
port committee hopes to “secure the 
cooperation of the Department of 
Commerce in allocating more licenses 


(Concluded on Page 4, Column 4) 
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Records for a Year on 
Disease Outbreaks Point 
To Lack of Refrigeration 


WASHINGTON, D. C.—Lack 
of proper refrigeration is a 
major contributor to the fre- 
quency of food poisoning in the 
United States, asserts U. S. 
Assistant Surgeon General Mark 
D. Hollis. 


Hollis, who is chief of the 
Sanitary engineering division, 
Public Health Service, Federal 
Security Agency, backed up his 
statement with a 32-page com- 
pilation of reports by state and 
local health authorities on dis- 
ease outbreaks during 1946 that were 


conveyed through foods other than 
milk and milk products. 


The compilation is being made 
available by the Sanitary Engineer- 
ing Division, Public Health Service, 
4219 Federal Security Building South, 
Washington, D. C. 


“The compilation shows,” he said, 
“that in 1946 there were 299 out- 
breaks of disease from contaminated 
food incapacitating 12,526 people, 17 
of whom died. The food was usually 
contaminated through insanitary con- 
ditions or infections of food handlers. 

“More important, however, early 
and adequate refrigeration was lack- 
ing. Even if contaminated, food will 
not usually develop toxins and cause 
food poisoning if properly refriger- 
ated promptly after preparation. 

“Many outbreaks of gastroenteritis, 
diarrhea, and typhoid fever occur as 
a result of eating contaminated food 
at group gatherings where refrigera- 
tion and other food handling facili- 
ties are usually make-shift if existing 
at all.” 

Hollis declared that for the period 
1938 to 1946, outbreaks traced to 
foods have been nearly six times as 
numerous as those from water or 
from milk. Disease outbreaks at- 
tributed to water and to milk de- 
clined during the war years, but 
food-borne diseases increased. 

“In 1942 there were 53 water-borne 
outbreaks, 45 milk-borne, and 245 
food-borne,” he asserted. “By 1946, 
the number of outbreaks were re- 
duced to 32 for water and 19 for 
milk, but food-borne outbreaks rose 
to 299.” 

Many cases of food poisoning 
where improper or inadequate refrig- 
eration was at fault or believed to be 
at fault were reported in the compila- 
tion. Typical are the following: 

In Birmingham, Ala. cases of food 
poisoning developed from food served 
in three stores during a noon hour. 
Three of the cases had to be hos- 
pitalized. 

All food was found to have been 
prepared in a common kitchen with 
roast turkey and dressing being the 
common food eaten. To quote the 
report: 

“Investigation revealed food was 
prepared on afternoon of day pre- 
vious to making delivery and refrig- 
erated during intervening time. Lack 
of adequate refrigeration followed by 
long incubation was in all proba- 
bility cause of outbreak. 

“The kitchen was moved into new 
quarters three weeks previous and 
walk-in box had recently been placed 
in service. Temperature was _ in 
process of being adjusted. 

“Sample of roast turkey stored in 
refrigerator, while not same _ food 
involved in outbreak, on laboratory 
analysis showed plate count of 
1,056,000,000 per gram, 50% non- 
hemolytic staph. aureus and albus 
present. All prepared food was de- 


(Concluded on Page 29, Column 2} 
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AIR CONDITIONING & REFRIGERATION NEWS, SEPTEMBER 20, 1948 


Hotpoint To Dedicate New 
Range Plant at Cicero, 
Unveil New Products 


CICERO, Ill. — Dedication cere- 
monies marking the opening of its 
new electric range plant here will be 
staged on Sept. 22, Hotpoint, Inc. has 
announced. 

At the same time, the company 
will introduce to the press its new 
electric dishwasher and a _ double 
oven push-button range that is said 
to be a larger version of the one 
exhibited at the July home furnish- 
ings mart in Chicago. 

The company plans to introduce 
the new factory and products to 
about 100 distributing principles on 
Sept. 27 and 28 and then to the field 
organization on Sept. 29 and 30. 

The new plant is said to have a 
potential output of 12,000 washers 
per week. When it is operating at 
full schedules, it will boost the Hot- 
point working force in Chicago area 
and Milwaukee factories to 10,000 
persons. 


Mfr's. Excise Taxes Rise 35% 
On Refrigerators, Conditioners 


WASHINGTON, D. C.—The U. S. 
Treasury collected approximately 
35% more manufacturer’s’ excise 
taxes on refrigerators and air condi- 
tioners in July of this year than in 
the same month last year. 

The Treasury reported collections 
in this category of $8,245,757 for 
July, 1948 and $6,128,874 in July, 
1947. 


Binks Raises Prices 10%, 
Pricing Policy Unchanged 


CHICAGO — There has been no 
change in Binks Mfg. Co.’s policy of 
invoicing all shipments at the price 
in effect at the time of shipment as 
a result of its recent price increases, 
E. F. Watts, vice president, has ad- 
vised customers. 

The company, which manufactures 
water cooling and other equipment, 
raised prices of most of its products 
and all parts approximately 107, 
effective Sept. 15. According to 
Watts, the increase was made man- 
datory by higher materials and labor 
costs. 

Any order received at the plant on 
or after Sept. 15 will be written up 
using the new prices, and all orders 
which are received and cannot be 
shipped before that date will be 
billed according to the regular price- 
on-date-of-shipment policy, Watts 
said. 


Drive To Boost Membership 
Opened by NERA In East 


CHICAGO — Out to increase its 
membership some 7,000 by Jan. 16, 
the National Electrical Retailers 
Association has already held opening- 
gun meetings in several eastern cities. 

Managing Director C. C. Simpson, 
who made the announcement, dis- 
closed that groups in Hartford, Conn.; 
Boston; Philadelphia; New Haven, 
Conn.; Bridgeport, Conn.; Washing- 
ton, D. C.; Norfolk, Va.; and Harris- 
burg, Pa. were hard at work imple- 
menting the drive, to be known as 
the “Board of Directors Challenge 
Campaign.” 


Lehigh Arranges Disposal 
Of Elpeco Inventory 


LANCASTER, Pa.—Lehigh Mfg. 
Co. in Lancaster has arranged with 
the trustees of the Electric Power & 
Equipment Co. for the orderly dis- 
posal of all the inventory of the 
Refrigeration Division of Electric 
Power Equipment Corp. 

U. S. District Court had ordered 
the sale of the inventory of the 
Refrigeration Division of Elpeco (as 
per story in Sept. 6 issue of the 
NEWS). 

This inventory has been removed 
to Lehigh’s plants in Lancaster and 
Easton, Pa., where it is being cata- 
logued and classified. 

By this method, it was stated, it is 
felt that the refrigeration market 
can absorb this material effectively 
and economically and avert the ill 
effects that sometimes accrue from 
auction sales or indiscriminate dump- 
ing. A reasonable period of time is 
planned to consummate this transac- 
tion. 

Condensing units, compressors, 
blowers, coils, air conditioners, and 
various types of components and 
accessories are included in the inven- 
tory. 


Broome Sheet Metal Co. Named 
York Dealer In Charlotte, N. C. 


CHARLOTTE, N. C.—Appointment 
of the Broome Sheet Metal Co., 1909 
North Harrill St., as an authorized 
dealer in the Charlotte area for the 
York line of air conditioning and 
heating equipment has just been an- 
nounced by H. G. Broome, Jr., man- 


ager. 
— 


RALSTON and JONES 
Complete Refrigeration Service 


and Maintenance 


Motor 


Head Pressure 


Suction Pressure 


Fan Belts 


Refrigerant 


HARDWARE 
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The only good cooler is a TIGHT cooler. 
So ... before you leave that service job... 
check the hardware all ’round. Replace 
loose, worn, broken equipment with new 
“Living Action” locks . . . new longer-wear- 
ing hinges . . . from Grand Rapids Brass. 
It’s easy to show the commercial operator 
how hardware replacement saves hun- 
dreds of dollars in food losses, power 
bills, mechanical wear and tear. 
YOU make up to 40% of the hardware 
bill, plus installation charges. Get the 
complete story TODAY — ask your 
jobber or write direct for details! 
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Lum ‘n Abner Go on Air for Frigidaire 


July Wholesalers Sales 
Fall 9% Below June, But 
Jump 15% over July ’47 


WASHINGTON, D. C. — Although 
July sales of appliance and specialty 
wholesalers were 9% below the June 
level, the month’s volume was still 
15% higher than a year ago. It also 
brought the seven-month sales record 

.for this category to a level 12% 
above dollar sales amassed in the 
same period of 1947. 

In making its report, the Census 
Bureau added that altogether dollar 
sales of furniture and home furnish- 
ings for the first seven months regis- 
tered a 27% increase over last year. 
July sales surpassed the 1947 figure 
by 34%, but were actually 6% below 
June of this year. 

As for July inventories of furniture 
and home furnishings, they were 44% 
greater than at the same time last 
year and 1% above June. 

In the appliance and _ specialty 
wholesaling field, however, the July 
inventory level reflected no change 
from June and was 25% above the 
similar period of 1947, according to 
the Census Bureau. 


Lum ’n Abner sample a4. 
bit of fresh fruit from 4 
new Frigidaire Cold-We | 
Imperial refrigerator. The 
Pine Ridge comedy tea: 
begins a new half-hovr- 
Sunday night show fcr 
Frigidaire on Oct. 3 ove- 
164 CBS stations. 


* 


Pine Ridge Duo Start 
Half-Hour Show Oct. 3 


DAYTON, Ohio—Lum ’n Abner, 
the famous Arkansas comedy team, 
will begin a new half-hour program 
on Sunday night, Oct. 3, over 164 
stations of the Columbia Broadcast- 
ing System, for the Frigidaire Divi- 
sion of General Motors Corp., reports 
F. H. Peters, Frigidaire’s advertising 
manager. 

Peters explained that the show is 
brand new and will be broadcast for 
the first time as a full half-hour pro- 
gram (10 to 10:30 p.m. eastern time) 
instead of 15 minutes daily. 

“Lum and Abner make possible a 
new type of radio selling for Frigid- 
aire,” he continued, ‘‘as their store 
provides a natural setting for the 
most effective demonstration of our 
products. The stars themselves will 
help Announcer Wendell Niles drama- 
tize Frigidaire features by participat- 
ing in the radio commercials. The 
show also has excellent possibilities 
for television, should Frigidaire de- 
cide to use this medium.” 

Known offstage as Chester Lauck 
and Norris Goff, Lum ’n Abner have 
been on the air over a period of 17 
years. 


INSTALLING THE DRIER IN THE 
COOL SUCTION LINE.... 


eliminates 90% of our service costs 


i 


In the exclusive new Cross-Flo design, clogging and pressure drop are entirely elim- 
inated; therefore, Cross-Flo Drier-Filters may be permanently installed in the coo/ 
suction line or cold lowside (at evaporator inlet or outlet). In these lower temperature 
locations, the drying efficiency of silica gel is so greatly increased that service costs 
due to moisture problems are almost entirely done away with. 


Diagram below shows Cross-Flo’s principle of flowing the refrigerant uniformly through the 
outside course-filter then slowly across the large cylindrical bed of drying agent, finally flow- 
ing slowly through the extra-large highly-efficient filter. 


oe Se, TS OR aL 


. . . so says Mr. Bill Fletcher, 
chief engineer of Kansas City’s 
Milgram Food Stores as he in- 
stalls a ‘‘Cross-Flo”’ Drier-Filter 
(purchased from his wholesaler, 
Refrigeration Equipment Co.) 
in one of his installations em- 
ploying Hussman Refrigerators 
and Universal Condensing Units. 
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INCORPORATES 


__‘ ZELIENOPLE, PENNSYLVANIA 
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Mo er 
7 re Frigidaire Refrigerato 
e I . 
: more American Homes 
an any other make 


Read this 
typical 
of “ e ? unre 
pain jotted letter from one of Frigi 
It's PPS and app who are agra thousands 
Frigidai siasm like this that’ e wonderful Frigidai = hee tenes ae 
aire Dealers on Frigi s building pre ire Automatic W 
ndry Equipmen iness for 
t! 


All parts 
of the 
are being heard Pe 


Long en 
trial. ough for a good 


& 
Rapidry-Spi 
: “Spin Lea 
< ves 
: — ready to iron yrs 
é out ee ta 
: nd easie 
cages And here’s ke 
a nice feature” eve 
y likes: washer al 


* not be bolted 
to floor. 
With an a 
mazing product 


like the Fri 
; rigidaire A 
pr Washer, it’s sage ‘ 
- an amazing ie 
es - making! — dem 
stration. oe 


lied 


a washer inte 
Thi 
s extra confidence 


means extr 
Frigidaire phe shige as 
to their profit. know 


ment, we decided to get 
reviously 


the time and money ele 
ome - Having this i” mind and having Pp 
isit the local reprey 


in our own hi 
we decided to Vv 
t19 


rigidai re. 
the demonstra 


neard of the F 


ative. curtis Finch. We wer 
me produc remrse 2 
al Motors. a 


gz that this was 


findin 
was good Having used another pro 
puick. for the past seven years. we feel that no other car 


surpasses it 


ur friends re 
ad, 2 doctor 


one of ° 
in use and only this morning 2 friend. 
over to see it in use- 


Having peen 4 publi 
families including working 


in daily 


mothers and n and attending meetings 
everal daily): 1 find myself telling 
of wash 


e yisitin& (s 
e worry out 


along with hom 
ne too can save and take th 
lean clothes 


mother how s 
, and too. © 
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Frigidaire: c. M 
is 
r 300 Taylor street 
- Dayton 1, Onio 
) 
Dear sir 
a 
a We have nad 4 frigidaire automatic washer for the past eight 
e mont and we are SO thrilled with its designing and workmanshiP 
r 
] i that we wanted to tell you how pleased we are 
mportont i 
in ever f 
so ? t y famil 
- for _ q big ened In our family this is vitally important time saving means 
: ime-savi ten 
4 aire Automati ving Frigid- pucp 38 #2 nave three preschool children - *Y husband, 2° in- 
$ matic Washer. 
ol dustrial nygiene chemist and I, ® Little Rock city Health nurse —~ 
li we all must have a daily change of clothes and must look nice- 
: ive-Water Acti 
ing cde _— and rins- The washer with i Tivenwarerseotl’y an@ many nice features 
—a Frigidai 
sive! So Yo canes — ems Seautifully It surpasses any make we have ever used 
: w gh, dirtie: 
ir a come prt 4 The nand control is marvelous and takes all the worry away in 
it’s “hand- ; 
delicate orig with regard® special jobz- we: Like the method of starching and 
rics. 
J fis no wear OTF rearp t? be mended after each washing: 
‘ ofe year pefore puying We used wwasherettes” where aifferent 
ny ope 
le peration can b makes were installed ~- such as the eal oat peel 
ngthened, shortened e 
eliminated. — therefore We came to know the aifferent washers. Realizing 
Wom 
Raa everywhere are 
. pe wd about this impor 
’s vantage. 
in- 
ef 
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>.) 
Ti- 
rs It’sha ‘ 
is. ae pie everywhere 
ic lucas on ded Automat- 
saies fo Aer 
oe aire Dealers! r Frigid- 
One 
ae ee sale insures 
om Customers well 
air ed with the Frigid 
ie Washer are peck { 
$| a 
ye" pects for Frigidair 
rig erators e ee 
Ranges, ’ Electric 
port . Water Heaters 
a Freezers, Kitche , 
' inets and Sinks! n 
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the 
days &Y using 3 Frigidaire washer 
are most healthy 
We are Look ne forward to usingé other General Motors products 
Respectfully: 


(signed) Mrs David A Morton. Jr 
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HARRY ALTER’S 
REFRIGERATION 
[PARTS S 

CATALOG 


WHOLESALE ONLY 


1728 S. MICHIGAN AVE. 


CHICAGO 16, ILL. 


LaFayette St., 


MODEL J SHELL _ 
AND TUBE CONDENSERS 


Low cost, easy-to-clean, sturdily 


SHELL 
AND COIL CONDENSERS 

Compact, inexpensive, efficient 
built for long life— 1/2 ton to 25 Steel shell, copper coils. /2 H. P. 
tons. té 5 H.P. 

These condensers are for both FREON and Methy}- 

Chloride and are Underwriters Laboratory Approved. 

Your Jobber can supply you—or write direct 


AC Mi INDUSTRIES, INC. 


JACKSON, MICHIGAN 


A catalog issued to and for the trade only.. 
NOW-— on your letterhead, for your copy of the most 
nearly complete refrigeration-parts-and-supplies catalog 
in the business—the new DEPENDABOOK! 


New York 13, N. Y. 


.Write— 


REFRIGERATION 
" INDUSTRY 
Sines 1919 


have been 


| Reeds Meeting - - 


(Concluded from Page 1, Column 2) 


Concensus of answers to ques- 
tionnaires sent out by A. H. Kessler, 
chairman of the program committee, 
was that there should be fewer out- 
side speakers so more time would be 
available for league managers to 
discuss problems incident to their 
daily work. Accordingly, informal 
sessions for managers and their 
staffs will be held Wednesday eve- 
ning, Thursday afternoon, and the 
major part of Friday morning. 

Among subjects to be discussed 
at these closed sessions are those 
dealing with farm _ electrification, 
sales training activities, electrical 
interdependence, major appliance 
promotion, lamp and lighting promo- 
tion, selling ventilating systems, 
league bulletins as good public rela- 
tions promoters, and financing re- 
quests for free copies of league bul- 


| letins, booklets, etc. 


| August Sales Up-- 


(Concluded from Page 1, Column 3) 


Sales of these units were 15% above 
last year, they noted. 

They added, according to the paper, 
that since July sales of refrigerators 
“booming,” while good 
electric and gas ranges have been 


active. 


One department store buyer, the 
Times said, noted that sales of con- 


ventional washers rose appreciably 


immediately after steel prices in- 


creased the last time but dropped 
somewhat when prices of the washers 
went up, too. 


Other department store executives 


felt that this trend was nationwide. » 
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bi er your fans quietly and depend- 
G-E unit-bearing motors are Just 
They’ re inexpensive, and important 
too... they’re available from stock now. 


Lifetime lubrication from a sealed-oil 
reservoir insures long, quiet operation. 
Totally enclosed, one-piece construction 
keeps out harmful dust and 
ing smooth, modern looks with a scienti- 
shaded-pole design, 
G-E unit-bearing motors have a low 
starting torque that gives your 


fan smooth, 


Use low-cost stamped metal 
fan blades available from our 
factory; or the convenient hub 
will easily adapt your own fans. 


For further details on these 
outstanding motors, contact your 


nearest G-E 


or write for GEC-219, Apparatus 
Department, General 
Electric Co., Schenec- 
tady 5, N. Y. 
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grit. Combin- 


even acceleration. 


sales representative 


370,970 Household Models Moved In July 


Nema Sales for July and First Seven Months 
Complete Refrigerators Only 


(Lacquer and Porcelain Exterior Cabinets) (Advertised Sizes) 


JULY 
Domestic 
(48 States Other 
Sizes and D. C.) Canadian Foreign Tot: 
1. Less than 4 cu. ft..... 392 12 £04 
OBO Te acs ccesseunces> 1,164 1.164 
BB es eee ccvcaavane 50 oy 50 
Ae. MM MS. 505-09 .6tis hse 33,311 2,096 35.407 
Be. OS TEs kates desu 90,183 ee 6,464 96, 147 
Oe . cc ciasuswinass 115,955 18 6,954 122,927 
7. 9 and 10 cu. ft. paige 97,151 4,153 101,594 
8. 11 and 12 cu. fH. ..... 12,882 179 13,61 
9: 18-eu. tt. and up ..... 6 ae ees 6 
4D; OM irked cineccecces 351,094 18 19,858 370,70 
FIRST SEVEN MONTHS 
Domestic 
(48 States Other 
Sizes and D. C.) Canadian Foreign Total 
1. Less than 4 cu. ft..... 2,204 12 2,216 
Dy. OES cio heae Faaless 7,621 139 7, /60 
Oy SB OW Pee. ic skdeeens dss 250 _ 250 
SG OR Gio: wesonseiwenecn 243,371 Bi 26,620 269,391 
ih ee cree 694,481 703 48,355 743,539 
Ci Bete no sa tanss 692,970 85 30,024 723,079 
7 98 GnG 10 cu. TE. ....0%.. 554,244 2 15,992 570,238 
§. 22 and 12 cu. th. ..25. 69,353 1 1,058 70,412 
9. 18 cu. ft. and up ..... 8 ‘ies ae 8 
SO: ee kee oe visio: 2,264,502 791 122,200 2,387,493 


Participating companies: Admiral Corp.; Crosley Div., AVCO Mfg. Corp.: 
The Coolerator Co.; Frigidaire Div., General Motors Corp.; General Electric 


Co.; Gibson Refrigerator Co.; Hotpoint, Inc.; 


International Harvester Co. (In 


4-1-48); Nash-Kelvinator Corp.; Norge Div., Borg-Warner Corp.; Seeger Refrig- 


erator Co.; 


Stoddard Mfg. Co. (In 6-1-48); 
— 


July World Sales - - 


(Concluded from Page 1, Column 2) 


(11 companies reporting) for the 
first six months of this year totaled 
1,827,026, compared with 1,279,635 
for the like period last year. 

As in May and June, the 8-cu. ft. 
refrigerator ranked first in sales dur- 
ing July. In that month, 122,927 8-cu. 
ft. boxes were sold, compared with 
101,304 of the 9 and 10-cu. ft. size 
and 96,647.of the 7-cu. ft. size. 

But the seven-month summary 
showed the 7-cu. ft. size to be leading 
in total sales for the year. A total 
of 743,539 units of that capacity were 
sold through July, against 723,079 
8-cu. ft. refrigerators and 570,238 
9 and 10-cu. ft. boxes. 


REMA Export Group-- 


(Concluded from Page 1, Column 4) 


for commercial refrigeration in South 
America and in making more dollars 
available for refrigeration. 

On the day prior to the meeting, a 
conference will be held with Secre- 
tary of Commerce Charles Sawyer to 
discuss and iron out export problems. 

Subjects to be considered at the 
day-long meeting Sept. 22 include 
manufacturers’ export allocations, the 
credit situation in South America 
and Europe, present export demand, 
and Brazilian import licenses. 

Sales under the European Recovery 
Program, issuance of duplicate bank 
letters of credit, and recent govern- 
ment ruling pertaining to “power of 
attorney—designation of forwarding 
agent” are other topics. 


Westinghouse Electric Corp. 
* * * 


NEMA Breakdown 
By States 


States Unit Sales 
STOTT eee Te CTT eee e 25,431 
WE. 6.53.5 000450d tivd-3094:8b awe 10,271 
PO, hh ot bod benders esaRES OS 16,912 
SEES. biscccdeetsae kasd bcos vs 133,298 
RE, ch an uaaks- bina e tates 16,698 
SOMEIEE Skin. cead tacos se'nesers 28,269 
re en ee ee 3.633 
District of Columbia ........... 20,825 
NM «55003. 9.04's 4 dER CASE EGS Oe 36,493 
SEMINON 9 55-.5.4.5:b-0:5 0 54S EA AS00400 0% 35,816 
REY 3.025 baka bx bbs e kee koe ease 7,427 
EE). -0:5:5.05.6-5:4:6 450340 Re ESR RR OES 113,391 
MS “50 54-05-4d5960-6b05 800K e505 53,963 
TR Sb Arh55 49:08, 2 aoe bie eae eS 4s 34,601 
EE, 93.4565. b 500 3 Ge ONG sR S< 10505 oe 18,986 
EE 6 Sag 6555.5 508-055050453s 24,659 
Ee err errr 24,892 
OS eee ee eee eer er ee ee 11,755 
MEE Sic ries erie ecorenesses 28,740 
pe ere eee eee 55,818 
0 arr rer ere 81,290 
er a rr eres 39,013 
SEIINNE 0 .2:9:6.5:0,0 bib 000 004-068-448. 14,309 
se eee 58,009 
SPT TRC eT rere ere 6,266 
SED, Sch G65 ah Kee ences KS 18,021 
Re ny en res 3,511 
New Hampahire .......scccesee 7,806 
MN 656 £0554 50506508.040% 65, 875 
oe eee eee eee ee 5,052 
Se rere ere 185.529 
POOPED CRPOTME. onc ccsinscivcccie 34,238 
Co eee errr 6,766 
| RE rrr een eae 107,090 
I) 5.8 0463-564.0:b05%055000408 22,887 
Perr rreere er ere 22,300 
Pa gl 131,121 
errr ree 16,813 
BOUE OMPGIE ccc sccccccscvcccs 16,275 
ee rere 8,167 
oS POST rere Tree rer 39,834 
MEE G5.4-6.05-5.5.44446340 080009 00804 91,923 
rere eee 9,001 
WD. Bs0N Gis endvk dc b%Ss b oO 2s 4,168 
1 | REN Ry enrery eterna yen arenes 29,193 
i eee 34°003 
be ee 23.546 
MEER 5-6 6:4.04.44 66.0060 %0e0%205 40,735 
MEE, Give cePesiaeeeedweneer< 2.407 
Total United States ............ 1,827,026 


That Assures 
You The Finest 


If you want the Walk-In Cooler 
that’s the best in appearance, con- 
struction, and everyday perform- 
ance, you’ll want a MIRACOOL. 
Designed by experts, made by 
experts, MIRACOOL is the Walk- 
In Cooler that not only looks like 
a champion, but performs like one. 
Get a MIRACOOL and you’re as- 
sured the finest! 


side switch, and extra duty hardware. 


MIRACOOL ... 


-« « « the WALK-IN COOLER! 


All purpose sectional steel Walk-In Cooler 
#100, bare interior for beer storage or with 
quarter rails and shelf for meat storage. Has 
heavy insulated door, interior light with out- 


Write today for illustrated folder and price list of 
our complete line of Walk-In Coolers. 


Pn 


The CLEVELAND REFRIGERATOR CO. 


_ S4ES: S328 STREET 
leet tities t Custom Built | 


+ CLEVELAND & On10 © 
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y THERE’S A COPELAND MODEL FOR EVERY PROSPECT IN TOWN! 


: e PUTS PROSPECTS ON 


633 

$25 ] 

193 @® Copeland remote units are lA 
816 

497 sturdy, compact. Air-cooled models 

391 from /, H.P. to 3 H.P. inclusive. Water- 

~ cooled models from 1/3 H.P. to 71/2 H.P. 


on e@e2ee8e0@ Model 750-W shown. @eeeeevovseeeeseeeseeeeeveeeeeeeeseoeeeeeee ee eee @ 
892 

755 

te 2. The Copeland Refrigerator gives It’s the orders that count . . . and count on Copeland to bring 
years of quiet, dependable food and 

209 beverage storage. Its 9 cubic feet of them your way. Sales come easier when you’re able to quote on any 
a usable space provides 20 square feet 

in of ew aves. application . . . and the complete, highly-flexible Copeland line gives 
806 

5 3 a you that comfortable feeling. 

“4 @ Copeland Water Coolers are 

038 smart-looking, compact and low cost in 

766 operation. Shown are the Pressure ° ° ° ° . 
a Senn, 90:90 end the Senile tree, 8-4. We do a mighty good job of pre-selling, too, with a month-in, 
300 

21 4 month-out advertising and promotion program that virtually blankets 
@ Compact belt-driven units for ° ° ° ° 
6? dieniainas ais ss ti the field. Speaking of lines . . . why not drop us one now and learn in 
= ; 1/6 H.P. to 1 H.P. A model for every P 

168 range of refrigeration temperature. detail what Copeland can mean to you? 

« Model 334 is shown. 

146 

5 SEND FOR YOUR 1948 COPELAND LITERATURE 

)26 @ COPELAMETIC, the Accessible 

— es Hermetic, combines the best features of 


welded-in and open-type units. Elimi- 
nates belts, seals, manual oiling. Models 
from 1/6 H.P. to 3, H.P. Model K-33 
is shown. 
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AIR CONDITIONING 


& REFRIGERATION NEWS, SEPTEMBER 20, 1948 


The McCary Signal Light | 


Prevents Refrigeration Losses 
Needs No Servicing 
Absolutely Foolproof 

Ideal for use on walk-ins, reach-ins, display 

cases, ice cream cabinets, soda fountains, 


home freezers, floral boxes, refrigerated 
trucks, etc. Adjustable from -10° to +60°. 


@ Contact your local wholesaler @ 


McCARY MANUFACTURING CO. 


2823 Mobile Street El Paso, Texas 


‘insist on | 
- genuine / 


NCRSA Meet In Phila. 
Shifted to Oct. 8-9; 
C.V. Hill, Jr. To Speak 


PHILADELPHIA—tThe second an- 
nual meeting of the National Com- 
mercial Refrigerator Sales Associa- 
tion, originally scheduled for Oct. 7 
and 8, will be held Oct. 8 and 9 at 
Penn Sheraton hotel here, William C. 
Bader, president of NCRSA, has an- 
nounced. 

A full program scheduled for the 
two-day convention will be highlight- 
ed by an address by C. V. Hill, Jr., 
C. V. Hill & Co., Inc. Paul Sullivan, 
executive secretary of the Commer- 
cial Refrigeration Manufacturers As- 
sociation will also speak. 

A complete report on the work 
done by the Joint Relations Commit- 
tee of CRMA-NCRSA will be given 
by President Bader in addition to 
what is described as the most im- 
portant business, “Membership.” 


Planning to revamp the associa- 
tion’s membership setup, a _ special 
membership committee has_ been 
appointed, headed by Clifford White, 
Cleveland. Serving with White are 
S. G. Taylor, Des Moines, Iowa; I. 
Rosenberg, Pittsburgh; and George 
Scott, New Bern, N. C. CRMA Secre- 
tary Sullivan will collaborate with 
this committee in preparing a com- 
plete report. 

The association has recently moved 
headquarters to Tulsa, Okla., follow- 
ing closing of the Minneapolis head- 
quarters office under former Execu- 
tive Secretary R. H. Meuhlberg. 
Meuhlberg has recently resigned as 
executive secretary of the association. 


Plenty of Cold Beer and ‘Totally Refrigerated Atmosphere’ 


Produce Tremendous Package Sales for Colorado Liquor Store 


12-Ft. Display Counter, 
6x8-Ft. Walk-In Do Job 


AURORA, Colo.—Heavy emphasis 
on refrigeration has helped Aurora 
Liquors here to build up a tremen- 
dous beer sales volume of more than 
390 cases a week. 

The firm’s refrigeration installation 
is said to be one of the most com- 
plete of its kind in the West. 

Owners Charley Gordon and Ralph 
Henderson, who have operated the 
package store for more than nine 
years, found out a long time ago that 
a reputation for “always having 
plenty of cold beer” was one of their 
most valuable merchandising assets. 


Therefore, last year, when an 
ordinary reach-in refrigerator at the 
rear of the store proved inadequate 
to handle the demand, the partners 
went “all out’ to quadruple the 
store’s refrigerative storage capacity. 

Working with Behrens Fixture Co. 
in Denver, the partners developed 
two distinct types of refrigeration 
equipment. 

First, a 12-ft., all-glass display 
counter runs the full length of the 
store at the rear. It is divided into 
two refrigerated compartments, one 
for beer and the other for soft drinks, 
mixers, flavors, etc. 

Lower units mounted in each com- 
partment provide ample chilling ca- 
pacity to keep the beer section at 
40° and the soft drink section at 45°. 
Each of the refrigerators resembles* 
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‘The Case with an Idea! 


~~ 


idea built in 


1020 E. 59th St. 


DISTRIBUTORS IN 


N ame - 


NOTE: Inquiries from out of U.S.A. should 
be addressed to: International Division, or 
use Cable Address, *'Supercold."’ 


Yessir! Here is a self-seryice case with an 
... With merchandising an 
integral part of its construction. Designed 
to help you make more sales. 


THE SUPER-COLD 
CORPORATION 


Portland * Chicago * New York * Newark 
New Haven * Dallas * Houston 
Oklahoma City 


and 


Los Angeles 54, Calif. 


PRINCIPAL CITIES 


Be sure you know about the merchandising 
idea in the new Super-Serv. It can make 
you extra profits...imcrease your volume. 
Fill out the coupon and MAIL TODAY. 


GUARDIAN OF 


ie§ 


Temes ‘] 


Aurora Liquor’s refrigerated beer display is pictured above. 


In_ the 


center is the store’s beer “Menu,” featuring 16 brands. 


an ordinary glass case, but by means 
of Thermopane double-glass construc- 
tion, maintains the proper tempera- 
ture with full visibility. 

The beer case holds an average of 
43 cases of canned or bottled beer 
ready for over-the-counter delivery, 
while the soft drink section accom- 
modates an average of 15 cases. 

Both of these counter cases are 
filled from the second major refrig- 
eration installation, an _ all-white 
walk-in box constructed from hard- 
wood and with spun glass insulation. 
Located in the left rear of the store 
behind a dividing partition, this 6-ft. 
by 8-ft. box, with a Recold dome-type 
cooling unit,.cools 300 cases of beer 
to 35° within a few hours of time. 

Double thermostats insure mainte- 
nance of this temperature, and per- 
mit the store to offer ‘frosted whole 
cases” of beer for summer outings 
and parties. This, incidentally, has 
become one of the _ store’s most- 
appreciated services. 

Both units are powered by sepa- 
rate condensers, with a by-pass ar- 
rangement which makes it possible to 
operate everything from a single unit 
if necessary. 

In the center backbar, behind the 
refrigerated counter, is Aurora 
Liquors’ ‘beer menu’’—represented 


by five tiers of shelving, on which 
are shown 16 famous brands of beer, 
including splits, quarts, pints, and 
even half-gallons. The word “menu” 
is spelled out in bright orange Neon 
above the display, which calls cus- 
tomers from long distances to attain 
leading beers not easily attainable in 
the Aurora area. 

Gordon and Henderson paid $1,500 
for the walk-in refrigerator, and 
estimate that it will pay for itself in 
three’ years. 

“Having the big box always avail- 
able means that there is never any 
question in the customer’s mind as 
to whether we can provide large 
quantities of refrigerated beer, mix- 
ers, wine, etc., whenever they are 
demanded,” Henderson said, ‘and we 
have found that it pays off incredi- 
bly well on hot days.” 

To keep up a “totally refrigerated 
atmosphere,’ as Henderson put it, 
the entire interior of the store has 
been enameled a glossy white. 

The partners had planned to install 
large-scale ice cube makers and to 
give away sacks of ice cubes with 
every liquor purchase during the 
summer months. However, an ob- 
scure Colorado law turned up which 
prevents either the giving away or 
selling of ice cubes in a liquor store. 


Driers and Strainers 


Forged Flare Nuts and Fittings 


Flexible Charging Lines 


Water Regulating Valves 

Suction Throttling Valves 
Liquid and Suction Stop Valves 

Suction Pressure Regulators 

Quick Couplers 


Ask your jobber for complete details 
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AIR CONDITIONING & REFRIGERATION NEWS, SEPTEMBER 20, 1948 


“Crown Super’ ma 
tenth year by adding 
14" Servel Condensing Unit 


The Crown Super Market, 620 Albany Avenue, Hartford, Conn., has been an 
ardent booster of Servel Condensing Units since they acquired their first unit 


ten years ago. The Rex Pump Company, Servel distributor for that area, just 
recently added Servel unit number fourteen. 


All refrigeration fixtures ‘‘powered by Servel’’ since 1938 


Back in 1938 when the Crown Super Market at Hartford, 
Connecticut, purchased their first condensing unit to re- 
frigerate a 10’ x 9’ x 10’ walk-in cooler, they selected a 
2 HP air-cooled Servel. So pleased with its dependable 
performance were the owners Sam Smith, Jack Sloat, 
and Sam Sowalsky, that as business grew, and newly 
added fixtures required more units, they chose Servel 
in every case. Today, with the original Servel unit still 
operating efficiently, they have a total of fourteen Servel 
unis powering their refrigeration equipment. 


Wide selection of units installed 


'’\ ides the first installation, the refrigeration equipment 

i udes a 3 HP water-cooled Servel unit connected to 

'. x 20’ x 10’ meat chill room, and a 34 HP sical 

\« for a miscellaneous storage cooler. There are two: 

\\t-foot display cases, one for pastry and the other 

'. delicatessen, each powered by a !3 HP unit. To re- 
erate a 48-foot line of single duty display cases, a 

HP unit is used. 


\ frozen food display case is refrigerated by a Servel 
HP model UB-50, while a freezer cabinet is connected 
a low-temperature model L2C, 4% HP Supermetic. 


Refrigerating a self-service vegetable case, a dairy dis- 
play case, and a fruit and vegetable storage room, are 
three model H2R 34 HP Supermetics. 

In the store’s modern bakery department, the water 
cooling system is refrigerated by a 14% HP air-cooled 
model QB-150 Servel unit, while a dough retarding re- 
frigerator is powered by a 4% HP model UB-50 unit. 
The bakery storage room, measuring 10’ x 20’ x 10’, is 
refrigerated by a 2 HP water-cooled unit. 


Good sales opportunities 


You have plenty of opportunities for repeat sales like 


this with Servel Condensing Units. A good market, es- 
pecially for multiple-unit installations, exists among our 
estimated 11,200 fast-growing super markets, as well as 
among the smaller grocery, meat, and fish stores. Servel 
has ready consumer acceptance. Its efficient, trouble-free 
performance assures satisfied customers. In addition, 
with Servel you have a complete line of condensing 
units, for all types of refrigeration duty. For further 
details about Servel condensing units, write now for 
your free copy of a new illustrated booklet. Address 
Servel, Incorporated, 2810 Kentucky Avenue, Evansville 
20, Indiana. 


Illustrated is a water-cooled six-cylinder Supermetic. 
Servel Supermetics in integral horsepower sizes 
(1 HP through 3 HP) are admirably suited to the 
refrigeration requirements of large markets, food 
processors, dairies, restaurants, and taverns. Smaller 
hermetically sealed models available in sizes from 
V4 through % HP. 


Senvel inc. & 


ELECTRIC REFRIGERATION DIVISION, EVANSVILLE 20, INDIANA 
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‘For Easier Profits 
KELVINATOR- REFRIGERATED 


- You geta i iiteasiaals head startonwater _ 
_ cooler profits. when you sell ‘the famous Kel- 
_ vinator name. Everyone knows that Kelvina- 
_ tormeans dependable, low-cost refrigeration a 
at its best. They like the easy, gliding action 
of the water-flow control of these popular 
- coolers. Touch the lever /ightly, turn it 
slightly. Instantly, you're ready to drink from 
a smooth, steady, easy-flowing arc of won- 
derfully cool water. Properly cooled water, 
properly served—that’s the key to Kelvina- — 
tor preference. Write ad details on Kel- | 


The EBCO ee Co. 
Town and lucos ais Columbus 8, Ohio 


MADE BY 
EBCO MANUFACTURING CO. 
COLUMBUS, OHIO 


| 
| 


9th Heating, Ventilating 


Show To Use Record Space 


NEW YORK CITY-——-With the for- 


' mal announcement that the Ninth 


_ International Heating & Ventilating 
_ Exposition will be held at the Inter- 


| national 


Amphitheater in Chicago 
next January 24-28, it is disclosed 
that more space has been allotted for 
exhibition purposes than at any pre- 
vious exposition. 

The exposition is sponsored by the 
American Society of Heating & Ven- 
tilating Engineers in conjunction with 
its 55th annual meeting. The last 
two expositions were held in Cleve- 
land and New York City, respectively. 

As heretofore, the exposition is 
under the management of the Inter- 
national Exposition Co. with perma- 
nent headquarters at Grand Central 
Palace, New York City. Charles F. 
Roth is manager. E. K. Stevens, 
associate manager. 


NEW IN WEST 


Burbank Refrigeration ... 


BURBANK, Calif.— Burbank Re- 
frigeration & Air Conditioning Co. is 
the firm name under which Avon W. 
Bathker and Lloyd E. Gregory have 
published a certificate that they are 
conducting business at 4007 Riverside 
Dr., Burbank. 


... Industrial Air Conditioning 


LOS ANGELES — Industrial Air 
Conditioning Co. is the firm name 
under which Ivor Malone and John 
C. Malm have published a certificate 
that they are conducting business at 
3030 Fierro St., Los Angeles. 


®- 


PENN makes a habit of showing up in all of the 


important spots around the country. Check ‘Superior’s’ 
high quality chart and you will find why standardizing 
on ‘Superior’ tubing becomes habit-forming with top 
executives and smart service men. Get it straight or get 
it coiled, 1” O. D. to capillary .o93” O. D.—‘Superior’ 
offers a host of distinct advantages. ‘Superior’ speci- 
fications are: Super dry, clean and bright, easy bending, 
and seamless. The word’s around—keep Penn tubing 


around. Get the facts from Penn—write for full speci- 


fications, information and colorful literature. 


Fg Steg te Te ee be 


“CU PERIOR” 


This st! 
The PAPCO Kit 
The new, modern, metal package protects 
Papco flaring equipment. For the best cut- 
ting and flaring tools, get Papco. Buy 
the kit or buy either tool, but always buy 
Papco. Order yours today. 


— 


Service Firm Bypasses Food apolage Problem 


Special rack holds condensing units so that serviceman can work on 
three at a time. 


Free ‘Loaner’ for Involved Repair Jobs 
Keeps Customer's Refrigerator Operating 


PHILADELPHIA — “Our business 
has been built on a special service,” 
says Joe Sullivan, Ridgway Refrig- 
eration Service, Philadelphia, ‘and 
that service is the loaning of refrig- 
eration units to customers to keep 
their refrigerator going until we 
repair the one that we take out. 

“As most of our business comes 
to us over the telephone, almost 
100% of the customers calling us 
wanted to know how long it would 
take until they had their refrigera- 
tion continued,” Sullivan points out, 
“and no matter how short a time we 
tried to give them, it just wasn’t 
quick enough. 

“Often it was impossible to give a 
short time, because we may have had 
some work to do in front of them or 
we would have to wait for parts if 
we don’t have them in stock. As 
customers wanted immediate refrig- 
eration, I decided that perhaps we 
ought to provide ‘loaners.’ And since 
we have been providing loaners I 


can safely say, that we have never 
yet turned down a customer for servy- 
ice—unless we ran out of these 
loaners.”’ 

The Ridgway Refrigeration service 
has over 20 units in stock that are 
installed in customers refrigerators 
free of charge until the repaired unit 
is returned. 

When a service call comes in on 
the phone, Sullivan asks the cus- 
tomer for the make and model of 
the refrigerator. On calling for the 
job, he takes along a unit in his 
truck that is to be used to replace 
the one he is going to examine. If 
he can fix the refrigerator in the 
customer’s home, he does, if not he 
installs his loaner. 

To show customers that he is not 
charging them for the loaners as 
many believe by adding in a charge 
to his repair bill, Ridgway gives them 
an itemized bill of labor and parts. 
Every bill head advertises free loan- 
ers and four-hour service. 


‘Political’ Sales Contest 


Salesmen, Ranged on Opposing ‘Democratic’ and 
‘Republican’ Teams, Find That Everyone Wins 


PORTSMOUTH, Va. — Acquisition 
of a new appliance store here and 
completion of a successful “political” 
sales contest that resulted in the 
best month in the company’s history 
were recently announced by H. B. 
Price, Jr., head of Price’s appliance 
chain, with stores here and in Nor- 
folk and Richmond, Va. 

The new outlet is the former New 
Home Appliance Co. on High St. in 
the downtown section, which is now 
being operated as the Price Appli- 
ance Corp. 

J. Davis Hosden, formerly a store 
manager and sales promotion man- 
ager of the organization, was given 
charge of the new unit. He is as- 
sisted by Germit Poteat, former man- 
ager of Price’s Middle St. store here. 

Price’s took advantage of the cur- 
rent interest in the national party 
conventions last June to stage a 
“political” sales contest, in which 
salesmen from all stores were placed 
on two equally balanced teams, the 
Democrats and the Republicans. 


Each party was to “nominate”’ its 
candidate for president and _ vice 
president. Winning candidates were 
those chalking up the highest dollar 
volumes during the month. The team 
scoring the highest dollar volume 
would win the election. 

After a month long duel in which 
the lead changed hands several times 
and the interest and enthusiasm of 
the salesmen was maintained at a 
high pitch, the Democrats finally 
won out. 

High man on the Democrat team 
received a bonus of $50, second man 
received $35, and the remainder of 
the team received $25 each. 

High man on the Republican team 
received a $15 bonus, second man $10, 
and members of the team, $5 each. 

The organization as a whole, how- 
ever, turned out to be the real winner, 
for the salesmen not only exceeded 
their quota but turned in the highest 
dollar volume the organization has 
ever made in one month, exceeding 
past records by 18%. 


SOME TERRITORY 
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Walk-ins that grow 
with the merchant’s business 


A Dry Beverage 
cooler with 
quicker cooling 


THE C. SCHMIDT CO. 


CINCINNATI 


NOW AVAILABLE 
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Furniture Men Plan ‘Gift 
For ‘xe Home’ Drive To 
Bring In Christmas Sales 


CHICAGO—A “Give Something for 
the Home” Christmas promotion for 
»omefurnishings industry will be 


Tanai by the National Retail 
Furniture Association in cooperation 


with the National Association of 
Furniture Manufacturers, the South- 
ern Furniture Manufacturers Asso- 
ciation, and other groups. 

Forniture and home furnishings 
will be exploited as gift items this 
Christmas on a bigger and better 
sca 

is a golden opportunity to move 
the big ticket items as well as the 
sma units,” according to Roscoe 
R. Rau, executive vice president of 
the National Retail Furniture Asso- 
jation 
ae? ever there was a time when 
the replacement theme. should be 
preached, it is at Christmas. By 
means of proper promotion, the en- 
tire family can be persuaded to ‘chip 
in’ and buy something for the home. 

“Efome furnishings should be sold 
at Christmas time in terms of family 
comfort, better living, greater enjoy- 
ment, and in terms of new, just- 
arrived, to-be-proud-of styling. 

“This Christmas the average con- 
sumer will be thinking in terms of 
substantial gifts for her family. 

“The industry has made plans for 
a national publicity campaign to 
break just after Thanksgiving. - 

“The National Retail Furniture 
Association has prepared an effective 
advertising and promotional guide, 
based on experiences of large stores, 
medium size stores, and small stores. 

“The National Retail Furniture 
Association has prepared a_ special 
Plan Book which shows merchants 
How to Advertise, When to Advertise, 
and What to Advertise. It also will 
make available banners and stream- 
ers as merchandising aids.” 

Here are some of the copy sugges- 
tions recommended by the National 
Retail Furniture Association: 

... There’s no place like home— 
especially at Christmas time. Home 
plays an important part in the Amer- 
ican way of life, and gifts for the 
home are enjoyed by the entire family 
the year-round. Select now from our 
complete stocks. 

Why not place your home 
first on your Christmas list this 
year? Best of all gifts are those for 
the home . . . those that enrich the 
beauty and joy of living. 

... A tree’s only a tree... . until 
it takes on gifts and tinsel and a 
star. Then it means something more. 
A house is like that, too. It needs 
the thought and taste to make it 
home. Home because of all the little 
things . . . and the big things... . 
that make it comfortable and charm- 
ing and YOURS. Come in and see 
the dozens of things you can add to 
your home—or a friend’s home to 


ier 


make it more livable this year... 
and in the years to come. 


WEL COOLER CORPORATION 
: Bt. EASTON AVE., ST. LOUIS 6, MO. 


Pulleys and Fan Blades 
Industrial & Variable 
Speed Pulleys 


“tandard equipment with most 
re frigeration unit manufacturers. 
Sold By All Better Jobbers 


“wift Manufacturing, Ine. 
247 McDougall 
Detroit 7, Michigan 


“and home 


Model T Proves ‘Rattling’ 
Good ‘Selling Aid 


DENVER—A novel advertising as- 


set which has paid consistent returns - 


for Bud Thompson, major appliance 
dealer here, is a 1917 Model T Ford, 
which the dealer uses constantly in 
parades and “free lancing’”’ expedi- 
tions around the city, showing several 
nationally-advertised lines of refrig- 
erators, ranges, washing machines, 
freezers, etc., on a 
specially-built flat bed. 


The old Model T, complete with 
brass radiator, kerosene lamps, etc., 
always carries signs such as “The 
Old and the New” or for instance 
“Time to Modernize—See us _ for 
Modern Appliances,” according to 
Thompson. 


‘Service Reserve’ Fund Helps 


Colorado Dealer Gives Lash Customer 
Free Call Back on Every Service Job 


DENVER—Call backs, instead of 
being a “necessary evil’ can be the 
source of considerable good will and 
additional service volume, according 
to Sam Nides, president of Nides 
General Electric Appliance Co. here. 

Operating two “rolling shop” re- 
frigerator service trucks, Nides 
services every appliance he sells. 
Under a plan in operation since 
mid-1947, all service calls are received 
in the office and set up on a distance- 
saving schedule for the following day. 
Every service call entails a “free call 
back.”’ 


“The idea is simple,” Nides ex- 
plained. ‘‘We space out our service 
calls in such a way that whenever a 
man repairs a box in the home in any 
part of the city, he has plenty of time 
to check back at about the same 
hour on the following day, and make 
any additional adjustments necessary. 

“We follow this through on all ap- 
pliances. Thus when she needs appli- 
ance service, the housewife actually 
gets two calls instead of one. 

A “service reserve” fund has been 
set up from sales volume for this 
purpose, to compensate for the time 


expended in making the call backs. 
As the work ticket is made up for 
the original call, the second sheet is 
retained, and pegged on the service 
dispatcher’s desk, to indicate that a 
call back is necessary. 


Driving up to the house, the me- 
chanic inquires courteously as_ to 
whether the refrigerator is running 
perfectly now, looks it over for any 
gas leaks, or other adjustments, ex- 
plains whatever the difficulty was to 
the customer, and invites her to 
check with Nides General Electric 
Co. for any future needs. 

Most customers are highly grati- 
fied at the free call back, and talk 
about it to their friends, according 
to Nides. ‘Almost every service call 
we make in a new neighborhood im- 
mediately produces several more in 
the next several months,” he stated, 
“which proves that the first house- 
wife has recommended us.” 


HOW THIS FAMOUS 


Here’s the famous Shelvador* . 
on the market today! Its marvelous convenience and unique sales advantages 
are apparent at a glance. What is waste space in every other refrigerator is 
extra front row storage in the Shelvador* To you it means that many, many 
Shelvadors* are going to be sold . 
are flooding the market. You can decide now whether those sales are going 
to be items in your profit ledger or wistful “it-might-have-beens.” Put this 


famous door to work for you . . . open the way-to sales leadership, bigger profits. 


OSLEY 


DOOR OPENS THE WAY TO 


eh 


TPS. See GRO el RE be OSE) See eRe ae Siete: Kkeie Ss. i eee 


OSLEY 


Division— ZU EG 


© i948 


Shelvador* Refrigerators 


VEO Manufacturing Corporation 
Cincinnati 25, Ohio 


*® 


Frostmaster Freezers e 


. . far and away the greatest selling feature 


. even when less attractive refrigerators 


THE NEW 


CROSLEY 


5 great models . 


REFRIGERATOR 


. . a Shelvador* for every purse, 
for every need. The right temperature and moisture 
for every kind of food. Better arrangement . . . no 
fumbling, no spills, no wasted time. And only the 
Shelvador* has all 5 of these advantages: 


1. FREEZIN-COLD COMPARTMENT for Frozen Storage 
2. NORM-COLD COMPARTMENT with Meat-Holder 

3. CONVENIENT CRISPER for Leafy Vegetables 

4. EVER-DRY STORABIN for Extra Dry-Storage 

5. EXCLUSIVE SHELVADOR*Time-and-Work-Saver 


Afraid you’ve missed 


fee 


your big opportunity ? 
dont get ctoee/ 
-GROSLE-Y 


FRANCHISE 


Radios e Radio-Phonographs « FM e Television « Shortwave 
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and so did everyone else in the Royal 
Box and the Wembly Stadium. (Ex- 
planation: his dismal fly ball re- 
minded them of a good play in their 
national pastime, cricket). 


lon potion with tremendous relish. 
Lou Gehrig’s mother provided him 
with the quart jars of pickled eels. 


Pitcher Waite Hoyt’s famous re- 
mark that “if Ruth’s stomach were 


NEW 
SPEED! 


a 


Hotpoint Scores Again With A Brand 


New Kind Of Automatic Electric Range 


That Sets A Whole New Standard For 
Easier, More Convenient Cooking! 


colors’ bring new ease to cooking, greater speed, accuracy and 
convenience ... plus striking new kitchen beauty. 


STRIKING 


But the check, having been used 
as a prop for numerous gags of this 
nature, eventually became dog-eared 
to the point where the signature was 
barely distinguishable. Ruth’s friends 


he did, too. - But in the next 12 days 
he hit nary a home run—and con- 


would charge out of the dugout 
toward Howley, bellowing impreca. 
tions. The latter would look over his 
left shoulder casually at the bul. 
rushing Ruth, and say: 


(Every man “in the public eye” 
has the same problem: hundreds, or 


NEW nected for only one hit in 44 times even thousands, of his well-wishers 
at bat. Was charged with three feel that they are his friends—people 
BEAUTY! errors, too. whom he never has met, as well as 


“The Babe” couldn’t live with him- 
self after that dismal experience. 
So he went on a whipsnorting tear. 
Did his best to drink all the speak- 
easies dry, and arrived at the ball 
park without having gone to bed on 


_ that last day of the home stand. 


| 


} 


@ @ First with Pushbutton Cooking. Hotpoint likewise leads in) 
a dozen different home appliance lines. Hotpoint has 44 years 
of exclusive electrical appliance experience and is today, more 


Yep, you guessed it: He hit two 
home runs and a double that after- 


| noon, and fielded flawlessly. 


Never again did George Herman 
Ruth obey training rules, and never 
again did a manager or his team- 
mates attempt to put him “on the 


individuals to whom he has been in- 
troduced hastily.) How can he re- 
call each and every one of their 
names when they confront him un- 
expectedly? It’s too much to ask for 
any mere mortal, much as he may 
love and appreciate and bask in this 
demonstration of friendliness. 


Typical Ruthian story: 
Having slammed out a double and 


a homer in four trips to the plete, , 


Ruth was relaxing with a pre-dinner 
cigar in the Ft. Shelby Hotel lobby in 
Detroit when a paunchy charac’er 


| by GEORGE Ff. TAUBENECK Said “the Babe,” afterward: cut open between innings, half the urged him to cash or deposit it. “Well, if it isn’t Old Two-Head, m 
Ce es “Damned if I haven’t been playing concessions in Yankee Stadium would When he finally got around to doing You still in the league?” DE 
_— i the wrong country all my life.” fall out” seems justified by this true 0, he discovered that the bank in Ruth’s quick temper would evao. floor 
(Concluded from Page 1, Column 1) story: whose name the check was made out rate, he’d embrace Dan, and then he’q aig 
s pre - . 7 ‘ P no longer existed and the company invite him to dinner. It happe eq the 
ni play, write agg That Ruthian Appetite on pe eee + i which had presented it to him had _ every time the Browns came to town Mille 
“Hi, boy,” eete arry. “ : ’ ‘ hs indie ; s 
wages Wanna play centerfield?” : B a. poo 7. fee — ee ere ae ee ee ok, we” pee the Babe “Pants” Rowland umpired his f iar 
TR Ragas , ; abe and Paul Derringer, fame hot dogs and drank four bottles of a , : ed his frst 5° 
Yep,” said the kid. National League pitcher, occurred pop. Each time he returnned to the as he ripped up the worthless check, American League game in Yan ee and , 
So Heilmann gave this tiny when the latter was having his morn- dugout from the outfield he con- 4 had $12,000 gpl AO ag Stadium when Ruth was at he. Bui 
youngster his glove—but stood close ing coffee in a dining car. sumed two more bottles of pop and } - » anyone, - p y height of his prowess. At that pc nt Mill: 
behind. Ruth entered the car and seated another hot dog or two. ee m Day bo a gee Reon " ‘2 fax 
The first two batters struck out. himself across from Derringer. In the seventh inning he varied , : ie : : ° _ 
The third hit a line drive straight When the waiter appeared to take this menu by munching an apple a. a ° Papago saith tells it: : bt 
at the boy. Heilmann grabbed the his order, Ruth made a few substi- after downing the pop and hot dogs. = " ‘oun A ay iy oie Having been walked again (R'th a 
boy's arms, directed them toward the tutes in the customary breakfast Just before his turn to bat he was paca a Agr renee pede sl was intentionally passed more tl an - 
snontaing Nell, and the Noy caught H! meme. fn piace Of frat gules, Be selend with vintent aps ane Ae aaiaies, nee as his iaie were pad yee aed te he age - = chai | 
aaeesiabnc ordered a pint of ginger ale and a _ to retire from the game. . tp casi4 : “the Babe” sprinted for thir se na 
pitcher of ice. When these appeared, Ruth , ag hie 48S Hern, inducing him to keep when a teammate hit a sharp Ine partr 
he producted int of bourbon from gad vag son dl ex rdlang ‘up the payments was a still tougher gqrive over the second baseman’s he id ser 
‘Babe’ Ruth Stori eee ee ; “Shoulda known better than to id. 
ave ” erree his pocket, poured it over the ice " task. Relayed from the center fielder, ‘he the 
: eye : ' of et that apple,” he growled. One year Yankee Manager Ed Bar-  aji and Ruth arrived at third b and 
“Babe” Ruth toured the world sev- and mixed in the ginger ale. vow had i bie geameesion & 66500 Ru rrived a ir se a: 
eral times, and often on expense- After he had consumed that some- check which was to be presented to almost simultaneously. an 
account trips. As the stellar attrac- what unique breakfast appetizer, he As remuneration for endorsing a Sait: on io Renn ob te eek of the Rowland called Ruth “out” on a onl 
tion of global barnstorming teams, ordered a porterhouse steak topped breakfast food, Ruth was given a Se close decision. It was a ticklish have 
; ? P season. Before giving the money to : accor’ 
he demonstrated American baseball with four fried eggs and surrounded’ check for $10,000. Instead of cash- the Home-Run King, Barrow checked moment for Rowland, the rookie. 
to the Japs, the Germans, the French, by mounds of fried potatoes. When ing the check, Ruth kept it handy in up to see if “the Babe” had been “The Babe” got up spluttering. cme 
and even the loyal-to-cricket British. these had been stowed away, he _—ihis_ wallet. He would play host to S he eping up his premiums. When he “Pants” pulled his umpire’s whisk- a 
One time Ruth and his entourage drank a huge pot of steaming coffee. group of friends in any convenient discovered that Ruth was $2,700 in room out of his hip pocket, brushed oe 
played a baseball game before a Lon- Derringer later met Ruth’s room- Night club; and when the bill was 2 o4s Barrow mailed the insur- Ruth off from oversize head to | 
, : neces: 
don crowd which included the King mate and recounted the tale of this presented, he would whip out the .1.. company a check in that undersize feet and congratulated: root 
and Queen of England. “Babe” and heroic breakfast. Derringer was as- $10,000 check and give it to a amount. Ruth subsequently called at “You were magnificent . . . best hand. 
his touring friends did their best, but sured that the quart mixture of bour- waiter, requesting that it be cashed. 41. office to pick up his bonus, and slide I’ve ever seen... what a ball carry 
were disturbed because their play bon and ginger ale, followed by In a few moments the waiter would Barrow handed him a check for player... you're terrific .. . Ty Cobb get 
was greeted with silence. Nobody steak, potatoes, and half a dozen or _ return, and apologetically explain that $2,500. couldn’t have done that . . . too bad cata 
amongst the spectators seemed to be so eggs, was the Babe’s standard the funds on hand were insufficient “How come it’s short?” Gruffed that throw was so lucky.. .” Th 
one whit impressed with good pitch- morning repast. for cashing such a large check. A’ the Bambino. And from that moment thenceforth we 
ing, sacrifice bunts, double plays, Futhermore. he was told, Ruth re- Woebegone expression would creep “I paid up the $2700 you owed on  « ” 
4 ’ ’ i Pp p Mi Pants” Rowland became another the f 
home runs, or anything else. freshed himself between games of a Over Ruth’s face as he regretfully your insurance,” parried Barrow. bosom friend of The Bambino. at tt 
Came the ninth inning, and Ruth double-header by mixing a quart of opened his empty wallet. “But I wanted that $5200 to start ; panties ent 
popped up to the third baseman. The pickled eels with a quart of ice Consequently, his guests were al- a chicken farm,” objected Ruth. Harry Heilmann recalls that Ruth Mille: 
King and Queen applauded politely, cream and swallowing this half-gal- ways obliged to foot the bill. “Start your farm with the $2500 once bunted a home run in Detroit. ackn 
© that you have,” retorted the man-  Here’s how it happened: bake! 
Another Sensational Advance By The Industrys Leader--- ager. Ty Cobb had observed that Ruth the 1 
nother J€nsationa yp “Oh, all right,” agreed Ruth, push- was missing outside-curves Which Lig 
y) - a Be eee his pocket. clipped the corners. So, on that day by m 
pen ies B Ronny ae aii catialied in Detroit, outside curves were fed fluore 
irnagy a See OS, Wa ts eh every time he came to bat. candl 
ling good naturedly. (That night he ‘ ic 
crashed a brand new car into a tree He struck out twice, and tapped -_ 
af on the Boston Post Road, and just We@kly to the pitcher the third i = 
left it there, never returning to Ce Am. = me ne 15g f th 
claim it. having gone “0 for the Horsecollar, 0 
Ruth found a teammate on first base Ser 
T T with one out. He hadn’t laid down etc., 
A Law Unto Him a sacrifice bunt in two years, but capac 
. self this time he decided to cross up the the 
George Herman Ruth not only’ deep-playing Detroit infield. parti 
could out-eat any three of his team- The first pitch, as Ruth expected, maki 
mates, but he could out-drink any came in high and outside. He hind 
five. And he stayed out later than chocked his bat, just pushed the burné 
everybody. thick end of his big bludgeon into displé 
On a  Detroit-Cleveland-Chicago- the ball—and bunted a home run into De: 
St. Louis road trip in 1928, “the the left field bleachers! of al 
NEW Babe” painted those lusty midwestern —_——_—— unit 
COOKING ii sintraps in several shades of violent Like many another celebrity, Ruth erati¢ 
carmine. His all-night parties were was “known” by a great many a 12 
EASE! the talk of all four cities. people whom he couldn’t identify off- for e 
Pint-sized Manager Miller Huggins hand. There was only one “Babe,” operé 
laid down the law to gallons-capacity but he had thousands of friends. sunee 
Ruth on their way back to New York. Hence, his reputation for poor ol 
“Hither you quit this drinking all. ™e™ory and astigmatism. FY 
night partying or I’ll suspend you Ruth was probably the most walk 
i | indefinitely,” decreed Huggins. flagrant example of a man who was and | 
a ee ' biti ' Ruth, in the throes of a colossal regngnenes by ene _ pn less 
pont Geen hangover, agreed to quit drinking ‘(Pviously) could identify only a few Th 
Hotpoint C= = and go to bed nights during the of his fans, friends, associates, and pen 
——— home stand at Yankee Stadium. And ‘SUP perverse. powe 


than ever before, the Franchise with a Future! Twelve great, wagon.” busted into Ruth’s _ self-satisfied 
; : ; products—backed by the largest advertising promotion in Hot- caste The followi Neadiersae 
@ @ All over America dealers agree that Hotpoint’s sensational point history—mean year ’round profits for dealers. No wonder vitrigate e olHowing “conve? 
PUSHBUTTON COOKING is the greatest home appliance *Everybody’s Pointing to Hotpoint!” Ruth could take it, as well as dish vo Seer 
‘ “Betcha don’t remember "2, 


news in years. Another first for Hotpoint, America’s leading it out. A rough-riding “bench 
manufacturer of electric ranges, Pushbutton Cooking is a revo- @ @ Hotpoint’s Pushbutton Cooking is as easy as flicking jockey” himself, and often a pug- 
lutionary advancement introduced by the new Hotpoint Auto- on an electric light! Simply push buttons to control nacious sesenter of gratuitous in- 
matic Electric Range. Hotpoint’s four lifetime Calrod* Units, Sealed-Heat Oven, sults, nevertheless he appreciated 
= , : . . Hi-Speed Broiler and dual-service Thrift Cooker Unit. artistic needling 
@ @ This amazing range is not just a new model—it’s an ALL- «Talking Colors’? show you instantly which of Hotpoint’s , 
NEW work-saving wonder! Built in the world’s largest, finest pyy—E MEASURED HEATS are in use. eRe. Us pacon| -, D2 Howley of the St. Louis 
and most modern range plant, it offers outstanding sales oppor- "| Browns used to put on an act in 
tunities for dealers. Hotpoint’s pushbutton controls and ‘‘talking _ Hotpoint Inc. (A General Electric Affiliate), 5600 W. Taylor Street, Chicago 44, Illinois. Y&2Nkee Stadium which Ruth loved. 
Leading his team on the field for 


chum,” blustered the Character. 

“Of course, of course. Hi-ya, K |, 
grinned Ruth, vacantly. 

“Sure, sure. Knew you’d remem er 
me, pal. We had that big party 1 
Port Huron, remember?” 

“Sure, kid, how’s tricks?” 

“Well, Trixie.is kinda under & 


° | batting practice, Dan would pause, weather now. But Alice and Ma ge «= 
look over to the Yankee dugout, and i , ’ von- 

Sd . 4 , still love fun. Ha-ha. They’re \ 

Everybody’s Pointing To | bellow: tied wae tae Ga ee 


| “So you’re the world champions! Ha-ha. Good to see you, fe /@ 
| The Mighty Yankees! Humph. You Didn’t think you’d remember §'© & 
| look like a bunch of no-good bums.” Ha-ha.” 
. . _ And then he’d doff his cap, bow in After the Character left, KR th 
The Franchise With A Future mock courtesy toward the Yanks, grunted: WN 
and walk away. “And I still don’t remember t 3t EE. 


RANGES - REFRIGERATORS - WATER HEATERS - DISHWASHERS - DISPOSALLS - HOME FREEZERS - WASHERS - DRYERS - FLATPLATE IRONERS - ROTARY IRONERS - PORTABLE IRONERS - CABINETS Next, the low-boiling-point Ruth 


son-of-a-seacook.” 
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carry-out boys will be on the job to 
_ get purchases into the customers’ 
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Big Meat Pre-Packaging Staff Aids Supermarket 2 Oklahoma Commercial 
In Over-All Program To Reduce Store Congestion 


DE’ VER—With 18,400 sq. ft. of 
80 full-time employes, 


floor space, 

parking space for 200 automobiles, 
the «ant new supermarket which 
Mille’ Groceteria Co. opened here 
rece: ly is being advertised as “the 
larges! supermarket between Chicago 
and se West Coast.” 


Bui: at a cost of $350,000, the 
Mil). market is located at West Col- 
od Sheridan, and is built of 


a ic tile and brick with a “full- 
visi: all-glass front. Outstanding 
inno tions include 14 double check 
sta: =» across the front to facilitate 
qui check-out service, the Miller 
chai.'s ninth self-service meat de- 
partraent, one of the largest self- 


ser\- dairy products departments in 
the country (over 70 ft. of cases), 
and many other innovations. 

A lot of “bottlenecks” which 
existcd in the former Miller markets 
have been eliminated in the new unit, 


matic transportation to the ground 
level. 

In the produce department is a 
3 by 14-ft. walk-in refrigerator, kept 
at 35° F., which is one of the largest 
produce coolers in the Colorado area. 
The meat box, in back of the self- 
service meat department, is 10 by 
24 ft. All of the refrigerators are 
cooled by two batteries of Frigidaire 
condensing units, screened in long 
rows, at each end of the basement. 

The by-pass arrangement has been 
set up so that if any condenser goes 
out of service, it is possible to merely 
switch the load to another until re- 
pairs are made. In this way, there 
will be no spoilage whatsoever. 

The self-service meat department, 
largest in Denver, is staffed by nine 
butchers, with 14 girls who handle 
packaging stationed behind a row of 
seven Hussmann display cases. The 
nine butchers will do 99% of the 
meat weighing, instead of leaving 


this up to packaging girls, Finney 
states. 

A crew of two or three girls is 
kept on duty after 6 o’clock each 
night, but for the most part, enough 
meat to last through the evening 
hours will be packaged before 6 p.m. 
Each girl has a separate station, 
with handy plywood boxes for various 
sizes and types of packaging mate- 
rials. 

Out in front of the self-serve fresh 
meat cases are three open reach-in 
boxes for poultry and fish—with em- 
phasis on “cut-up” chicken purchased 
by the piece. 

Another feature is Colorado’s larg- 
est baby food department, consisting 
of six 6-ft. sections, incorporating 
four shelves each, in which are set 
36 wire baskets into which baby foods 
are poured. Each wire basket holds 
one and one-half cases, and the four 
long banks of filled baskets make a 
highly unusual visual picture. 


Sales Groups Eye Plan To 
Form State Association 


OKLAHOMA CITY—Formation of 
a joint relations committee to con- 
sider state and local legislation 
affecting the refrigeration industry 
was approved by the Oklahoma City 
and Tulsa Commercial Refrigerator 
Sales Associations at a joint meeting 
held here recently. 

The associations also voted to hold 
one joint meeting a year to consider 
matters that might affect the com- 
mercial refrigeration industry in the 
state. 

Gathered together to explore plans 
for forming a state organization, the 
two groups heard William C. Bader, 
president of the National Commercial 
Refrigerator Sales Association, point 
out the value of such a group. 

Bader said that: refrigeration indus- 
try representatives should be mem- 
bers of state committees in those 
states which are adopting codes regu- 


lating the installation of refrigeration 
equipment. He cited this as an im- 
portant function that could be pro- 
vided by a state CRSA. 

He noted that a state association 
can also further legislation for fair 
trade practices. 

The meeting, held in the Biltmore 
hotel, was presided over by Bud Pugh, 
president of the Oklahoma City 


group. 


3 Set Up American Showcase 
& Fixture Corp. In Los Angeles 


LOS ANGELES—American Show- 
case & Fixture Corp. has been formed 
in Los Angeles County, with a capi- 
tal of $200,000. Principals are: Jack 
A. Richmond and Lillian Richmond, 
both of Beverly Hills, Calif.; and 
Eugene S. Schneider, of Los Angeles. 


Huron Refrigeration Files Name 


BUFFALO—A business rtame has 
been filed in the Erie County clerk’s 
office for the Huron Refrigeration 
Co., 62 E. Huron St., Buffalo, by 
Claude H. Eck. 


according to Robert Finney, manager. © 


Congestion at the exits has been 
eliminated by the installation of a 
photoelectric cell, automatically oper- 
ated doorway, which makes it un- 
necessary for package-laden  cus- 
tomers to push the doors open by 
hand. During the rush periods, 45 


automobiles in jig time. 

The Hi-Q Miller Bakery, usually 
located directly behind the glass at 
the front of their supermarkets, is 
at the extreme rear of this store, 
and is staffed by seven girls. With 
Miller’s bakery products already 
acknowledged highly superior, the 
bakery will thus pull traffic toward 
the rear. 

Lighting throughout the market, 
by means of eight rows of quadruple 
fluorescent lamps, averages 55 foot- 
candles or better over every display 
service, according to Finney. This 
makes it easy for motorists passing 
by outside to see the entire interior 
of the store at a glance. 

Scrap paper, refuse, odds and ends, 
etc. are disposed of by a huge- 
capacity brick incinerator, built inside 
the market, directly behind the 
partition at the rear. Instead of 
making unsightly piles of trash be- 
hind the market, all waste will be 
burned as rapidly as it leaves the 
display area. 

Designed for the fastest turnover 
of any Miller market to date, this 
unit is equipped with unusual refrig- 
eration capacity. In the basement is 
a 12 by 10-ft. walk-in refrigerator 
for eggs and dairy produce, which is 
operated at 30° F. and for frozen 
foods, a two-compartment unit, equip- 
ped with a_ vestibule, measuring 
11 x 8 ft., which is operated at -30° 
F. A 4-ft. “vestibule” entering the 
walk-in box eliminates cold leakage, 
and also stores items which require 
less refrigeration. 

The basement walk-in boxes are 
serviced by a gravity chute and a 
power conveyor, for two-way auto- 


AIR CONDITIONING 
FOR SMALL BUSINESS 


TYPHOON 


SELF-CONTAINED UNITS 


Nationally 
advertised to 
your prospects 


AIR CONDITIONING co, INC. 
Ice Air Conditioning Ce.. y 
N STREET * BROOKLYN, &. Y. 


insist on F 


genuine 


Products ” 7” 
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MAKE SOLID SALES 


— with these new 


JOROON 


ALL-PURPOSE 
REFRIGERATORS 


th ae ee 


me siete. 


$8 ee oe. 


New JORDON Blower Coil gives 50% faster refrigeration. Has large lesd sibes 
_ Space over compressor housing as an extra feature, Also wrenante in 8’ size. 


FOR YEAR ‘ROUND USE 


Taprooms ¢ Cafes * Package Liquor Stores 
Recreation Centers * Sandwich Shops « Soda 
Fountains * Bowling Alleys - Dance Halls - 
Hospital Recreation Rooms *« and wherever 


Food and Bottled Beverages are sold. 


JORDON designers, backed by able engineer- 
ing, have given this ever-popular refrigerator 
double usefulness and added beauty which 
greatly widens its market and enables year 
‘round use in many new locations. In both design 
and construction these are the finest refrigerators 
of their type ever put on the market. No detail 
has been overlooked to provide perfect refrig- 
eration and maximum convenience. 


BY THE MAKERS OF THE POPULAR 


JORDON 10/4 


4 ft. Freezer 
Locker 


2 
10 ft. Normal 
* 
12 Ibs. Ice Making 
. 
One 
Condensing Unit 


Includes: 


DISPLAY CASES 


oto So ae Se ae ~ oa 


The specially moulded hard rubber doors are 
dynamically balanced and can be raised or 
lowered with a flip of the finger. The cabinet 
is heavy, rigid, welded steel with 4" of Fibreglas 
insulation. All models are self-contained ready 
for plug-in operation. The new JORDON Blower 
Coil is exceptionally efficient and compact 
thereby providing greatly increased storage 


The JOROON LINE 


REACH-INS IN A WIDE 
VARIETY @¢ FROZEN FOOD 
MERCHANDISERS AND 
STORAGE CASES e FULL 
VISION CASES e WALL Dis- 
PLAY CASES e HOME AND 
FARM FREEZERS e BEVER- 
AGE COOLERS AND ALL 
PURPOSE REFRIGERATORS 


‘i 
be ES 


She ey ad si 


Te eee 3 


oar 


MC 


EVER 


and 


DRY BEVERAGE 
COOLERS 
WITH HANDY FOOD SHELF 


mm 


ere i a aalll us 


steel on front and top gives these natal. ministy eo lifetime durability. 


SIZES AND CAPACITIES 


$-40-4'6"' | 
12 CASES 


$-40-6'3"' 
18 CASES 


] $-40-8' 
24 CASES 


JORDON REFRIGERATOR CO. 


FACTORY and SALES DIVISION 
58th St. and Grays Ave. 


Philadelphia 43, Pa. 


Cable: 'Jordonref”’ 


—plus food and glasses for chilling. 


space. je From every angle, this is one of the 

outstanding sales opportunities of the day. The 

market is unlimited and, to date, has been 

hardly scratched for business. And to top it all, 
we have priced these units SENSATIONALLY 
LOW in order to get fast action. Delivery: : 
PROMPT! We are in production on these re- 

frigerators NOW! 


ANTICIPATE YOUR REQUIREMENTS AND PLACE YOUR ORDERS NOW 


BElgrade 6-4510 
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12 AIR CONDITIONING & REFRIGERATION 


NEWS, SEPTEMBER 20, 1948 


This series of articles comprising ideas and principles for the small 
retail or manufacturing business is written by James D. Woolf, who was 
for more than 20 years a vice president and director of J. Walter 


Thompson Co.; one of the largest advertising agencies. 


Out of his 


experience embracing all types of advertising and merchandising he 
brings his counsel to the small businessman who must plan his own 


advertising and promotional efforts. 


By James D. Woolf 


Do You Know 
Your Market? 


You are doing, let us say, a gross 
volume of $90,000, which is a daily 


| gross of about $300. 


Is that good, fair, or poor? What 
is your potential anyway? How big 
is your market? Are you reaching 


mam call of it effectively? 


N 


2810 


General Offices: 5900 TRUMBULL AVENUE 
batch in ctu cote me DETROIT 8, MICHIGAN ‘ 


"Division of American Rantator & Standard Sanitary CORPORATION 
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S “Detroit” Heating ond Religeretion Controls © Engine Safety Controls # Float Valves and Oil Burner Accessories 
“Detroit” Expansion Valves ond Refrigeration Accessories . seetnany, cht Satometiee Lubricators 


Ge 


EXPORT DEPARTMENT—Box 218, Ridgefield, rman Jersey 


Representotives ~~ RAILWAY AND 1D ENGINEERING SPECIALTIES LIME UMITED, MONTREAL, TORONTO, WINNIPEG 


If you don’t know your market— 
and know it as intimately as the 
street you live on—you cannot pos- 
sibly appraise the selling job you are 
doing. Your market may be vastly 
bigger than you think. And it is not 
unlikely that your advertising can do 
a vastly better job for you than you 
have ever imagined. 


REACHING OUT FOR SALES 

Prosperity for a Kentucky bank 
began when it discovered its true 
market potential. 

A young teller in the bank one day 


| amazed the president with a state- 


ment that went like this: 
“I don’t wish to be presumptuous, 
sir, but I think I know why our bank 


That handful of chrome in the compressor 
casting can well be the starting point of more 
profits from sales and more complete cus- 
tomer satisfaction. This and many other tech- 
nical reasons why Brunner condensing units 
have become “most wanted” will make inter- 
esting listening and your business more prof- 
itable. Spend a little time with a Brunner fac- 
tory representative* who talks your language 
—knows your sales and service problems. 


your trade. 


The recognized quality of Brunner units has 
forced greatly expanded manufacturing facil- 
ities—new buildings—more assembly lines— 
latest developments in precision machinery. 
It makes godd sense to “check up” and have 
the advantages of Brunner acceptance by 


*Write us. When would you like to have him stop in? 


BRUNNER MANUFACTURING CO. 


UTICA 1, NEW YORK, U. S. A. 


AIR AND WATER COOLED MODELS ee A 
Y%, HP. TO 25 HP. hoy 


, sidered; 


is standing still. Ours is just a little 
neighborhood bank because we are 
‘neighborhood-minded.’ We are situ- 
ated in the very center of a thriving 
farming community, but nearly all of 
our business is local. 

“The population of this town is 
less than 3,500, whereas the popula- 
tion of the county is over 35,000. I 
think we ought to try reaching out 
for business. 

“Put me in a car,” he suggested, 
“and let me pay a visit to every farm 
home in the county. I think we 
know very little about our real 
market, and I want you to give me 
the job of making a farm-to-farm 
survey.” The flabbergasted president 
gave him the green light. 

At the end of five months he was 
back with an immense amount of 
data. In his files was a card for each 
farmer in the country, and on it were 
recorded such facts as the size and 
character of the acreage, the barn, 
the home; the kind and number of 
crops, animals, and implements; the 
size of the mortgage, if any; what 
‘plans for expansion were being con- 
and such intimate details 
as what church the family attended 
and what’ education was _ being 
planned for the children. 

His data fired the imagination of 
the bank president. He had never 
done much advertising since every- 
body in his little town was intimately 
acquainted with the bank and its 
small personnel. 

He and the young teller planned 
what they called a “reaching out” 
campaign, a program of twelve mail- 
ings a year—letters, leaflets, folders, 
etc., written in a friendly, informal 
style—to every farm home in the 
county. He no longer thought of his 
market as a village of 3,000, but as a 
big community of 35,000 people. He 
had a wholly new conception of his 
market opportunity. 


Those 12 mailings at the end of 
the first year more than tripled the 
volume of business done by that 
bank! 


MAP YOUR MARKET 


A farm implement dealer has on 
his wall a 12-foot map of his county, 
and on that map is spotted with a 
tag and thumbtack every farm in it 
and the name of the owner. 

A new customer, Farmer John 
Jones, wanders into the store and 
buys a hoe. 

“Good afternoon, Mr. Jones,” says 
the dealer. “I have heard of you. 
As a matter of fact, I have your 
name spotted here on my map, as 
you see. Two of your neighbors— 
Will Harrison and Ed Overman—are 


good customers of mine, and here are 
their names alongside yours on the 
map.” 

The dealer has no trouble in keep- 
ing his map up-to-date. His cus- 
tomers see to that. 

I have been told of a laundryman 
in a city of 100,000 who drew u» 
maps of his community, street by 
street, with colored crayons. Re: 
means ‘excellent market,” yelloy. 
means, “good market,” green mean 
“fair market,” blue means “poo 
market,” and black means “hopeles: 
market.” 

After his maps were completed, « 
chore that required weeks of carefu 
study, this laundryman complete], 
revised his advertising strategy. He 
discovered that he had been puttin; 
too little pressure on some of his re: 
markets and too much, in some in 
stances, in blue and black areas. 
His study also convinced him that h; 
should expand his theatre of opera 
tion, and his advertising is now 
reaching out over a widely expanded 
area. 

You will find it will pay you tc 
study your market in minute detail. 
Make a map of (1) your neighbor- 
hood, (2) your city or town, (3) sur- 
rounding suburban and country areas. 
(4) your county, and (5) the adja- 
cent counties in which you might find 
customers. 

Reaching out! I like that expres- 
sion. It describes the real function 
of advertising. Advertising recog- 
nizes no “out of bounds” restrictions. 


ANALYZE YOUR PROSPECTS 


But don’t stop with a geographical 
analysis. Analyze the people who 
live and work in your community. 
Possibly there are groups, logically 
your prospects, you are not now 
reaching. 

A home refrigerator dealer made a 
survey of his area to find out what 
occupational groups bought the class 
of refrigerator he sold. After his 
study, this dealer focused his adver- 
tising and the efforts of his salesmen 


on those occupational groups to 
which his class of refrigerator 
seemed to appeal most. He almost 


doubled the effect of his advertising. 

A similar study by a locker opera- 
tor proved to him that his notions 
about his market opportunity needed 
revision. He had been overlooking 
certain occupational groups entirely. 


Changes and improvements in your 
merchandise or service often have a 
“reaching out” effect. Some years 
ago a pen company which made 
black pens almost entirely, made a 
study that revealed a great latent 
demand for colored pens. This find- 
ing not only vastly upped this manu- 
facturer’s own volume, but had a 
stimulating effect upon the whole 
fountain pen industry. 

An office supply and stationery 
merchant had thought of his market 
as being the upper brackets of busi- 
ness houses and upper middle-class 
homes. He carried in the main onl, 
the high-priced lines of top-qualit, 
merchandise. 

But upon completion of a study o! 
his community, he found that he wa: 
missing out on a large volume o! 
potential business. Adding many nev 
items of cheaper merchandise to hi: 
stock, his new “reaching out” prc 
gram is uncovering business he ha‘ 
not been getting. 


REFRIGERATION AND 


UNITS + PARTS = 


TOOLS > 


AIR CONDITIONING 
SUPPLIES 


GOOD NEWS FOR AIRO CUSTOMERS!| 


We now stock UNIVERSAL COOLER hermetic 


and open type condensing units and genuine 
UNIVERSAL COOLER parts. Our Fall catalog 
48-B will show the UNIVERSAL COOLER line. 


Do You Have Our Catalog 48-A? 
Write on Your Letterhead 


Wholesale Only 


AIRO SUPPLY CO. 


2732 N. ASHLAND AVENUE « CHICAGO 14, ILL. 
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NaRC Adopts 12-Point Code of Ethics 
As a General Guide for Members 


CLEVELAND — After many revi- 
additions, and deletions, a code 
nies has been adopted by the 
;. aal Association of Refrigeration 
-agctors “as a general guide.” 
Tet of the code follows: 

“J. Section 1—The foundation of 
i) ss among competitors and with 


$1 
an aers is confidence, based upon 
none-t, fair dealing, and efficient 
gerv'-c; and the reward of such is 
a fa. profit. 


“Section 2—To refrain from the 
‘ice of offering free service or 


prac t ; 
lowe’ than normal prices for service 
for ‘ec sole purpose of deceiving an 


unwary consumer and overcharging 
him © another item to make up for 
the free service. To abstain from 
offering to give secret rebates, pre- 
miums, special adjustments or other 
allowances which would unfairly di- 
vert trade from a competitor or 
otherwise injure a competitor. 

“Section 3—The consumer is en- 
titled to full protection in the carry- 
ing out of the member refrigeration 
contractor’s guarantee. 

“UNFAIR INTERFERENCE 
WITH PRESENT CUSTOMERS 

“TJ. Section 1—Efforts to unfairly 
divert business from another member 
refrigeration contractor are unworthy 
of a legitimate member refrigeration 
contractor; nevertheless, it is the 
right of any member contractor to 
bid on any job that is presented in 
the normal course of business pro- 
cedure. 

“Section 2—A member refrigera- 
tion contractor shall not knowlingly 
or willfully by any means whatsoever 
interfere with any contract now in 
existence between another member 
contractor and customer. 


“Section 3—It shall be considered 
unfair for one contractor member to 
cause any customer to question the 
character of a competitor, his busi- 
ness integrity, credit standing or the 
ability, quality or reliability of his 
service. Any such question should 
first be brought to the attention of 
the association. 

“Section 4—-No member refrigera- 
tion contractor shall hire an employe 
of another member refrigeration con- 
tractor without first notifying the 
former employer of his intention and 
consulting with him in _ reference 
thereto. : 


“Section 5—A member refrigera- 
tion contractor has the obligation 
and the duty to hire only competent 
refrigeration mechanics with suffi- 
cient experience to handle the job 
they are to perform. 

“Section 6—A member contractor 
Shall not accept an order for a sale 
or for installation repair or main- 
tenance of refrigeration equipment 
from a salesman or any other em- 
ploye employed by another member 
contractor. 


“CUSTOMER COMPLAINTS 


“III. Section 1—A member refrig- 
eration contractor, upon receiving a 


TWO TEMPERATURE 
FREEZE COOLERS 
= 


> © ao 


Streamlined Gleaming 
Aluminum Finish 


Combines Gen- 
erous Freezer & 
Cooler Space in 
One Economical 
Fixture. 


Available in Wide 
Range of Sizes. 


‘rated Model 80-3TT 
iGERATION ENGINEERING CORPORATION) 


IBEO PRODUCTS DIVISQON 
me NAUDAIN STREET, PHILA. 46, PA. 


REFRIGERATION 
For All Your 
Refrigeration and 


Air Conditioning 
Requirements 


198 of Curtis Manvfacturing Company R-528 
. 2 Kienlen Ave. St. Louis 20, Mo. 


Established 1854 


ie. a “ <a 2 
ts A 


complaint from a customer, that his 
competitor has violated any of the 
principles herein stated or is dissatis- 
fied with the work performed by the 
competitor, shall call such complaint 
to the attention of the association. 


“TV. Section 1—All orders shall be 
in writing and signed by the cus- 
tomer except in special instances. 
A member refrigeration contractor 
shall not send a customer to a whole- 
sale jobber or material supplier with 
an order on his own business card, 
but a _ signed written order for 
material. 

“V. Section 1—A member refrig- 
eration contractor shall permanently 
display his name at his place of busi- 
ness, which sign shall be in keeping 
with the customs of the trade. Any 
advertising or promotion material, 
whether it is newspaper, mailing, 
radio, or any other way, shall be 
consise, specific and truthful.” 


Shelburn Named Partner 
In Webber Appliance Co. 


INDIANAPOLIS—Appointment of 
C. M. Shelburn as vice president, 
secretary, and general manager of 
Webber Appliance Co., Inc. here has 
been announced by Robert C. Webber, 
president and treasurer. ' 

Shelburn, as a partner in the firm, 
will take charge of the appliance 
store, thus allowing Webber more 
free time to devote to the promotion 
of the home freezer he designed and 
the “Terra Therm” heat pump he 
invented, it was said. 

Shelburn was formerly assistant 
director of appliance sales for the 
Indianapolis Power & Light Co., 
where he had served 21 years in the 
merchandising department. 

Webber Appliance Co., Inc. han- 
dles the Westinghouse line of radios 
and appliances, Evans oil heaters, 
and Permutit water softeners. It 
opened its doors in the fall of 1945 
and only this summer completed a 
$50,000 expansion program. 

The firm has 22 employes. 


Lockers, Soda Fountain 
Credited wiih Helping 
Store Quadruple Sales 


CASPER, Wyo. — Mrs. Peggy 
Knight Christensen has more than 
quadrupled sales in the Knight’s 
Cash and Carry store in suburban 
Mills since she took over three years 
ago, and she credits as very impor- 
tant factors the installation of 71 
frozen food lockers and a soda foun- 
tain. 

A new addition now is being built 
on the store and will be occupied this 
fall by Ray Humberson who will 
operate a liquor store, giving Knight’s 
a complete community trading 
center. 


During the war Mrs. Christensen 
served as head hostess in the Officers’ 
Club at the Casper Army Air Base 
and later held a position as supervisor 
in a similar Navy club in California. 
The training in organization that she 
received has been of great use to her 
in her own business, she pointed out. 
Upon her return to Wyoming in 1945, 


she purchased an empty building in 
Mills and established the store. 
The enterprise has since become 
outstandingly successful, with the 
added fountain and luncheon service 
and the locker rental system playing 
important roles. The store takes care 
of wrapping, cutting, and processing 
of meat and does a rush business in 
wild game. Miss Knight married 
Howard Christensen in May, 1948 
and they have become partners. 


Penn Names R. L. Persons 


St. Louis District Manager 


ST. LOUIS—R. L. Persons has 
been named district manager of the 
St. Louis territory for Penn Electric 
Switch Co., states R. H. Luscombe, 
general sales manager. He replaces 
O. G. Tinkey, former manager. 

Before joining Penn, Persons was 
assistant sales manager of a division 
of McQuay-Norris Mfg. Co. of 
St. Louis. Previously he held a simi- 
lar position with the L. M. Persons 
Corp. of the same city. Persons has 
had considerable field engineering 
experience. 


i wee 


NOTHING 


Suniso Refrigeration Oils Are The First Choice 
of Reliable Refrigerator-Service Men 


Good products are the keystone of 
business success. When you use 
Suniso Refrigeration Oils, you can 
be confident that you are using the 
very best that can be obtained. 

Suniso Oils come in six different 
grades. They are characterized by 
unusually low pour-points, by high 


SUN PETROLEUM PRODUCTS 


dielectric strength (over 25,000 
volts), by purity and high stability. 
They withstand chemical change 
when mixed with Freon or other 
modern refrigerants. 

Suniso Refrigeration Oils are 
specially refined for the refriger- 
ation and air-conditioning industry. 


BUT THE BEST 


They are first choice with the man- 
ufacturers of such equipment. In 


fact, this industry probably uses 


~_< 


“JOB PROVED’’ IN INDUSTRY 


more of Suniso Refrigeration Oils 
than the total of all other brands. 

For handy tool-box card showing 
correct Suniso grades for different 
types of systems, write Dept. RN9. 


SUN OIL COMPANY - Philadelphia 3, Pa. 
In Canada: Sun Oil Company, Ltd. 
Toronto and Montreal 
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“We sell twice as much frozen 
foods to homes with freezers.” 


A. S. NAGEL 
Nagel Bros. Frozen Foods 


La Grange, Ill. 


ES, Locker Plant experience all over 
p oe country proves that customers 
who own home freezers buy the most 
frozen foods. They find a handy Philco 
Freezer is ideal for home supplies in suf- 
ficient variety to keep frozen foods on 
the ménu every day. And too, a Philco 
Freezer has extra sales appeal . . . fea- 
tures, conveniences, quality and well 
known dependability . . . that makes 
it the easiest freezer of all to sell. Write 
for information about this profit oppor- 
tunity today. Address Philco Corpora- 
tion, Philadelphia 34, Pennsylvania. 
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fe a 


. Pointing to the extremely cold Philco freezing compertment, with 
temperatures as low as 15° below zero, A. S. Nagel demonstrates — 


how he sold a Philco Freezer to his customer, Gladys 


PHILCO AH-51—5 CUBIC FEET 


¢ Patented 3-compartment design. ¢ Built-in lock. 


¢ Extremely cold center compart- *¢ Temperature Control and out- 
ment—as low as 15° below zero. side Thermometer. 


¢ Counterbalanced lid ¢ Guardian Bell, battery operated. 
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Limitless Market for Home Freezers (1) panel 
it and | 
; / ' the boc 
(Continued from Page 1) oT ae 
user to give names of friends who have expressed interest in home more P 
freezers means plus business. The ability of outside salesmen to make The i 
evening contacts very often means the difference between a dealer who ane ke 
is successful selling freezers and one who is not. There is no substitute eng ; 2 
for “pushing doorbells” and canvassing daily for home freezer business. provide 
3. “Bird Dog’ Salesmen Getting Leads pred ) 
“< . ” . . sa es ‘ 
The dealer who does not have several “bird dogs” working for him dealers. 
on a lead money, or commission basis is passing up one of the best In ex 
sources for freezer sales. The meter readers from the electric company practic: 
make good “bird dogs” as they can, by merely telling everyone they none 
. ° . C 
see, that a lot of people have home freezers in their basements. the pre 
Sooner or ‘later several people will mention that they are thinking of the 
about getting a home freezer. This kind of a lead will mean a one Se 
‘ ° : , languas 
sale, if promptly and intelligently followed up. People connected with sonality 
furniture moving outfits can supply dealers with good leads by tell- follow - 
ing th ing i f the neighborhood sgh 
ing them when people are moving in or out of the neighborhood. ,  {* 
The same goes for the milkman, refrigeration serviceman, real estate _—_gented 
operators, etc.—in fact, anyone who is contacting homes or people the exé 
in the dealer’s area for any reason whatsoever. Cabin 
Keep at least 10 “bird dogs” stirring up leads and prospects as they saat 
will be the means for the dealer getting many sales which would never ger 
have been found if the dealer just waited for people to drop into his is to it 
store to buy a freezer. Most people today using home freezers were reputat 


SOLD-—they just didn’t happen to buy. However, once they use a to vn 
freezer, you couldn’t buy it back from them at any price. riya 


this m 

Incidentally, present home freezer users can be good “bird dogs” too. bring 
as they know the benefits and savings which accrue from having a then ot 
home freezer in their homes. wane . 
4. Spare Time Saleswomen aol 
Many dealers selling freezers have been successful in using women ty 
as part time “salesmen” during their spare time. They place an adver- ar 
tisement in local newspapers stating that responsible women can make marke’ 
$50.00 or more a week by working a few hours per day during their space | 
spare time. Usually the housewife type of woman is selected and put The 
through a three-day (part-time), 10 a.m. to 2 p.m., intensified training s 
program which not only covers the selling points of a freezer, but a ane 


complete course of the advantages of frozen foods, the savings to the * them 


user, the proper preparation, and packaging of foods for freezing and pay. 
storage, as well. “Ger 
. P of the 
These women were then given 10 users’ names and were told to eich 
contact these users for the purpose of checking with the women of the area 
house to see how she was using her freezer, and to find out how she impuls 


liked it. If necessary, offer to give her a “refresher” course on packaging 
foods and how to properly use her freezer. As a means of introduction. 
the dealer gave these women “salesmen” a kit of packaging material to 
present to the user with his compliments. This is an excellent “door- fi 
opener.” ' S : 
Surprisingly, the users in many instances helped to train the wome:: 
“salesmen” without knowing it, as the good user is always glad to bray : 


about her freezer, and how she prepares various types of foods fo 
storage. Incidentally, the user in every instance appreciated the servic’ ¥, 
rendered by these women “salesmen.” 


Usually the user gave the women “salesmen” leads which resulte 
in home freezer sales. 


These women were instructed by the dealer, when leaving the user 


_ home to ask her for the names of the neighbors on each side of her hom: AN 
They were then to make a “cold turkey” canvass call on both of thes 
_ neighbors endeavoring to create a prospect or to actually close a sal: . 
The user living next door invariably helps to close the sale. Be su ( 
to try this plan, as it works. ~— \ih 
These part-time saleswomen work any part of the day or evenir iia so 
they choose and are not required to report to the dealer’s store at regula PAT. OF 
hours. They are usually paid a 10% straight commission. They not onl) a 
act as saleswomen, but can be pressed into service as the dealer’s “Hom 7 3 1 
Economist” at club, church, show, and special gatherings. All thes: : A 
contacts create prospects for home freezers. rots 
(To Be Continued) SRLON 2 
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MI? NEAPOLIS—A valuable guide 
to se ing low-temperature cabinets 
to bo commercial and domestic 
is to be found in a flashy, 


user's 
colorf 1 presentation manual called 
“An | pproach to Profit,” and the 
minu’ ‘y detailed set of instructions 
on it use, which are being passed 
out (> Schaefer, Inc. distributors. 

Th. presentation manual, printed 
in bl.-k, yellow, and white on fine, 
heavy stock paper, covers the com- 
pany home freezer, frozen food dis- 
play jbinet, and ice cream cabinet 
lines. 

Eac line is discussed in a sepa- 
rate soction of the book. Each sec- 
tion is divided from the others by a 


pright red page. 

The home freezer section is aimed 
at the dealer. It outlines 10 planned 
selling methods that will lead him 
to a profitable sales volume. 


Hidden Unit Loses Sales 


The frozen food cabinet and ice 
cream cabinet sections are directed 
at the merchant who will use the 


equipment. Based on the slogan “hide 
it and keep it, display it and sell it,” 
the book shows the merchant how 
he can use the cases to bring him 
more profits. 

The instructions, 36 pages of them, 
give the distributor’s salesman a 
point-by-point and page-by-page sales 
talk designed to supplement data 
provided in the manual. In addition, 
they include basic, down-to-earth 
sales aids for their home freezer 
dealers. 

In explaining why the instructions 
practically put every word in the 
salesman’s mouth, A. H._ Rose, 
Schaefer sales manager, said, ‘“‘After 
the presentation is set in the mind 
of the salesman he may find from 
time to time that he will change the 
language to fit his own style or per- 
sonality, but he will unconsciously 
follow the same logical order in tell- 
ing his sales story—and the order 
in which the sales points are pre- 


- sented is far more important than 


the exact wording.” 


Cabinet Will Raise Profits 


That order, judging from the lay- 
out of the manual and the sales talk, 
is to impress the customer with the 
reputation of the manufacturer, then 
to show him what he is missing by 
not having the equipment, show how 
this manufacturer’s equipment will 
bring him the missing profits, and 
then outline the merits of each model. 


To show merchants, for instance, 
that “frozen food cabinets are the 
means of increasing sales volume and 
profits in the merchandising of frozen 
foods in any store,” Schaefer manual 
pictures an empty spot in a busy food 
market and asks “How much is this 
space worth to you per month?” 

The salesman says, “Consider these 
points before answering. Smart mer- 
chandisers know how much each 
square foot in their store should cost 
them based on the rental that they 
pay. 


in this area because profit possibili- 
ties are greater. ” 


Figuring Floor Area Yield 


“It is important that you know 
what each floor area in your store 
yields in dollar margin of your total 
volume. By this simple calculation 
you can very easily tell what the 
space necessary to accommodate one 
or more Clearview cabinets is worth 
in dollars and cents based on the 
rental you pay for each square foot 
of space in your store.” 

The manual points out to the ice 
cream salesman that one successful 
way to increase profits is to sell 
more ice cream at each stop. Dan- 
gling the tempting notion of selling 
1,000 gals. of ice cream per month 
from an outlet that had only sold 500 
gals. per month before, the ice cream 
cabinet salesman tells this story: 


“Where do you start? Why in the 
good old drugstore, of course. Why 
go farther? Supposing you try what 
a drug chain did at its most modern 
store in Fort Wayne, Ind. 


Where Patrons Run Into Unit 


“Of course, there is a_ beautiful 
soda fountain along one wall, but, in 
addition, no man, woman, or child 
enters that store without running 
smack into a self-service, display ice 
cream cabinet within 10 ft. of the 
glass doors and the exact center of 
attention for all entering or leaving. 

“Irresistible? A sales getter? It’s 
unbeatable! The husband hurrying 
home at night, the wife shopping for 
drugs, the youngster with a coin in 
his jeans—all have the impulse to 
stop, look, and serve themselves to a 
package or a novelty, slip it into an 
insulated bag and drop a coin or two 
on the cigar clerk’s counter, on the 
way out. No fountain space used, no 
time lost by soda clerks.” 

For home freezer dealers, Schaefer 
outlines its 10-point “planned selling” 
program. These points are: 


1. “Live” display models. 


tails Guide Shows Dealer How To Sell 


Low-Temp Units to Commercial, Home Users 


2. Outside salesmen creating pros- 
pects and closing sales. 

38. “Bird dog’ salesmen getting 
leads. 

4. Spare time saleswomen contact- 
ing users, clubs, etc. 

5. Newspaper advertisements under 
“co-op” advertising plan. 

6. Daily telephone canvass calls to 
at least 10 new prospects. 

7. “Blind” newspaper advertise- 
ments to bargain hunters. 

8. “Use the user” 
premiums or cash for prospects. 

9. Direct by mail advertising. 


10. Window displays and _ special 
promotions. 

On the first point, the instruction 
sheet says: 


“At least one Pakaway should be 
in constant operation on the dealer’s 
display floor. It will attract cus- 
tomer’s attention and result in sales 
if this ‘live’ model is well stocked 
with appetizing frozen foods of all 
types. 

“Choose packaged frozen foods hav- 
ing gayly colored labels and endeavor 
to show such items as strawberries, 
corn, peas, mixed vegetables, sliced 
peaches, etc. in these packages. 


‘Flashy’ Display Wrappings 


“Dress up the display with flashy 
appearing foods wrapped in cello- 
phane. Whole or cut up chickens, 
corn on the cob, lobster tails, ham- 
burger patties, cake, rolls, frozen 
pies, and other bakery goods of vari- 
ous types are excellent for display 
purposes.” 

Going on to outside salesmen, it 
continues: 

“The outside salesman who can- 
vasses at least half the day and uses 
the balance of the day to contact 
qualified prospects never finds him- 
self with too few prospects or a poor 
sales record. 

“Using the satisfied user to give 
names of friends who have expressed 
interest in Pakaway means plus busi- 
ness. The ability of outside salesmen 
to make evening contacts very often 
means the difference between a dealer 


plan, offering 


who is successful selling Pakaway 
and one who is not. 

“The dealers who does not have 
several ‘bird dogs’ working for him 
on a lead money, or commission basis 
is passing up one of the best sources 
of sales. 


Plenty of ‘Bird Dogs’ 


“People connected with furniture 
moving outfits can supply 
with good leads by merely telling 
them when people are moving in or 
out of the neighborhood. The same 
goes for the milkman, refrigeration 
serviceman, real estate operators, 
etc.—in fact, anyone who is contact- 
ing homes or people in the dealer’s 
area for any reason whatsoever. 

“Keep at least 10 ‘bird dogs’ stir- 
ring up leads and prospects as they 
will be the means for the dealer 
getting many sales which would never 
have been found if the dealer just 
waited for people to drop into his 
store to buy. 

“Incidentally, present users can be 
good ‘bird dogs’ too, as they know 
the benefits and savings which accrue 
from having a home freezer in their 
homes. 


Housewives Can Sell, Too 


“Many dealers ... have been suc- 
cessful in using women as part-time 
‘salesmen’ during their spare time. 
They place an advertisement in local 
newspapers stating that responsible 
women can make $50 or more a 
week by working a few hours per 
day during their spare time. 


“Usually the housewife type of 
woman is selected and put through a 
three day (part-time) 10 a.m. to 
2 p.m., intensified training program 
which not only covers the selling 
points of a (freezer), but a complete 
course on the advantages of frozen 
foods, the savings to the user, the 
proper preparation and packaging of 
foods for freezing and storage, as 
well. 

“These women were then given 10 
users’ names and were told to contact 
these users for the purpose of check- 
ing with the women of the house to 
see how she was using her freezer 
and to find out how she liked it. 


“If necessary, offer to give her a 
‘refresher’ course on packaging foods 
and how to properly use her freezer. 
As a means of introduction, the 


dealers . 


dealer gave these women ‘salesmen’ 
a kit of packaging material to pre- 
sent to the user with his compliments. 
This is an excellent ‘door-opener.’ ” 


The manual went on to point out 
that in many instances the users 
helped to train the women salesmen 
by telling her how she prepared vari- 
ous types of food for storage. They 
appreciated the service offered by the 
saleswomen and many times gave 
them leads for sales. 

“These women,” it continued, ‘‘were 
instructed by the dealer, when leav- 
ing the user’s home to ask her for 
the names of the neighbors on each 
side of her home. 

“They were then to make a ‘cold 


' turkey’ canvass call on both of these 


neighbors endeavoring to create a 
prospect or to actually close a sale. 
The user living next door invariably 
helps to close the sale. Be sure to 
try this plan, as it works. 

“These part-time saleswomen work 
any part of the day or evening they 
choose and are not required to re- 
port to the dealer’s store at regular 
hours. They are usually paid a 10% 
straight commission. 

“They not only act as saleswomen, 
but can be pressed into service as 
the dealer’s ‘Home Economist’ at 
club, church, show, and special gath- 
erings.” 

The manual suggests that dealers 
can run advertisements in the classi- 
fied section of the daily newspaper 
giving a box number at the news- 
paper for replies. 


‘Used Freezer’ Advertising 


“The advertisement,” it says, 
“states that a used home freezer in 
good condition is for sale at a bargain 
price. The person replying to the 
advertisement naturally assumes that 
the advertisement was placed by 
some user who wanted to sell and not 
by a dealer. 

“Many good prospects are created 
through this medium and many sales 
-—are made by this plan. 

“A word of caution—be sure that 
you actually have a used freezer for 
sale; otherwise, this plan may boom- 
erang on the dealer. 

‘Dealers have also successfully ad- 
vertised damaged, used, or shop-worn 
freezers in advertisements under 
their own names and have also 
created prospects and sales for new 
Pakaways as the result of this plan.” 


' 


“Generally speaking, the front part | 


of the store space is considered more 
valuable than the balance of the floor 
area. For this reason the luxury and 
impulse items are usually ‘pushed’ 


ss, 


R DIOX 


M THYL CHLORID 


See Your 
ANSUL WHOLESALER 


These Ansul Refriger- 
ants have a long rec- 
ord for DRYNESS, 
PURITY and DE- 
PENDABILITY. You 
will like Ansul’s 
friendly service. 


CHEMICAL COMPANY 
REFRIGERATION DIVISION 
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ORS FOR KINETIC’S “’FREON-11,"" ““FREON-12,” 
1,”" ““FREON-22," ‘“FREON-113"° AND ““FREON-114”" 


Front View of 4-Ft. 


All in One Piece. 


Three-Glass Front in Display Case 
Fluorescent Lighting 

Inside Display Compartment 
Stainless Steel 

Display case complete with stain- 
less steel pans, reversible 


of 


if desired. 


Display Case 


and 8-Ft. Beverage Cooler— 


Stainless Steel Mezzanine Shelf 

Outside finish—display case and 
gauge 

up with 


cooler—heavy 
stainless backed 
plywood to prevent denting 


beverage 
steel 


Four-Foot Display Case with either 
6, 8, or 10-ft. dry beverage cooler, 
ALL IN ONE PIECE. Cold Water 
station built in on beverage cooler 


MARKET ano CAFE EQUIPMENT OF DISTINCTION 
BEVERAGE COOLERS-DISPLAY CASES-COUNTERS-ETC. 


“Tue SOUTHERN Line ror SOUTHERN Cumes’’ 


DISTRIBUTOR AND DEALER TERRITORIES AVAILABLE—WRITE OR WIRE FOR FULL DETAILS 


™ SOUTHERN COMBINATION 


DISPLAY CASE ano DRY BEVERAGE COOLER 
ALL STAINLESS STEEL FINISH 


) THE a/cHT COMBINATION FOR PROFIT 


The Ideal Equipment For Taverns, Clubs, Delicatessen 
Stores Selling Bottled Goods, Cafes, Drug Stores, Etc. 
Top of Display Case and Beverage Cooler Black 
Formica on Plywood. Beverage Cooler Top Extends 


Over Front 6 Inches. 


Back of 4-ft. display case and 6-ft. beverage cooler. Note all stainless steel back, 


front, and ends. 


with insulated wall between. 


MANUFACTURED BY 


Greensboro, N. C. 


SOUTHERN FIXTURE MANUFACTURING CO. 


Established 1934 


Hard rubber sliding doors in display case. 
case 44 inches; beverage cooler 38 inches; depth 29 inches. 


Height of display 
Two sets of coils 
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45% OF OUTDOOR LIFE’S READERS ARE INTERESTED IN PURCHASIN(A f 


THINGS ARE HAPPENING + 


TOTAL CIRCULATION | 
INCREASE 1s. 


NEWSSTAND 
INCREASE 


092,005 


472,584 


343,034 


1945 1946 «= 19471948 
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00,000 HOME FREEZERS 


A4OME FREEZER. OVER 200,000 NOW RENT FREEZING LOCKERS... 


LARGEST NEWSSTAND SALE IN THE 
OUTDOOR FIELD 


Outdoor Life is now delivering the greatest circulation in its 50-year history. It’s an all-male 
market with an average income twice the national average as shown by Fact Finders survey. 
Compare the cost per page per thousand MEN—$2.69! 


Get the up-to-the-minute facts from your Outdoor Life representative today. 
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Lee Wholesale Distributes Salesman Climbs to the Caribbean Dec 
e e e e 
Admiral Radios, Appliances Die 
CHICAGO—Appointment of the re- Bus 
cently formed Lee Wholesale Co. in 
Kansas City, Mo. as exclusive dis- cA 
tributor of Admiral refrigerators, pera 
electric ranges, radios, radio-phono- Refri 
graphs, and television sets in the ne’ 
western half of Missouri and a por- acti 
tion of eastern Kansas has been an- "i 
nounced here by W. C. Johnson, “ch 
general sales manager for Admiral Thon 
Corp. has 
Leo J. Shaper, who has been the ap oli 
Admiral distributor in La Crosse, enh 
Wis., since 1945, is president and ie < 
sales manager for the new wholesale ce 
eee firm. Russell C. Dobie, who served all 
<—lfa oa sae with Shaper at La Crosse, has been ince? 
and dediaiens oo... re ar sear | appointed sales promotion ayer: ot 
corkboard insulation to keep temperatures constant. «ie a, 5 
Airliner Crash Fatal ada 
‘ efe s Rear 
y Warren Model 1100 bas to be tough to withstand the To Philip i. Berquist Stan Furber, of the Twin Cities sales staff of the Minneapolis-Honeywell for ( 
rough treatment a delicatessen refrigerator gets. ST. PAUL—Philip L. Berquist, 50, teenaged On, i sengentennes hy sempany SERS Ger WeEENg © te Sec’ 
eae i Hea te — f was killed in the recent crash of a weeks’ luxury cruise to Caribbean ports in the Honeywell “Time to Climb” as 
y our exacting standards have made all types o Chicago-Twin Cities flight of North- sales contest. Left to right are C. B. Sweatt, executive vice president; trea: 
Warren Refrigerators highly acceptable everywhere. weet Aiieds. John E. Haines, vice president in charge of the commercial division; teen! 
A Warren dealer franchise may be available in your Berquist, manager, Industrial Prod- Pe en ee ee asi 
. : uct Sales, Wood Conversion Co., 
community. If you are the kind of dealer whe can represent St. Paul, was flying to.St. Paul to bE d d i y Li F. BB 
us satisfactorily, we'll send you com- attend a sales conference. xXxpan e otpoint ne ea tur es fall 
plete details. Write P. O. Box 1436, He had recently been promoted to and : 
Dept. 206 j his position of manager, Industrial N. 4 K k d D 4 W, e rang 
-* . Product Sales. ew noc e ia own all abinets Fi 
wint 
Sh Mi 7 Freezer Storage Permit Issued CHICAGO—A new line of matched _ All wall cabinet bodies are enclosed ert 
unt ; GLENDALE, Calif—Bullding per-  Sitminim, cabinets, including an ex. with solld metal back, tops, bottoms, =| io 
The WwW ARRE Ni Cc re) M p ANY mit has been issued for construction nich the consumer can car Rm osam “oe a provides smooth their 
‘ INCORPORATED of a freezer storage building and under his arm, is being poor. to poco we "hee —o yr and regis 
A ‘ ’ . ra 
: 905 MEMORIAL DRIVE, S. E. ATLANTA 1, GEORGIA pong Se a en tae dealers by Hotpoint, Inc., reports S. of double wall pte it + Deaton rom ing 
os ; ak Angeles ? Ex Wolkenheim, manager of the cabi- sound-deadened with insulation. Other bag 
iis. eae ey ae _ : _®~net department. features are roller bearing drawers Tt 
Established acceptance of alu- rubber bumpers on door and drawer a 
minum in the kitchen, light weight fronts, bayonet catches to assure Bat 
combined with durability to facilitate positive closing, adjustable drawers ~ 
installation, soundproofing of doors rounded corners on doors and draw. sales 
and drawer fronts, adjustable shelves, ers, and semi-concealed hinges. a" 
and ball bearing roller slides were Wolkenheim said that many deal- == 
listed as outstanding dealer selling ers are not placing sufficient empha- by 
features. The new cabinets are avail- siS on cabinets as an integrated and pe 
able in wall, base, and sink types. essential part of the all-electric kitch- pret 
The cabinets were introduced after en. The changeover from steel to —_ 
an intensive testing period, Wolken- aluminum cabinets was made because me “4 
heim said, noting that aluminum had __ steel shortages threatened a continu- he 
equaled or exceeded rigidity, dura- ing flow of this vital appliance to _ 
bility, and tensile strength standards dealers. ae 
set by steel cabinets. A finer finish Hotpoint’s postwar expansion pro- all 
and greater resistance to corrosion gram has taken place on 12 fronts a 
were cited as qualities of aluminum. for the company’s full line of prod- = 
Wall cabinets are available in 15- ucts, Wolkenheim said, adding that = 
in., 18-in., 21-in., 24-in., and 30-in. assured dealer delivery of cabinets is 11th 
sizes, as well as 25-in. corner cabinets necessary for the continuing promo- = 
and 26-in. over refrigerator cabinets. tion of all-electric kitchens and home papa 
Base cabinets are being shipped in laundries. ing, 
15, 18, 21, 24, and 30-in. sizes, as The new line of cabinets incorpo- * | 
well as in 42-in. corner cabinets. This ates features, designs, and improve- = 
line also includes an oversized utility ments that have been developed by er 
cabinet, a 54-in. sink, and sink fronts, Hotpoint over many years of indus- - 
fillers, linoleum, plastic, and maple try pioneering in the field of kitchen me 
tops, lighting fixtures, and a plastic planning, Wolkenheim said. Stand- pte 
corner shelf. The most recent addi- ardization of the company’s cabinet mae 
fy 3 tions to the base cabinet line include line has resulted in smaller dealer “ 
State O b peer 18 and 24-in. drawer-type cabinets, inventories, and greater production, a 
ae mpi and cupboard-type base cabinets in with no sacrifice in flexibility of — 
y the same sizes. kitchen arrangements. aa 
Knocked-down wall cabinets, the For example, the official pointed — 
wanna . exact counterpart of the regular set- out, Hotpoint’s pre-war cabinet line = 
Mow vernot naust rowins eager up cabinets, are available in 15, 18, consisted of 41 wall, 28 base, and 
american is eo ime ins 24, and 36-in. sizes, Wolkenheim said, 16 utility cabinets, with 53 door sizes Ros 
washiné we our ie an = adding that there is a retail saving of and 28 drawer sizes. The current Cc 
e are exter gtrides tek “on $1.05 to $3.60 for the consumer who _ standardized line has six wall, six Rog 
making’ grea @or puil or ring ™ wishes to carry a wall cabinet home’ base, and one utility cabinet, with sale 
are nar a oe sowns . under his arm. The knocked-down five door sizes and five drawer sizes. her: 
laying farms . greates type are being shipped to distributors The new cabinets can be used with forn 
1and for pia Ri al po er i in most areas of the United States. fillers to fit any combination of ingt 
The coh. of t power » a The knocked-down cabinets can be’ kitchen appliances. The _ scribing in t 
5ingle: soUrT th Low" arceS» gq ou ; assembled in a few minutes either by filler is used against a blank wall Fra 
the wo 1 natural re ies a an ceuet Mon C. Wall the dealer or by the consumer in his’ and is cut to fit the contour of the Bis! 
wealth saan th ;ching @ eg on \. Waligren own home. Because this type of cabi- wall. The intermediate filler is used psi 
maritime are tabl the nations a | net can be stocked compactly in any’ between two cabinets, while the = 
orient rival ed in men 11 ag | dealer’s store, it was described as corner filler is used in place of the =: 
econ ing pusi a naust? 1 rune | an “ideal over-the-counter, quick sale corner ‘base cabinet where certain = 
gnterPri’ exciti gnciude P " | item.” space limitations exist. = 
nere neies: Thes® ricati Z service * One of a series of ad- = 
portun maverials > tra Lation- vertisements based on : 
of raw aive si £ rm i 2 . _ — 
paucts» ‘ a place 4 industrial opportunities ‘ = 
M growing © is a 69%) pusines in the states served by FOR A PROFITABLE INSTALLATION : 
washi Pee wor Union Pacific Railroad. zs 
nich © prosper 7 ae | \ 
and v . \ 


Unite with Union Pacific in selecting sites and seeking new markets in California, Colorado, Idaho, 
Kansas, Montana, Nebraska, Nevada, Oregon, Utah, Washington, Wyoming. 


*Address Industrial Department, Union Pacific Railroad 


Omaha 2, Nebraska 


UNION PACIFIC RAILROAD 


on your next job choose a 


MILLS - 


a condensing unit for 


every installation 
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Dealers Sign Up for San 
Diego Group’s Course In 
Business Management 


<AN DIEGO, Calif.—A. K. Cham- 

periain, a partner in the firm of 
Refrigeration Equipment Co., is the 
ne.’ president of the Bureau of 
Re'‘io and Electrical Appliances of 
Sa.. Diego County. 
hamberlain, who succeeds O. G. 
Trompson, of G. E. Supply Corp., 
ha: been in the refrigeration and 
ap liance industry for more than 20 
ye. vs. He has served on the bureau’s 
bo vd of directors for 10 years and 
has been chairman of the home and 
farn freezer committee since its 
ince otion. 
‘ther newly-elected officers include 
J. }. Zwiener, head of Zwiener Elec- 
trical Co., first vice president; R. T. 
Redfield, San Diego branch manager 
for Graybar Electric Co., second vice 
president; Sam L. Hall, president of 
Electric Supplies Distributing Co., 
treasurer. Hall is serving his six- 
teenth year as treasurer, having been 
re-nominated each year since organi- 
zation of the bureau. 

The bureau is now preparing to 
launch two of the activities on its 
fall calendar: a series of business 
and sales training classes and electric 
range cooking schools. 

First in the series of fall and 
winter classes will be an eight-ses- 
sion course in ‘Successful Manage- 
ment of an Appliance Business.” 
About 50 dealers, distributors, and 
their managers have made advance 
registrations for this course, accord- 
ing to J. Clark Chamberlain, secre- 
tary-manager of the bureau. 

This course, which starts Sept. 28, 
is open only to owners and managers. 
But shortly after the course opens, 
the bureau will begin a program of 
sales training and personal develop- 
ment which will be open to everyone 
in the industry. 

The electric range cooking schools 
will be conducted in about 15 county 
communities, beginning late this 
month, under the direction of E. W. 
Meise, chairman of the bureau’s elec- 
tric range and water heater promo- 
tion committee. The committee work- 
ing on the promotion is composed of 
all distributor and manufacturer 
representatives of electric ranges and 
water heaters sold in the territory. 

Another fall event is the bureau’s 
11th annual electrical and home ap- 
pliance show being staged Sept. 14 
through Sept. 19 in the Federal build- 
ing, Balboa Park. After being opened 
at 6 p.m. Sept. 14, the show will 
continue on a 1 p.m. to 10:30 p.m. 
schedule. 

About 50 exhibitors will show off 
the products of some 100 manufac- 
turers. There will be no admission 
charge. 

One of the feature attractions will 
be television demonstrations during 
which each of eight television ex- 
hibitors will show direct pictures (by 
coaxial cable) from special cameras 
televising show activities. 


Rogers Heads Bishop Div. Sales 


CHAMPAIGN, Ill. — Charles R. 
Rogers has been appointed division 
sales manager for R. H. Bishop Co. 
here and will cover Arizona, Cali- 
fornia, Nevada, Utah, Oregon, Wash- 
ington, and Idaho from headquarters 
in the Western Furniture Mart, San 
Francisco, it was announced by R. H. 
Bishop, president. 
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~Marsh Corp. Purchases 


Witt Gauge; To Produce 
Line from New Factory 


SKOKIE, Ill.—Jas. P. Marsh Corp. 
here, has announced the acquisition 
of the Witt Gauge Division of 
National Pressure Cooker Co., Eau 
Claire, Wis., effective Sept. 30. 

The purchase of the Witt line of 
gauges, Which includes oxygen and 
welding gauges, is logical because it 
will further broaden the large line of 
Marsh pressure, compound, and 
vacuum gauges and is in keeping 
with the expansion program which 
the Marsh Corp. recently inaugurated. 

The identity of the Witt line will 
be preserved, but Witt gauges in- 
cluding the oxygen and welding 
gauges, will be produced in the 
Marsh plant by the “Witt Gauge 
Division” of Jas. P. Marsh Corp. 

Manufacturers of precision instru- 
ments since 1865, the Marsh Co. 
is in a position to carry out this 
broadened program as a result of 
having recently completed a _ new, 


ultra modern plant here. 
—_ 


Vic Erickson Is Head of 
Merchandise Mart Assn. 
In Reorganized Setup 


CHICAGO—Vic Erickson, Sr., vice 
president of Welmaid Products, Inc., 
here, has been elected president of 
the Housewares and Appliance Asso- 
ciation of The Merchandise Mart. 


As a result of the complete re- 
organization of the group, four new 
officers and a board of directors were 
elected to replace the board of gov- 
ernors which had previously acted 
as the governing body. 

In addition to the president, other 
new officers include: Wm. Meyer, W. 
F. Meyer & Sons, Inc., vice president; 
Arthur Meyer, W. F. Meyer & Sons, 
Inc., secretary; and C. R. White, 
Quaker Stretcher Co., treasurer. Vot- 
ing was by mail. 

The new board includes in addition 
to the four officers, Harvey Leder- 
man, Plaut & Lederman; Mel Moses, 
The Moses Brothers; Richard B. 
Vandy, E. A. Vandy; and C. L. Brad- 
ford of C. L. Bradford & Associates. 


Calculator Figures 
Residerttial Heat Loss 


INDIANAPOLIS — An_ unusual 
residence heating calculator’ that 
eliminates use of reference and con- 
version tables and saves hours of 
work in sizing and laying out of 
heating systems has been made avail- 
able to dealers and heating engineers 
by the Stokol Stoker Co., Inc., here. 

The calculator is small and com- 
pact and can be used for figuring 
heat losses of residences, sizing round 
or rectangular ducts, or warm air 
trunk lines, sizing automatic coal, oil, 
or gas-fired equipment. Primarily 
designed for forced warm air sys- 
tems, it is equally useful on gravity 
warm air and wet heat applications. 
It can also be used for estimating 
annual fuel consumption for heating 
or hot water requirements. 


Knitting Mill To Use Cooling 


COLUMBIA, Tenn. — Tennessee 
Knitting Mills, this city, has just 
installed a new air conditioning sys- 
tem. Frank Cover is plant superin- 
tendent. 


Television Set ‘Sales 
Keep Earnings of Admiral 
Corp. at All-Time Peak 


CHICAGO—tThe board of directors 
of Admiral Corp. has declared a 
regular quarterly dividend of 15 cents 
per share on the common stock of 
the corporation payable Sept. 30. 

In announcing this dividend, Ross 
D. Siragusa, president of Admiral 
Corp., explained that Admiral’s 
entry into the television field, Feb. 1, 
with its technique of mass production 
of video sets has helped increase 
earnings to an all-time high. He 
added that Admiral is one of the 
three largest television set producers. 

In addition, Siragusa mentioned 
that although the radio industry in 
general had suffered ‘a decline in 
sales thus far in 1948 that Admiral 
has held to its previous year’s high 
in radio sales. He attributed this to 
Admiral’s “Television Optional” plan 
which permits the purchase. of an 
Admiral FM-AM_ radio-phonograph 
console now, later adding a television 
console in a matching unit. 


METAL 
WORKING 


Machine Screws 
Breaker Strips 
Handles 

Nuts 

Locks 

Pipe Fittings 


1639 Lafayette Road 
INDIANAPOLIS, 


TO BE SOLD AT UNRESTRICTED 


PUBLIC 
AUCTION 


REFRIGERATOR PARTS 
MATERIALS o HARDWARE 


2 PLANTS 


formerly operated by 


UILLEN BROS. REFRIGERATOR CO. 


BANKRUPT 


* 


IND. 


THURSDAY, OCTOBER 7, 1948 
starting promptly 
10:00 A.M. at 721 N. TIBBS AVE. 


and continuing 


2:00 P.M. at 1639 LAFAYETTE ROAD 


All in Piecemeal Lots! 
REFRIGERATOR PARTS & MATERIALS 


1.200—WHITE RODGERS TYPE 1701, NO. 3. 
TEMPERATURE CONTROLS. 
200—DETROIT 89335 EXPANSION VALVES. 
115—METEREX AND A. P. EXPANSION VALVES. 
6,500—FT. COPPER TUBING, FROM \ to %”. 
38,000—BOARD FT. OF 48” x 96” TEMLOCK, 2 and 3” 
14.500—BOARD FT. OF 2” x 24” x 96” FIBREGLASS. 


thick. 


7,500—BOARD FT. OF 3” x 24” x 96” FIBREGLASS. 
1,500—PCS. FIBREGLASS, 334” x 24” x 48”. 
13,000—BOARD FT. RUBATEX, 14” x 144”. 
18,000—BOARD FT. RUBATEX, 1144” x 14” x 1”. 
15,000—-LOCKER PACK BOXES, NOS. 1 to 6. 
50,000—CELLOPHANE BAGS, NOS. 1, 144, 2 and 3. 
1,100—FT. ZINC METALIZING. WIRE. 


REFRIGERATOR HARDWARE 


Carriage Bolts 
Shelves 

Hinges 

Wood Screws 
Escutcheons 
Electrical Supplies 


METALWORKING EQUIPMENT 


Flare Nuts 
Latches 
Hasps 
Rivets 
Paint 
Lumber 


WOODWORKING EQUIPMENT 


721 N. Tibbs Avenue 


WOOD 
WORKING 


Washers 

Gaskets 

Strikes ‘ 
Bolts 

Flux 

Plywood 


aS | ly | Chambersburg “Cecostamp” 96” x 48” Die Space; Cincinnati 8’ Power 2 ” . . i 
—a | r qi Press Brake %4” capacity; Bertsch 10’ Power Square Shear; Whiting Fay & Egan 9 Moulder; Fay & Egan CutO8 and Variety Saws; 
—— ea y P : ‘> ; : ae Bentel & Margedant Universal Woodworker; Clements 16” Jointer; Parks 
= } . Quickwork” Power Trimmer; Model 0-54 unishear; Bliss No. 61 O.B.L. oe 2 - : 
— | Punchpress; Lockformer Machine; Whitney-Jensen 10’ and Dreis & Krump 12 : Planer; Wallace Shaper; Fay & Egan 3 Drum Sander ; American 
== !’ Hand Brakes; Excelsior No. 25 Punch and Excelsior No. 11 Notcher. Swing Saw; Crescent Shaper; Drill Presses, Shop Equipment, ete. 
Sa Cea : iy a See INVENTORY & SHOP EQUIPMENT 
\ Kearney & Trecker 2K Universal Milling Machine; Pond Planer; Reid Q 
st o F ES 2A Surface Grinder; G&E Shaper ; Cincinnati 16” x 8’ Engine Lathe: Steel Inventory—Auto Trucks—Air Compressors—Welders—Transformers— 
ce AR T L | Prentice 14” x 6 Lathe; ge 3 Radial Drill; Garvin Profiler; Haskins Shop Equipment—Office Furniture & Equipment—300 New 15” Electric 
\ ts) AN e hotels: ag! Mie +2 Rag = Spindle Drill Presses; Saws; Heat Fans; 40 New 24” “Whirlwind” Pedestal Fans. 
: ment; Sn 8, 
} P calitor™®” cole 
ere a soln oid * gnop: ** TO 0 ONE D AY! INSPECTION: 10 A.M. to 4 P.M. ILLUSTRATED DESCRIPTIVE 
a ot He Fond Coes Tout ALL BE SOLD IN Beginning Monday, October 4th. CIRCULAR MAILED ON REQUEST | 
\e ss 
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“For the HOTTEST DEAL in Town” 


ea A AT’? 


SUSPENDED 


GAS UNIT 
HEATERS 


3 sizes to suit all 
requirements 75,000- 
110,000 and 165,000 
BTU Capacity. 


Available for Natural, 
Butane, Propane, or 
Manufactured Gases. 


Delivery within 3 days 
upon receipt of order. 
Some exclusive terri: 
tories still available. 


Models 75 and 110 ap- 
proved .by the American 


Gas Association. 
ESTABLISHED SINCE 1929 


WRITE, WIRE OR PHONE FOR FULL INFORMATION 


toe NAT corporation 


2710 McGee Trafficway _ 


e Beobemicnt 


Manufacturers of combination 
heating and cooling units, and the 
NAT “Self-Contained Air Condi- 


tioning unit. 


Kansas City 8, Mo. 


Denver Hotel Beats High 
Humidity with 2 Carrier 
‘Units Installed In Tandem 


DENVER — Many novel features 
are included in the new 120-ton 
mechanically-refrigerated air condi- 
tioning system recently completed at 
Hotel Albany here. 

The new system, powered by two 
60-hp. Carrier reciprocating compres- 
sors, replaces a former “evaporative 
cooling” system installed five years 
ago. The latter system, according to 
B. J. Cullen, Albany engineer, proved 
impractical. 

It was originally designed to take 
advantage of Colorado’s exceptionally 
high, arid, low-relative humidity cli- 
mate. While relative humidity is 
lower than in other parts of the 
country, it proved to be still too high 
for adequate comfort cooling of the 
330-room institution, according to 
Cullen, with the result that it was 
frequently used merely as a ventilat- 
ing system. 

The problem was particularly bad 
in the Albany’s dining room, where 
diners frequently complained of 
“stickiness” and heat. To compensate 
for the higher heat load in the dining 
room, the Albany made its first ven- 
ture in refrigerated air conditioning 
by installing two 10-ton York con- 
densing units, with “Freon” coils set 
in duct, supplying the dining room. 

These, operating on a _ two-stage 
principle where the second unit cut 
in when dining room temperatures 
exceeded 80° F., worked out so well 
that the Albany management was 
encouraged to use mechanically-re- 
frigerated air conditioning through- 


ap 


Kelyvisatone 
on all three counlg-/ 


e TROUBLE-FREE PERFORMANCE 


| yy , USER ACCEPTANCE 


2) 
wo 


CONDENSING UNITS 
REFRIGERATION PARTS AND me 
SUPPLIES ’ 


COMPETITIVE PRICE 


You’re sure to be right on all three counts... 
when you buy Kelvinator condensing units. They’re 
priced competitively ... they perform dependably 


quality. 


ways satisfies! 


Michigan. 


utor’s or Zone Office. 


GET YOUR COPY! 


Here’s a new catalog for the quick, 
easy way to buy refrigeration parts and 
supplies. All information and prices 
are grouped for easy reference. Ask 
for it at your local Kelvinator Distrib- 


... and they bear 2 name that customers know means 


Yes! In production, Kelvinator condensing units 
are precision-tested to insure peak performance 
under all conditions. Their complete dependability 
is known by refrigeration men everywhere, just 
as the Kelvinator name is always known for the 
most advanced refrigeration design and quality 
manufacture. It’s the name that always sells . . . al- 


Whatever your needs, call on one of Kelvinator’s 
50 convenient supply depots. Each has a complete 
stock of refrigeration parts and supplies, competi- 
tively priced. And you'll like Kelvinator’s fast, 
friendly service... 
Nash- Kelvinator Corporation, Detroit, 


Kelvinator Division, 


——__—______—_____-© 


Tip on Market for Florida 


out the building. 

The new system consists of the two 
Carrier units, installed in tandem on 
a two-stage basis, which provides 
refrigeration for six 7-ft. by 29-in. 
“Freon” coils, housed in an 18 by 12- 
ft. galvanized metal mixing chamber 
in the sub-basement of the hotel. 

Cold air is circulated by a 50,000 
c.f.m. squirrel-cage blower to 165 of 
the 330 rooms. The _ thermostats 
which control the Carrier condensing 
units are set at different tempera- 
tures, one at 52° F., and the other 
at 55° F., so that under normal heat 
loads, one condensing unit will carry 
the load, the second one cutting in 
through a by-pass arrangement. 

To aid in cooling the condensing 
units themselves, an 8-in. circular 
duct, pulling chilled air directly from 
the coils, is directed into the con- 
denser installation, helping to do 
away with the heat generated, and 
keep the basement room comfortably 
cool and well ventilated. 

An unusual economy feature is the 
conversion of a similar mixing cham- 
ber, likewise equipped with a 50,000 
c.f.m. blower, into a separate air 
conditioning system for public rooms. 

Six water coils of the original 12 
used in the evaporative system have 
been re-installed in this chamber. 
They are cooled by water from a 25- 
ft. evaporative cooling tower on the 
roof of the building. 

Water comes down 5-in. risers 
from the cooling tower on the roof 
at approximately 67°, passes through 
the six coils, and from there circu- 
lates to the cooling jackets on the 
cylinders of the Carrier condensers, 
and around to a centrifugal pump, of 
360 g.p.m. capacity, which lifts it 
back to the cooling tower on the roof. 

“We gain approximately 40 tons 
of cost-free air conditioning in this 
way,” Cullen said, “inasmuch as the 
milder temperature in the _ public 
areas takes a lot of the load from 
the refrigeration system, in addition 
to keeping the public rooms com- 
fortable.” 

Thus, circulating the water neces- 
sary for cooling the condensing unit 


_ through the old evaporative cooling 


coils has been an important stride in 
keeping the Albany interior com- 
fortable. The temperature is main- 
tained at 80° or less during the 
summer months, with an average of 
48% or lower relative humidity. 

Incidentally, a constant drip-off of 
water from the refrigerated coils 
proves definitely that Colorado rela- 
tive humidity is much higher than 
expected, according to Cullen. 

The fresh air intake for the hotel 
opens directly into the “Freon’’-coil 
blower chamber, with dampers which 
make it possible to completely re- 
circulate interior air, to _ utilized 


100% fresh outside air, or any per- 
centage or combination of both. 


the Fedders-Quigan air conditioners installed recently in the 
window of a house trailer by Russ and Dorothy Gray. 
. * * 


Trailer Owners Prove 
Eager for Room Cooler: 


MIAMI, Fla.—A new market for 
room air conditioners that is proving 
a good one is the house trailer, ac. 
cording to Russ and Dorothy Gray, 
commercial refrigeration and air con- 
ditioning dealer here. 

Russ Gray, whose firm handles the 
Fedders air conditioning line, de- 
clared that he has found the compact 
Fedders unit easily adaptable to 
trailers and that satisfied users have 
been eager boosters of the idea. 


Banking Method Keeps 
Track of Foodstuffs 
Withdrawn from Lockers 


WEST MEMPHIS, Ark. — Theft 
from lockers and misplacing of pack- 
ages have been eliminated in Wright’s 
Frozen Foods Lockers plant here 
since Owner Jim Wright developed 
his new inventory control system. 

The 600-locker plant issues no keys 
to customers. Instead, patrons ‘write 
checks” against their “deposit” of 
foodstuffs. 

A Kardex file system has been in- 
stalled, which has a “master card’”’ 
for each locker. Whenever a cus- 
tomer purchases wholesale meats, the 
amount is entered on the inventory 
sheet. 

Then, when the customer comes in 
to remove foods from her locker, she 
fills out a requisition sheet in tripli- 
cate and signs this at the bottom 
with her name, locker number, and 
address. Locker plant employes will 
get the foods for her, or she may go 
herself. 

In the latter case, the foods she 
has removed are checked against the 
sheet before she leaves. The original 
copy of the requisition is placed in 
the customer’s locker, the duplicate 
copy in the file for altering the inven- 
tory list of that customer, and the 
third copy goes with customer. 

The idea has shown many advan- 
tages, according to Wright: 


First, it puts a stop to arguments 
which formerly occurred because cus- 
tomers believed they had more frozen 
meat on hand than actually was 
there. 


Next, the triplicate sheet of the 
withdrawal form helps the custome: 
plan meals and food purchasing in 
the future, without error. 

Lastly, because the customer has 
written, signed proof of the rate a' 
which her locker contents are bein; 
consumed, she is stimulated to bu\ 
additional meat. 
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To Aid Dealers with Kitchen, Laundry Planning 


Tiny Plastic Appliance 
Mocels Offered by G-E 


BRIDGEPORT, Conn.—A complete 
set of miniature plastics appliances 
is being made available by the Gen- 
eral Electric Co. to assist retailers, 
power companies, architects, builders, 
financial institutions, and schools in 
planning kitchens and laundries. 


Called the Applianset, the kit con- 
sists of 77 major and traffic appli- 
ances, cabinets, and kitchen furnish- 
ings scaled 1 in. to the foot and 
made of light, durable polystyrene by 
the G-E plastics division. Also in- 


2 Sake. 


cluded are four metal walls, four 
windows, two doors, a 16-page in- 
struction book, and a specially scaled 
measuring ruler. 

In addition to their use in planning 
services, the Appliansets also are 
valuable as attractive, low-cost dis- 
plays for retailers and power compa- 
nies, as demonstration aids _ for 
architects and builders and as teach- 
ing aids in home economics and home 
planning classrooms, says I. P. Pruitt, 
manager of the General Electric 
Home Bureau. 

A feature of the Applianset is the 
method of hanging wall cabinets. 
Each of these units is fitted with a 
small Alnico magnet which holds it 
tight against the metal walls, yet 
makes it possible for any plan to be 
set up or disassembled with the 
utmost rapidity. 

Pruitt said that the Appliansets are 
available through General Electric 
major appliance distributors at a 
price of $19.90. 


Besides 77 different appli- 
ances, cabinets, and kitch- 
en furnishings, the G-E 
kit contains four walls, 
four windows, two doors, 
a scaled ruler, and an 
instruction booklet. 


® 


Kelvinator District 
Mgrs. Meet During Sept. 


DETROIT — The Kelvinator Divi- 
sion, ‘Nash-Kelvinator Corp., has 
scheduled a series of district man- 
ager meetings during the month of 
September, to map plans for working 
with retailers on the distribution of 
its 1949 line of Kelvinator and Leon- 
ard appliances. 

Charles T. Lawson, vice president 
in charge of Kelvinator sales, said 
the meetings are designed to help 
provide district managers with a 
better understanding of Kelvinator, 
its factories and products, and the 
practical application of its “retail- 
minded” method of working with 
dealers. 

Lawson said district managers will 
be taken through both the Detroit 
and Grand Rapids Kelvinator plants 


to see the factories in actual opera- © 


tion. They also will attend a three- 
day conference on the manner in 
which all phases of the Kelvinator 
Division function to serve them and 
make their job with retailers easier, 
more effective and more efficient. 

To make the conferences more in- 
structive, the district managers have 
been divided into three groups, one 
meeting the week of Sept. 13, the 
next Sept. 20, and the final one Sept. 
27. 


Reed Music Plays for Carrier 


LITTLE ROCK, Ark.—Reed Music 
Co., 112-112 East 7th St., has been 
appointed dealer for Carrier room 
air conditioning equipment. 


Plain or Fancy 


Your best source for 


Refrigerator Shelves is 


Umited / 


You see below a sample from the hun- 


Grain Price Break Spurs 
Interest In Milk Coolers 


LINCOLN, Neb.—Farmers all over 
Nebraska and particularly in the 
Lincoln and southeastern areas of 
the state are once again concentrat- 
ing on high quality milk production, 
including the installation of me- 
chanical coolers, since the break in 
grain prices came, according to Stan- 
ley A. Matzke, farm editor of the 
Nebraska State Journal. 

The demand and premium paid for 
this higher quality milk, commonly 
referred to as Grade A, has caused 
many farmers to revamp their milk 
production facilities so they can reap 
the benefits of additional payments 
made for higher quality milk, he 
stated, and this involves installation 
of a modern milk house housing a 
mechanically refrigerated milk cooler, 
milking machines, hot water heater, 
and other modern sanitary equipment. 

Matzke said that the trend to such 
milk production will be accelerated 
by lower grain prices, since the dairy 
herd is a source of farm income that 
can always be relied upon. 

Cited as examples were the Arlin 
Bome farm near Clatonia where an 
old horsebarn has been converted to 
a dairy barn during the past year, 
with the changeover costing only 
about $1,000 including the refrigera- 
tion unit; and the Adam Schwaninger 
farm near Lincoln where a 12-can 
cooler takes care of milk production 
from a 36-cow herd. A 14 x 16-ft. 
milk room ‘houses the cooler and 
complete modern milking equipment. 

These farmers point out that with 
proper facilities and modern equip- 
ment, the milking and care of the 
cows takes comparatively little time. 


Kelvinator Fall Ads 
To Push Home Freezer 


DETROIT — The Kelvinator Divi- 
sion, Nash-Kelvinator Corp. has 
launched an intensive fall national 
advertising program promoting home 
freezer sales, employing both top- 
circulation magazine and radio media. 

Opening -move announced’ by 
Charles J. Coward, director of Kelvin- 
ator advertising and sales promotion, 
is a colorful full-page advertisement 
currently running in Life Magazine, 
“Take the Harvest and Freeze It!” 
The advertisement points up _ the 
utility of the home freezer in preserv- 
ing the fruits of the autumn season 
for out-of-season eating. 

Second step is a series of strong 
radio commercials on the Edwin C. 
Hill ‘‘Human Side of the News’ pro- 
gram for the week of Sept. 6, and the 
period Sept. 20 through Sept. 29. 


GENERAL MANAGER | 


Wanted for one of our clients—a well 
established company with an excel- 
lent national reputation. Man selected 
must have demonstrated general execu- 
tive ability, be a graduate engineer 
with manufacturing éxperience in air 
conditioning, refrigeration, compres- 
sors, or related line. Base compensa- 
tion 18 to 20,000 plus profit sharing. 
Replies confidential. Full details to 


George Fry & Associates 


Management Consultants 
135 S. La Salle St., Chicago 3, Ill. 


WILSON 


REFRIGERATION, INC. 


@ FARM AND HOME FREEZERS 
@ REACH-IN REFRIGERATORS 
@ WALK-IN REFRIGERATORS 
@ FARM MILK COOLERS 


| DIVISION OF WILSON CABINET CO., INC. 


ISMYRNA, 


DELAWARE 


GET GENUINE RS My 
WAGNER &— 
Commutators ~~ 


They are built as an origi- 
nal motor part—your 
assurance of an accurate all-around fit for correct 
operation. Liberal design provides extra strength, 
permits refacing several times, if necessary, with 
safety. Segments are accurately milled tg facilitate 
connection of rotor leads. Get them now from. 
your Wagner distributor. Name on request. 


m47-28 


WasnerElectric @rporation 


ESTABLISHED 1891 


6471 Plymouth Avenue, St. Louis 14, Mo., U.S.A. 
ELECTRICAL AND AUTOMOTIVE PRODUCTS 


How can you possibly beat 


Bundyweld for refrigeration tubing? 


Here’s the tubing that fits your refrigeration 
picture better than any other. Look over a 
length of Bundyweld Steel Tubing—closely. 
Notice the exclusive Bundyweld construc- 
tion: double-walled from a single strip. 


For you, this means a_ thinner-walled, 
faster-cooling, extra-strong tube at low cost. 
Try it for condenser and evaporator coils, 
for compressor and connecting lines. Contact 
your Bundy distributor or representative, or 
write: Bundy Tubing Co., Detroit 14, Mich. 


i 


BUNDYWELD’S DOUBLE WALL 
FROM ONE STEEL STRIP 
HELPS MAKE THIS COMMERCIAL 
CONDENSER EXTRA STRONG 


Thinner walls — faster cooling 


Low cost 


High fatigue strength 


Close tolerances 


iii 
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dreds of designs of racks, broilers, 
grills, shelving, and baskets, now under 
production for over 60 major appliance 
manufacturers here at United. No two 
are alike, each is manufactured to 
separate specifications. 
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The transition from drawing board idea 
to practical production item was accom. 
plished to a large degree by United's 
own engineering department. This serv- 
ice, rendered without extra cost to 
manufacturers, has saved them thou- 
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sands of dollars in production costs. 
“hat’s why our own customers tell us, 
‘hat for welded wire or wire and steel. 
‘ pays to check with United first! 
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YOUR EXPECTATIONS 


ENGINEERED TO 
*REG. U.S. PAT. OFF. 
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WHY BUNDYWELD IS BETTER TUBING 


| Bundyweld Tub- =a 9 This strip is con- = 3 Next, a heating — 4 Bunayweld 

lw, ing, made by a @) tinuously rolled Hi process’ fuses * comes in stand- 
patented process, is pti twice laterally into Fas bonding metal to — SS ard sizes, up to 59” 

entirely different from any other tubular form. Walls of uniform basic metal. Cooled, the double O.D., in steel (copper or tin 

| tubing. It starts asa single strip thickness and concentricity are walls have become a strong, coated), Monel or nickel. 


assured by close-tolerance, 
cold-rolled strip. 


coated with ductile tube, free from scale, 


held to close dimensions. 


Special sizes can be furnished 
to meet your requirements. 


| of basic metal. 
| a bonding metal. 


Bundy Tubing Distributors and Representatives: Cambridge 42, Mass.: Austin-Hastings Co., Inc., 226 Binney St. * Chattanooga 2, Tenn.: 
Peirson-Deakins Co., 823-824 Chattanooga Bank Bidg. * Chicago 32, ill.: Lapham-Hickey Co., 3333 W. 47th Place * Elizabeth, New Jersey: 
A. B. Murray Co., Inc., Post Office Box 476 * Philadelphia 3, Penn.: Rutan & Co., 404 Architects Bldg. * San Francisco 10, Calif.: Pacific 
Metols Co., Ltd., 3100 19th St. * Seattle 4, Wash.: Eagle Metals Co., 3628 E. Marginal Way * Toronto 5, Ontario, Canada: Alloy Metal 
Scles, itd., 881 Bay St. * Bundyweld nickel and Monel tubing is sold by International Nickel Company distributors in all principal cities. 


STEEL AND WIRE CO. 


150 FONDA ST., BATTLE CREEK, MICH. 
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How To Service Room Air Conditioners (5) 
Checking & Repairing Refrigeration System 


In this, the fifth of a series giving general service data on room 
air conditioners, we conclude the section on the refrigeration side 
and present a useful trouble analysis chart. The next instalment 
will be devoted to service problems involving the air handling side 
of room units. This material, which applies to most makes, was 
prepared from data supplied by Philco Corp. 


ADDING ‘FREON-12’ TO THE 
SYSTEM 


If the system is partially charged 
with “Freon-12,” as might happen 
where some refrigerant has leaked 
out, connect the drum as described 
under “Charging the System.” 


Add % Ib. of “Freon-12."" Operate 
the system normally for about 15 
minutes and check the pressures to 
see if they agree with those given 
in the pressure chart for that parti- 
cular model. 


Repeat the charge if necessary 
(adding % Ib. at a time) until the 
operating pressures are normal. 


PURGING THE SYSTEM OF 
REFRIGERANT 


To purge the system of refrigerant, 
exhaust the “Freon-12” charge slowly 
through the discharge gauge port. If 
the refrigerant is discharged too 
rapidly, it will cause excessive boiling 
and loss of compressor oil. This con- 
dition is indicated by the formation 
of oil foam at the outlet. 

To save the charge, follow the pro- 
cedure outlined under ‘“Evacuating 
the Entire System’ with the excep- 
tion that the discharge gauge con- 


nection should be connected through 
a line to any empty service drum. 
Be sure the drum is empty and of 
sufficient capacity to hold the refrig- 
erant charge. The flexible line should 
be equipped with a T-fitting and a 
discharge pressure gauge. 

Place the service drum in a con- 
tainer of ice water to condense the 
vaporized refrigerant and watch the 
gauge to see that the pressure does 
not become excessively high. 


EVACUATING THE ENTIRE 
SYSTEM 


After a system has been opened, it 
is necessary to evacuate the system. 
Use the following procedure: 


1. Close the discharge service valve 
stem all the way clockwise, and re- 
move the gauge connection plug. 


2. Open the suction service valve 
all the way counterclockwise, and 
attach a compound pressure gauge 
to the suction service valve. 


3. Close the valve one-half turn 
clockwise and start the unit dis- 
charging through the open gauge 
connection in the discharge service 
valve. If a vacuum is pumped too 
rapidly, the compressor will have a 


tendency to pump oil out of the com- 
pressor crankcase. It is good prac- 
tice to attach a copper tube to the 
gauge port and bend it so that any 
oil pumped out may be drained into 
a container. 

During this operation, the com- 
pressor may knock. If knocking 
occurs, stop the compressor for about 
a minute and then restart; continue 
the process until the gauge indicates 
a vacuum of 20 in. or better. 

At this point, leaks in the system 
may be detected by putting sufficient 
oil in the container to cover the end 
of the tubing and continuing the 
pumping operation. When the system 
is entirely evacuated no more bubbles 
should appear in the oil in the con- 
tainer. 

4. After the system is fully evacu- 
ated replace the discharge gauge 
connection plug or attach pressure 
gauge, as desired. 


EVACUATING THE LOW SIDE 
IN SYSTEMS HAVING A 
LIQUID-LINE SHUT-OFF VALVE 


To evacuate the low side of the 
system, follow instructions given 
above, except that the liquid line and 
discharge service valves are closed. 
Continue pumping until the com- 
pound gauge indicates a vacuum of 
20 in. or better, then stop the unit. 
After the system is evacuated, re- 
place the discharge gauge connection 
plug. 


RETAINING CHARGE IN THE 
HIGH SIDE OF SYSTEMS 
HAVING A LIQUID-LINE 

SHUT-OFF VALVE 
To retain the charge in the high 


side when replacing the expansion 
valve, liquid strainer, evaporator, or 
db 


every feature you want in refrigeration 


 ORVSEAL! 


tube—you get in 


KEVER 


© 
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THE IMPORTANT THING TO KNOW ABOUT REFRIGERATION TUBE IS IT’S REVERE! 


@ Revere Dryseal Copper Refrigeration Tube is dead 
soft, so that you can bend it easily ... and it won’t split 
at the ends when flared. It has a new type of mechan- 
ical end seal that permanently keeps the interior of the 
tube clean and dry; and the seal is compact enough to 
pass through any opening large enough for the tube 
itself. In addition, Revere Dryseal is made to new, 
more economical dimensional standards. And it comes 
to you in a new package that protects the tube, keeps 
it bright and clean, and is readily identifiable in stock. 

Revere Dryseal Tube comes in sizes from ¥” to 34” 
O.D., and is packed two 50-foot coils to a package. 

Next time you buy refrigeration tube, ask your 
Revere Distributor for Revere Dryseal—the easy-to- 


bend copper refrigeration tube that assures you of fine 
quality in every length you buy. 


REVERE 


COPPER AND BRASS INCORPORATED 


Founded by Paul Revere in 1801 
230 Park Avenue, New York 17, New York 


Mills: Baltimore, Md.; Chicago, Ill.; Detroit, Mich.; New Bedford, 
Mass.; Rome, N. Y.—Sales Offices in Principal Cities, 


Distributors Everywhere. 


connecting tubing, proceed as follows: 


1. Attach both suction and dis- 
charge pressure gauges. 


2. Close the liquid-line shut-off 
valve all the way clockwise. The 
suction and discharge service valves 
should be open (stem almost all the 
way counterclockwise). 


3. Operate the compressor, as out- 
lined for ‘“Evacuating the Entire 
System,” until the suction gauge 


—. 


maintains a reading slightly above 
zero. 

4. Watch the high-side pressure; 
if the system has an overcharge of 
refrigerant, the pressure may become 
excessively high. 

5. Close the suction service valve. 
This action seals the refrigerant in 
the condenser, receiver tank, «nq 
compressor. Any part of the system 
listed above may now be replac:d, 

(To Be Continued) 


Trouble Analysis 


Chart for Air Conditioners 


The following chart indicates various trouble symptoms and their cause 
and remedy. It may be used as a guide in locating trouble or as a refererze 
for detailed service procedures described in the preceding section. 


Symptom Cause 


Remedy 


High discharge 
pressure. 


High outside air 
temperature. 


Insufficient condens- 
ing air. 
Dirty condenser. 


Air in system. 
Overcharge of 
“Freon.” 

Condenser fan wheel 
loose on shaft. 
Condenser fan wheel 
not centered in fan 
scroll. 

Low voltage at 
service entrance, 


High wattage. 


Voltage low at motor 
but correct at service 


» entrance. 
‘ High discharge 
pressure. 
Motor runs be-| Motor capacitor 
low rated speed, | defective. 


or motor hums 
and does not 
start. 

Motor hums and 
does not start. 


Low suction 
pressure. 


Compressor binding. 


Low “Freon” charge. 


| Clogged liquid-line 

strainer. 

Defective expansion 
| valve. 

Evaporator fan not 
running. 

Low discharge | Low “Freon” charge. 
pressure. 


Defective compressor 
valves. 


Check outside air temperature. Nete 
any increased temperature caused ‘iy 
sunlight radiation from surroundiig 
metal roofs, or other factors. 

Check for obstruction in condenser »ir 
circuit inside and outside of unit. 
Clean condenser, removing dirt, paper, 
or any foreign material restricting 
airflow. 

Purge and recharge. 


Purge and recharge if necessary. 
Tighten fan wheel setscrew. 


Align motor mounting at base 
center fan wheel. 


to 


Check line voltage; starting voltage 
must not drop more than 10% of rated 
line voltage. Consult the power com- 
pany. 

Inadequate distribution lines; consult 
an electrician. 


Check items under High Discharge 
Pressure. 


Replace motor capacitor. 


Replace compressor. 

Check for leaks; repair and recharge. 
Clean or replace strainer. 

Replace 


strainer. 
Check motor and wiring. 


expansion valve. Replace 


Recharge. 


Replace compressor. 
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Home Freezing of Bakery Items and 


Cooked Foods Requires New Knowledge 


MIL*”AUKEE—Simple but impor- 
tant instructions on how to prepare 
cooked foods for storage in a home 
freeze” were presented recently by 
Donal Tressler and Lucy Long, 
noted freezing consultants, through 
the pages of House Beautiful maga- 
zine. 

Tre<sler and Long, who have au- 
several works on food freez- 


eu 
+ \tled their article “(How to Get 
Weel: Ahead In Your Cooking.” 
- explained: 
| cas prepare the main dish 
for cree or four meals at once, 
mult: tying the ingredients of the 
recip’ by as many meals as you want 
to store. You can bake cakes, cook- 
ies, cies, muffins, rolls, and quick 
preads on a baker’s scale. 


“You can set up production line 
methods for making tea sandwiches 
and hors d’oeuvres. You can prepare 
the food for a party weeks in ad- 
vance. You can leave home and 
never be missed in the kitchen. Or 
you can arrive home at virtually the 
last moment and assemble a complete 
meal from the freezer all ready to 
heat and serve.” 

The article, which is being used by 
the Ben-Hur Mfg. Co. as a promotion 
piece, then went into the procedures 
for preparing bread, cake, pastries, 
meat pies,, casserole dishes, frozen 
soup, and hors d’oeuvres for freezing. 


Serving Frozen Bread 


Bread, the authors asserted, is one 
of the foods the freezer preserves 
perfectly. “To serve frozen bread 
requires only 30 to 35 minutes thaw- 
ing in the wrapper in which it was 
frozen. 

“Should you prefer it warmed, 
thaw and warm it in the oven for 
25 to 30 minutes. Or, frozen slices 
may be popped in the toaster for 
fast thawing to temperature for 
serving.” 

To prepare freshly baked bread for 
the freezer, they declared, it must 
be thoroughly cooled first. In fact, 
they established as an inviolate rule 
that all baked goods and cooked 
foods must be cooled before packag- 
ing for the freezer. 

The bread (or yeast rolls, muffins, 
baking powder biscuits, or pan rolls) 
should then be wrapped in moisture- 
proof cellophane and sealed air-tight 
either by a hot iron or sealing tape. 
If the wrapping isn’t transparent, 
then the package should be labeled 
as to contents and date frozen. 

Cakes, cup cakes, and tea cakes 
freeze well but offer problems in 
handling, Tressler and Long warned. 
They explained: 


To Frost Cakes 


“To frost cakes for the freezer, use 
either butter or cooked candy-type 
icing. Butter frostings, because they 
contain a good deal of fat, stay soft 
and creamy during storage. The 
cooked candy type is not quite as 
satisfactory for frosting as it is for 
filling, unless a small amount of 
honey or corn syrup is added to keep 
the frosting moist and prevent crack- 
ing or crumbling when cut. 

“Cream fillings are not recom- 
mended for cakes for freezing since 
they spoil readily. Neither are soft 
frostings advised because they stick 
to the wrappings and become 
spongy.” 

When it comes to wrapping, fold- 
ing cartons are advisable so as to 
pro‘ect the cakes from being crushed. 


Whether or not a carton is used, 
Tressler and Long recommend that 
the cake be wrapped in moistureproof 
Cel! phane that is folded and sealed 
at ‘he base of the cake. If a carton 
is ised, then the carton too should 


be wrapped in cellophane. 
\l baked goods,” they said, “‘be- 


Case of their low moisture content, 
take a very short time to thaw. 
Usually from 20 to 30 minutes stand- 


ing at room temperatures is sufficient. 


\lways thaw baked goods in the 
Wwr'pper in which they were frozen, 
Otherwise they will collect moisture 
anc become damp with soggy crusts. 
Loosen the paper from the frosting 
©n a cake while the frosting is still 
frozen, or else the frosting may come 

with the paper when it is thawed.” 

“reezing unbaked doughs and bat- 
> “is slightly more complicated,” 


y cautioned. “Yeast doughs must 
°* to double in bulk, then be 
‘nched down and shaped before 


reezing. Then upon thawing they 
‘ust be allowed to rise before being 


placed in the oven. 

“Frozen doughs sometimes meet 
with disappointing results. They 
may turn out to be heavy and soggy 
with a tough, leathery crust. Poor 
packaging, incorrect timing of the 
rising and shaping, storage tempera- 
ture, and storage time can all affect 
the results of the final baked product. 

“Upon very careful testing of 
frozen doughs, it was found that 
yeast begins to lose its ‘pep’ after 
seven to 10 days’ storage and at the 
end of four weeks is virtually im- 
potent. 

“So for best results of frozen un- 
baked goods, only seven to 10 days’ 
storage can be recommended, whereas 
baked goods may be kept as long as 
six months to a year. 

“The freezing of baking powder 
batters is similarly involved. Angel 
and sponge cake batters are not 
recommended for freezing at all. 
Other batters may lose their leaven- 
ing power after three months’ stor- 
age.. 


Advice on Freezing Batter 


“It is best if the batters can be 
frozen in the pans in which they are 
to be baked because tests indicate 
that when they are transferred from 
freezing container to baking pans 
after being thawed (all batters should 
be completely thawed before being 
baked) some leavening is likely to be 
lost, particularly when a single-action 
baking powder has been used in 
making the batter. 

“Batters in pans are wrapped 


bf 
much more easily if they are frozen 


24-HOUR “OFF-THE-SHELF” 


SERVICE NOW AVAILABLE 
IN ALL PARTS OF THE U.S. 


Three conveniently located factory warehouse 
and service branches, linked with over 200 
authorized dealer service stations across the 
nation, give you faster, country-wide service 


first. Then wrap pans individually in 
moistureproof paper, heat sealing or 
taping overfolds and end folds.” 

So Tressler and Long conclude that 
freezing the baked product is prefer- 
able to storing the unbaked dough. 

Pies, however, are a different story, 
they declared. “Not all pies will 
freeze well, namely the custard and 
cream filled types. Custards separate 
and become watery; cream fillings 
tend to become grainy and cracked; 
meringues shrink and toughen. 

“But fruit pies freeze wonderfully 
well, as do chiffon, pumpkin, squash, 
and mince.” 

Freezing baked pies follows regular 
procedure and paper pie plates with 
metal rims are used. With unbaked 
fruit pies, it is necessary, in order 
to prevent the juice from soaking 
into the bottom crust, to heat the 
thickening (preferably corn starch or 
tapioca) combined with the sugar 
and water, then pour the cooled 
thickening over fruit in the pastry- 
lined tins. 

Vents are not to be cut in the top 
crust until the frozen pie is placed 
in the oven for baking, they said. 

Another pie tin should be placed 
over the pie to protect it and the 
whole wrapped in  moistureproof 
paper and inserted in_ stockinette. 
Temperatures in the freezer should 
be kept close to zero, they claimed, 
for at higher temperatures the fat 
of the crust will develop an off flavor 
within a very short time. 


Handling Frozen Pies 


Some kinds of unbaked pies will 
store well for only four months while 
baked pies will keep for six months, 
Tressler and Long asserted. 


They suggested that in handling 
pumpkin and squash pies before they 
are baked, that the pastry-lined tin 
be taken to the freezer and the filling 
poured in then. “Arrange a flat sur- 
face on which the unfrozen pies can 
rest and allow them to freeze before 
packaging them for storage.” 

“Frozen baked pies,” they said, 
“are best for serving when heated 
through and served warm. Heat in 
the oven for 30 to 45 minutes prior 
to serving. If not warmed, allow 30 
to 45 minutes thawing to room tem- 
perature. 

“Frozen unbaked pies need no 
previous thawing, they will thaw and 
start baking simultaneously in 
oven. Place the solidly frozen pie 
in a pre-heated oven (450 to 500° F.) 
for 15 to 20 minutes, then reduce 
heat to 375° F. and bake until golden 


_brown. The chiffon type pies will 


require about two hours thawing 
time.” 

Meat pies, using beef, veal, lamb, 
giblet, kidney, chicken, and turkey 
are all good for freezing particularly 
ia the semi-baked condition, they 
declared. That is, everything is 
cooked except the top crust. Their 
instructions: 


“Prepare the meat and vegetables 
separately. The meat should be 
cooked well done, but the vegetables 
should be cooked slightly under done 
(about three minutes). 

“Fill the casserole or dish in which 
the pie is to be baked with meat and 
vegetable ingredients, cover with 
gravy or sauce, and top with pastry. 
Then package for the freezer like 
any other pie. Meat pie need not be 
thawed before being baked for serv- 
ing. Just remove wrappings, place 
in a 350 to 375° F. oven and bake 
until crust is brown.” 

Good freezing casserole dishes, 
they found, are: combinations of 
noodles and meat or poultry, spa- 
ghetti and meat, rice and meat, and 
meat and vegetables. 


Stews and Goulashes 


“Stews, goulashes, and foods of 
this nature also freeze well if care 
is taken to slightly under cook the 
food when preparing it for the 
freezer. This allows for the addi- 
tional cooking necessary to re-heat 
the frozen food for serving.” 


Tressler and Long, while pointing 
out that casseroles can be frozen 
right in the dish in which they were 
prepared, warned that popping a 
Pyrex or glass baking dish from the 
freezer into a pre-heated oven would 
break the glass. They suggested 
putting them in a cold oven, allowing 
them to warm up gradually. No 
previous thawing is required. 

Most casserole foods will be ready 
to serve after 30 minutes in a 350 
to 375° F. oven, they stated. 

Creamed dishes, such as chicken, 
turkey, fish, and a la king, can be 
packed in tub-type containers of pint 
or quart capacity with snap on lids. 
When removed from the freezer they 


— 


can be placed in the top part of a 
double boiler to thaw and warm. 

“There is seme separation of fat 
and solid particles in any creamed 
dish, but do not let this dismay you,” 
Tressler and Long advised. “Stirring 
the food occasionally during heating 
will reconstitute the sauce to its 
original consistency. 

“Frozen soups taste as fresh as 
fresh-made ones and take only a few 
minutes to be made ready at serving 
time. They need not be thawed be- 
fore being heated. Just place the 
frozen soup directly over low heat, 
stirring often until it is completely 
thawed; or place the frozen product 
in the upper part of a double boiler. 


“Since soup contains a great per- 
centage of water, and is, therefore, a 
somewhat bulky product for storage, 
we find it advisable to freeze the 
stock or concentrated soup. 

“Cabbage, carrots, onions, and al- 
most all other vegetables are well 
suited to a mixed vegetable soup with 
the exception of potatoes. 


Tips on Soup Stock 


“All vegetable purees make excel- 
lent soup stock: Puree the cooked 
vegetable, but do not stir air into it 
before freezing it; reheat the pulped 
vegetable (to drive out any air which 
may have been incorporated during 
pulping), cool and puree quickly by 
putting it in a shallow pan and float- 
ing pan in cold water, then ladle into 
tub-type freezing containers. The 
frozen puree may be used successfully 
in any soup puree recipe. 

“Occasionally there may be some 
separation in other soups that have 
been frozen, particularly those with 
a high fat content. But these can 
readily be brought back to smooth- 
ness by beating with a rotary beater 


during and after heating.” 

Tressler and Long extolled the ad- 
vantages of having a home freezer 
particularly when a party is in the 
offing. Keeping hors d’oeuvres and 
sandwiches fresh is one of its spe- 
cialties. 

“Prepared hors d’oeuvres will keep 
in a freezer for two to three months,” 
they declared. 

“All kinds of cheeses and cheese 
pastes are well suited to frozen hors 
d’oeurvres. Also smoked and pickled 
fish, caviar, anchovies, lobster, crab- 
meat, shrimp, capers, liver pastes, 
cooked meat and cooked fish com- 
binations, cooked egg, peanut butter 
combinations, and savory butters of 
all kinds. 

“In making them for the freezer it 
is advisable to spread the thinly 
sliced bread with butter before top- 
ping the bread with other ingredients. 
Cream the butter before spreading 
and it will spread smooth and evenly. 

“Butter is found to be preferable 
to mayonnaise for spreading the 
bread as mayonnaise may separate 
and tends to soak into bread during 
freezing and storage. Mayonnaise 
can, however, be used successfully in 
any of the spreads. 

The same packaging procedure 
applies to both sandwiches and hers 
d'oeuvres, to wit: 

“Arrange them on small pieces of 
cardboard of sufficient size to hold 
18 to 24 tea sandwiches or canapes 
(sandwiches can be arranged in two 
layers), place cardboard at one end 
of sheet of moistureproof cellophane 
or other heat sealing paper, bring 
free end of paper over top and heat 
seal open side and ends. 

“It takes very little time for sand- 
wiches and hors d’oeuvres to thaw. 
Just 15 to 20 minutes is usually 
sufficient.” 


on all SMITHway Motors. 


You.get the finest service through qualified 
high-standing local shops...and you get 
the finest parts, warranted-factory-inspected 
SMITHway parts. Servicing and repair are 
done to factory-established SMITHway 


standards. 


And you get the fastest and 


service: two other good reasons for choosing 


SMITHway Motors! 


For additional information, write your near- 
est A. O. Smith Product Service Division 


branch. 
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lowest-cost 


3 FACTORY WAREHOUSE AND SERVICE 
BRANCHES —Los Angeles, Chicago and Newark— 


plus more than 200 dealer service stations, enable the 


Product Service Division to speed your order today! 


Newark 5 


113-115 Frelinghuysen Ave. 


A.o. Smura 


PRODUCT SERVICE DIVISION* 


CENTRAL WEST COAST 
8312 South Chicago Ave. 1637 No. Spring St. 
Chicago 17 Los Angeles 12 


* Also serving these SMITHway Products: Water Heaters, Liquid Gas Systems, 
Vertical Turbine Pumps, Stokers, SMITHway-Burkay 
Water Heaters and Burkay Heating Equipment 
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“Apple Conditioning’ In Storage Warehouse 
Can Handle 5,000 Bu. of Apples Per Day 


FLEETWOOD, Pa.—One of the 
largest apple storage warehouses to 
be “apple conditioned” by Frick re- 
frigeration equipment is the plant of 
the Berks-Lehigh Cooperative Fruit 
Growers, Inc. here. 

“Apple conditioning,” the Frick 
Co. explained, is providing an air 
conditioning system that will keep 
apples so that they will be almost 
as good when removed in May as 
they were when put into storage in 
October. 

Such a system, the company said, 
“must prevent dehydration and subse- 
quent loss of weight in the apples, 
avoid the excessive humidity which 
causes molding, and retard scalding, 
all at once. It must cool the incom- 
ing apples quickly, but prevent 
freezing in sub-zero weather without 
recourse to steam heat or heavy 
insulation. 

“It must ventilate the storage and 
combat diseases while keeping the 
flavor in the apples.” 

The Berks-Lehigh cold_ storage 
warehouse occupies most of a city 
block. It is a two-story building and 
so situated on a slope that railroad 
cars can be loaded at the second floor 
level and trucks at the first floor 
level. 

Constructed in time for the 1947 
harvest, it contains six storage 
rooms, three on each floor. Each 
room measures 120 ft. long, 100 ft. 
wide, and 12 ft. high. Floors are of 
concrete with walls of masonry and 
tile. No insulation is used except for 
some sheets of polished Ferro-Therm 
beneath the roof. 


The refrigerating and air condi- 
tioning equipment, according to 
Frick, is designed to keep the rooms 
between 36 and 40° F. with a rela- 
tive humidity of 80% while loading 
apples at the rate of 5,000 bushels 
per 24 hours. 

After the loaded storage is cooled 
down, the dry-bulb temperature is 
held automatically between 31 and 
33° F. with a relative humidity be- 
tween 85 and 90%. The apples—the 
same as those from which “Red 
Cheek” brand apple juice is made— 
are assumed to enter the storage at 
not over 75° F. with outside tem- 
peratures no higher than 80° F. 


All storage rooms are essentially 
alike. Each has its own system of 
air ducts and cooling coils. The ducts, 
installed as part of the building, are 
made of aluminum angles. and 
Transite. Branch ducts have adjusta- 
ble openings. 

Fans are of the squirrel cage type 
and have double inlets. The two- 
speed fan motors are _ splashproof. 
Flapper dampers are located in the 
discharge of each blower, while hand 
operated dampers, equipped with 
quadrants, are also present. 

Coils are of galvanized pipe, double 
nested, and connected to horizontal 
surge drums in the suction lines. 
Brine is sprayed over the coils by 
a pump. 

Motors of 100-hp. capacity, mount- 
ed above the belt wheels, drive two 
Frick 9 by 9 compressors which dis- 
charge into a pair of evaporative 


condensers. . 


THE NEW 


OF PERISHABLES . . . 


The New Kold-Hold Pakage Refrigeration 
Unit means lower costs . . . added divi- 
dends to you. Its simplicity of installation and 
operation is the highlight of its success wherever high 
temperature perishables are transported by truck. Check the follow- 

ing features of the New KOLD-HOLD PAKAGE REFRIGERATION UNIT. 


KOLD-HOLD (age TRUCK UNIT 


for HIGH TEMPERATURE REFRIGERATION 


Trim, Neat Installations for Supermarkets 


Neat installations like the one above were made recently in three new 


Big Bear supermarkets in Detroit by Talbert-Thomas Co. of Michigan. 
These three York water-cooled units, of 74%, 5, and 2 hp., are located in 
the Big Bear market at W. MeNichols Rd. and Woodingham Dr. The 
7%-hp. unit handles four walk-in refrigerators (for meat, produce, delica- 
tessen items, and dairy products). About 60 ft. of open dairy and delica- 
tessen cases are cooled by the 5-hp. machine, while the 2-hp. unit takes 
care of approximately 40 ft. of closed meat display cases. Note strainers, 
dryers, and liquid indicators mounted on boards. The picture below shows 
how four York unit coolers were installed in the L-shaped produce walk-in 
(cooler at extreme left is partially hidden from view). 
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Self-contained, adjustable to almost 
any truck. The Unit can be lowered 
to 4634" for installing through truck 
door. hen installed, height can be 
adjusted for 57’ minimum to 78” 
maximum heights. 


The electrically driven compressor 
builds up a charge of flint ice in the 
Heid-Over"’ Plafes, which provides 
umple refrigeration over a day’‘s run. 


KOLD-HOLD 


1. Operates efficiently, economically 
in any properly insulated truck, re- 
gardless of age. 


2. Easily installed—simply cut intake 
and discharge holes, push into 
place, plug into any 110AC-60 
Cycle Circuit*. 


3. Maintains inside truck tempera- 
tures of 45° F. to 50° F. over a full 
day's run. 


4. Provides ample refrigeration even 
in extreme weather conditions. 


5. Recharging plates at any electrical 
outlet protects loads on long runs. 


PROCESSING 


Jobbers in Principal Cities 


KOLD-HOLD MANUFACTURING COMPANY .- 


, os ae 


500 E. HAZEL ST., 


6. The 1 HP Compressor operates for 
a few cents a day. 


7. Dry and odorless—no bother. De- 
pendability at lower cost. 


8. Kold‘Hold ‘Hold Over" Refrigera- 
tion plates such as used in this unit 
have given satisfactory service for 
over 15 years. 


“A 200V-60 Cycle Single Phase motor 
can be supplied on request. 


The Kold-Hold Catalog con- 
tains information on the 
entire line of Kold-Hold Re- 
frigeration Products. Write for 
your free copy today! 


TARNSFORTATION 


protects every step of the way 


STORAGE 


LANSING 4, MICHIGAN 


Final testing on Lynch 
production Line assures 
maximum efficiency 
and performance of 
PAR condensing units 


PAR—Condensing |" * 


line sold exclusiv: 


through Franchised i 
frigeration Equipme’: 


Wholesalers! 


When you buy Par you are assured of maximum efficiency and 
performance ,.. for every Par unit must meet the rigid specifications 
of final testing before delivery . . . another step in the production of 
Par condensing units geared to precision manufacture. 


Par, also, gives blanket coverage in a wide range of models and 
sizes from 1/6 h.p. to 5 h.p. . . . domestic and commercial units for 
self-contained applications and heavy duty commercial units in air 
and water cooled models. There’s a proper type, proper size Par unit 
to permit “tailored-installations” for maximum economy, efficiency 
and performance. 


Ask your Par wholesaler for details or write for illustrated catalog 
and specifications, 


By Comparison — You'll Buy PAR 


— 2 ae 


LYNCH CORPORATION 


Par Compressor Division TOLEDO 1. OHIO U.S.A. 
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One * a series a 


Pa Ml o @ Made to your requirements. 

ag i » (size shown 1%” O.D. x 11%" 

If readers have any questions or problems concerning the ZA Sah x —14 oz. Freon). Attached to 
i ~~ unit on assembly line, 


by James J. LaSalvia 


application of air conditioning, they are invited to write to Mr. 
LaSalvia, who will be pleased to furnish a complete answer. There 


is no charge. 


Selection of Water Cooling Coils 


Waier cooling coils are generally 
of the continuous tube type. They 
are arranged in manifold so that all 
tubes are in parallel. This will as- 
sure the counterflow principle to pro- 
vide the greatest heat transfer be- 
tween air and water. The counter- 


at least 15° above the water tem- 
perature. 

Pre-cooling coils will fall under 
two types of figuring: 

1. When the inlet water tempera- 
ture is higher than the dewpoint 
temperature of the entering air. 


Fig. 2—Details of a Typical Water Cooling Coil 
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Fig. 2—As indicated above, the important data for describing a water cooling 
coil are the face area (length times height) in square feet, number of tubes 
high, and number of tubes deep. 


such factors as temperature rise of 
the water, coil size, compressor size 


There is another point to consider 
which is very important in calculat- 


Something NEW! 


CHARGING 
BOMB 


e Speed up assembly line 
operation. 

e Small capacity refrigerant 
cylinder facilitates more accurate 
and quicker charging of units 
carrying small or critical charges. 


transferred as unit moves, 
eliminating stoppage. 


e Construction seamless. Com- 
plete with forged brass valve. 


e Ideal for field servicing. Bear 
ICC stamping to permit shipping. 


* 


VUE 


PRODUCTS CO. 


185 N. WABASH AVE. «e CHICAGO 1 


od flow principle is shown in Fig. 1. In this case it is obvious that no : ; : di li il d that is t 
1. Water coils in general are de- moisture removal can be obtained, be- with a given quantity of water, an ing pre-cooling coils, an at is to 
n : : : refrigeration load. keep the w.b. temperature of the air : eR RE TA ce 
cribed by the following data (See cause the inlet water temperature is : A ; : s Sr 
“ sc a greater than the dewpoint tempera- As a general rule, the air should leaving the pre-cooling coils at about insist on 
P sip ed ; ; ture of the entering air. Because of be cooled with pre-cooling coils to 65° F. or above. - genuine 
7 1. Face area in square feet. this condition, the pre-cooling is 6° to 8° above the entering water The reason for this is that when . 
: 2. Number of tubes in face. entirely in the form of sensible heat, temperature for a proper balance air enters the refrigerant coils below |}, 
> 3. Number of tubes deep (in air- 2. When the inlet water tempera- With the direct expansion coils, which 65° Wie. Semperenees AAS Te te Be : 
‘ flow). ture is lower than the dewpoint tem- Fe to be used for final cooling and reduced only 4° or 5° in wet bulb 
Water coils are used in two ways  Perature of the entering air. moisture removal. SRRNNIOS, Sit:  Gee Wee 
for cooling systems: ‘ It should be remembered that the If by reducing the air temperature n0t be efficient. This will mean very 
, . d.p. temperature of the air can be down to 6° to 8° of the water tem- low refrigerant coil temperature and 
1. As yor-ane me coils. cooled to within 3° of the entering perature, it does not balance with the Very low suction temperature at com- sete ucts 
2. As cooling coils. water temperature but no closer. direct expansion coils, it will be afin Ngee = gr icing e A a 
This may be divided into two cases necessary then to lessen the reduc- oe ae See ee a : 
PRE-COOLING COILS (DRY) such as (a) and (b): tion to 8° to 10° of the water tem- temperatures are encountered. MARLO “HEAT ansre bs 
When used as pre-cooling coils, (a) The first case is where the perature to balance out. (To Be Continued) _ " 
water temperatures between 58° F. entering water temperature is be- © 
and 66° F. should be used for good tween 0° and 3° lower in tempera- 
practice. It is also recommended _ ture of the entering air. 
that in using pre-cooling coils the In this case there is a_ small 
d.b. temperature of the air should be amount of moisture removal, but it 
is so small that it can be neglected 
Fig. 1—Counterflow In Coil in the calculations and can be re- 
ferred to paragraph No. 1 above for SUMMER WINTER 
a calculation purposes for removal of and and 
] sensible heat only. SPRING FALL 
< an Weueee: vis (b) The second case is where the 
— sis entering water temperature is greater 
than 3° lower in temperature than 
( the d.p. temperature of the entering 
air. 
C =, WATER OVT In such cases the entering air can 
is be cooled to any point and no closer 
“ pono A from the entering water Your sales don’t have to ‘drop off’’ at the end of every summer season. Sell 
: "ices oe a ee Governair All year ’round and keep that sales curve “up” during slack periods. 
Fig. 1 shows diagramatically the ceaked to saberetinn or 360% velative Sell blast coils for converting our packaged unit to year ‘round air conditioning. 
principle of counterflow in a water humidity, to within 3° of the entering Sell completely packaged air conditioners to those who didn’t order early enough this 
cooling coil. _. water temperature. season. Sell unit coolers for efficient refrigeration. 
+? Yes, keep your sales average HIGH — sell Governair A// year ‘round. Clip out 
_ SELECTION OF PRE-COOLING coupon below and mail today. 
| COILS 
| (Sensible heat only with no mois- 
| ture removal.) 
a“ a | As a general rule, when speaking 
NO- FROST" METHOD _ of pre-cooling coils we mean coils 
WITH SPRAY COOLERS _ that accomplish only partial cooling, 
... gives always full capacity because | | and the rest of the cooling is accom- 
there is no interruption for defrosting | plished by refrigeration coils. 
at sub-zero temperatures; protects In selecting pre-cooling coils, one 
quality in foods. must at the sa.ne time consider the 
NIAGARA BLOWER COMPANY | refrigerant coils in order to find an 
eae y P . | economical balance between the two 
30 Years of Service in Air Engineering | ‘ , , 
405 Lexington Ave., New York 17, N. Y. | types of coils. This economical bal- 
‘ A | ance must take into consideration 
BLAST COILS FOR YEAR COMPLETELY UNIT COOLERS FOR 
ERS YEAR ‘ROUND REFRIGERATION 
RIGIDBILT PACKAGED AIR CONDITION 
‘ROUND HEATING & COOLING FOR YEAR ‘ROUND COMFORT The Governair floor type unit 
STANDARD AND : . cooler needs no introduction! It is : 
This is the famous Governair com akoaal 4 erengh 
LOW TEMPERATURE SG a ee pletely packaged air conditioner compactly designed for epesntion in 
UNIT COOLERS p overnair ae Se . which has made air conditioning cold omy rooms to e uce 4 
eating or cooling history! de df peratures below or above 33 
re built in a wide variety year ‘round business! Smart opera- Expertly designed for grees. The units may be furnished 
ne ae tors are selling these to convert our efficient operation, easy installation with either vertical or horizontal 
of sizes for all completely ny ~ —_ and — oy a this air delivery as required. Available 
* — ers for year ‘round comfort ers air conditioning unit is known as : ide f sizes to provide 
commercial applications. oy By & a a eee he the “greater: “VALUE. IN’ THE iano wid — ° = o —— 
numerous other ways. Made of cop- FIELD! fi CFM. 
per tubing and copper fins spaced It can be quickly utilized for year- Particularly desirable for its ef- 
according to temperatures involved. round air conditioning to provide ficiency and mobility, this unR was 
All joints are securely welded and a clean, warm air by connecting a highly praised and bs performance 
thorough pressure test is made be- Governair heating coil to the system. was proven in world-wide use by the 
fore each unit's delivery. Check into Owners of the unit are your im- Army and Navy during the war. It 
your potential sales of these versa- mediate prospects for fall and winter always does a capable year-round re 
Rugged fin and tube assembly de- tile coils right away! Sell Governair business. Sell them also to a frigeration job, so it’s a “natural” 
livers full rated cooling. all year ’round. “hot” prospects who didn't order sales builder for year-round busi- 
Smooth, slow speed, 1000 RPM early enough this year. Sell Govern- ness. Sell Governair all year ’round! 
motors gently circulate air thruout air all year ’round! 
cooler, assuting minimum dehydration 
of stored products. CLIP THIS COUPON AND MAIL TODAY 
Attractive, well-proportioned, heavy —_ = =a am am a= a= a= a= as a= 
gauge steel housing is finished inside | Dept. H 
and out with durable, baked on grey GOVERNAIR CORPORATION 
wrinkle enamel. Drip pan on Low- | 513 N. Blackwelder, Okiahoma City, Okla. | 
Temperature water-defrost units has We want to keep sales high during slack periods. 
sealed in insulation. | | 
-~ Lab Man-H Without obligation, please send free literature as 
ieded saving, , “One-Man-Hanger™ checked so that we may sell Governair all year-round! 
included with either unit. | () Governair Blast Coils [J Governair Completely | 
Packaged Air Conditioners 
(J) Governair Unit Coolers 
- GOVERNAIR CORPORATION NAME TITLE 
COMPANY NAME 
513 N. BLACKWELDER @ OKLAHOMACITY, OKLA. | crreer avoREss } 
—_ CITY AND STATE _4 
PIONEERS IN THE MANUFACTURE OF COMPLETELY PACKAGED AIR-CONDITIONERS 
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is now available. 


SANITARY’S NEW 
4 cu. ft. Electric Refrigerator 


No. TE46—23%4”" W. x 202” D. 


200 Ib. Shipping Weight. 


x 41” H. 


FOND DU LAC, WISCONSIN 
ICE REFRIGERATORS FOR MORE THAN 


SANITARY REFRIGERATOR COMPANY 


QUICFREZ FARM LOCKER PLANTS SINCE 1939 


40 YEARS 


ENGINEERED 
REFRIGERANT 


ALCO VALVE CO. 


+ ST. LOUIS 
. oo. bo 


All 


AIR 
to 


New All-Porcelain DAIRY N 


and DELICATESSEN CASES 


These attractive new "“P-H" 
sliding door, self-serve cases 
will save labor and help you 
increase profits! Equipped 
with adjustable-tilt, indi- 
vidually fluorescent lighted 
shelves for greater eye ap- 
peal. Available in 5 models 
with display areas from 23 
Sq. Ft. to 52.5 Sq. Ft. and 
storage capacities from 9.8 
Cu. Ft. to 20.7 Cu. Ft. 


CHOICE OF 50 REACH-IN CABINETS 
25 ALL-PORCELAIN—25 NEW STAINLESS STEEL MODELS 


Puffer-Hubbard now offers the widest selection of 
top-quality Reach-In Cabinets on the market. 
Electric welded steel frames and finest construc- 
tion throughout. Available in solid or glass door 
models with Thermopane Triple Glass, they range 
in size from 20 Cu. Ft. to 90 Cu. Ft. — Both self- 
contained or remote control models — available 
with, or without, Ice Maker coils. 


FOR INFORMATION 


tion, 


inter 


in 2, 


Write 
, UFFER- 
wy MANUFACTURING 
= Grand Haven, Mich. 


MANUFACTURERS OF REACH-IN CABINETS, DAIRY- 


Equipped With 
PATENTED 


Grad-U-Matic 


CONDITIONING 
Assure You 


1. Positive Temperature Contro 
2 Correct Humidity Control 
3 Correct Air Circulation 


ew All Black Porcelain 
FLORIST’S CABINETS 


Designed for remote applica. 


“P-H" Florist’: 


the new 


Cabinets provide maximum dis- 
play area with minimum floor 
space. Beautiful black porcelair 
iors and exteriors — adjust- 
able, chrome edge, glass shelve: 
— fluorescent lighting. Available 


3 and 4 door models. 
i a . * 


~<a 


UBBARD 


COMPANY 
Established 1898 


DELICATESSEN CASES, BEVER- 


AGE COOLERS, DOUGH RETARDERS, FLORIST CABINETS AND WALK-IN COOLERS 


What's New 


Beverage Cooler Air Changes 50 Times Per Minute 


* * * 


PUNXSUTAWNEY, Pa.—A new 
dry beverage cooler that is claimed 
to provide more than 50 complete 
air changes through the refrigeration 
coil per minute has been introduced 
by the Punxsutawney Co. here. 

“The new Beverage-Air unit has 
the ideal forced air cooling arrange- 
ment,” the manufacturer asserts. 
“Coil efficiency is increased by use 
of a suction type fan which pulls an 
evenly distributed flow of air through 
the entire coil area. The cold air is 
then passed over the top layer of 
bottles first at the rate of over 50 
complete air changes through the 
refrigeration coil per minute.” 


Beverage-Air_ is 
manufactured in four 
different sizes ranging 
from three to six com- 
partments and from 
13.3 to 27.1-cu. ft. ca- 
pacities. Each size is 
available with or with- 
out a water cooling 
attachment. 

In the smallest size, 
the blower coil has a 
2,000 B.t.u. capacity at 
16° T.D., 40.2 sq. ft. of 
surface, and 210 c.f.m. 
In the largest, the 
blower coil has 4.200 B.t.u. capacity, 
75.4 sq. ft. of surface, and 408 c.f.m. 

All models are constructed of stain- 
less steel and aluminum and are insu- 
lated with Fiberglas. Sides and 
bottom have 3 in. of insulation. Lids 
are of stainless steel on both sides. 

Glassware storage is located on the 
cooler top and can be utilized when 
the cooler is placed under a standard 
bar, according to the manufacturer. 

When the units are supplied with 
a water-cooling system that has a 
water coil of %-in. tubing 50 ft. long, 
the compressor housing is attached 
to the left end of the cabinet. The 
housing is of stainless steel. 


A-C, D-C Voltmeter Can 
Withstand Rough Handling 


EDGEWATER, N. J.-A voltmeter 
that is calibrated for use on a.c. 
from 65 to 660 volts and for use on 
d.c. by employing a simple conver- 
sion factor has been introduced by 
Industrial Devices, Inc. here. 

Called Mini-Volt, the meter is said 
to be accurate, dependable, and so 
rugged that it can be thrown into a 
tool box or carried in the pocket 
without harm. 

It consists of a lightweight plastic 
case, dial panel, knob indicator, neon 
light indicator, and attached 12 in. 
test leads and prods. The whole unit 
is said by the producer to be safety 
insulated. 

According to the manufacturer, 
“Mini-Volt not only distinguishes be- 
tween 110, 220, and 240 volts, but 
measures closely enough to show up 
a three or four volt drop between 
meter and load terminals on 110-volt 
line.” 

In addition to determining voltage, 
the meter can be used to test live 
or grounded wires, blown fuses, 
whether or not a circuit is ‘on,”’ 
whether radio power is ok, and the 
continuity of motor and generator 
windings. 

List price of the unit is $2.50, the 
mare NST said. 


Mounted Electric Strip 
Provides Added Outlets 


PITTSBURGH —A_ new plug-in 
strip incorporating electrical outlets 
at eight 6-in. or 18-in. intervals, 
factory-wired into a continuous cop- 
per conductor system—and enclosed 
in 3-ft. or 6-ft. lengths of steel chan- 
nel which can be cut to fit on the 
job without disturbing the assembly 
—has been announced by National 
Electric Products Corp. here. 

This new product, when mounted 
on walls, baseboards, tables, or on 
display counters and shelves, provides 
a spread of electrical outlets to meet 
the increasing demand to “plug-in” 
business machines, fans, lighting or 
dictating equipment, electrical appli- 
ances, clocks, or small power-driven 
tools. 


Waffle or Griddle Inserts 
Fit Into Marlun Broiler 


NEW YORK CITY —The Marlun 
Mfg. Co. here is manufacturing a new 
combination table range under the 
Ritz Coronet name. It is designed to 
serve as a waffle iron, sandwich 
griddle, toaster, broiler, baker, and 
frier. 

The solid-cast aluminum waffle 
service bakes nine 2%-in. by 4-in. 
waffles at one time. The aluminum 
griddle will toast six sandwiches in 
one operation. 

It is pointed out that the waffle 
and griddle services are interchange- 
able and are easily inserted into the 
chromeplated Ritz Coronet Broiler. 

The Ritz Coronet Combination 
Table Range has a list price of $39.95, 
Federal tax included. The sandwich 
grille alone sells for $16.95, and the 
waffle-sandwich combination alone 


With waffle insert With griddle insert 


retails for $19.95. -Price of the 
Coronet broiler alone is given ag 
$24.95. These prices are F.0.B. New 
York City and are 5% higher west 
of the Rocky Mountains, according to 
the manufacturer. 


Special-Size Ducts Keep 
Wall Heater Case Coo! 


BUFFALO — Titan Mfg. Co. has 
recently introduced a new 1,600-watt 
infrared electric wall heater, said to 
combine the advantages of both 
infrared rays and fan-forced heat. 

A high-volume, _non-turbulence 
creating fan drives the heat out of 
the case through scientifically dimen- 
sioned ducts, thereby keeping the 
case cool, according to the manufac- 
turer. The heater is available for 
both 110-120 and 220-230 volts, and 
is said to be easy to install. 

It is finished in white baked 
enamel, with polished chrome grille- 
work. The front panel is 10 in. x 
14 in. and the wall box is 3 in. x 
9 in. x 12% in. 


New Ultra-Cold Low-Temp 
Unit Fits Under Counter 


LOS ANGELES — Ultra-Cold, Inc. 
here has added to its line model 
4-ST, an under-counter cabinet for 
bulk packages of frozen foods, ice 
cream, and frozen confections. 

Equipped with two stainless steel, 
sliding top doors, the model 4-ST is 
said to take up no more floor space 
than a standard 4-in-line ice cream 
cabinet. It is 35 in. high, 21 in. wide, 
and 55 in. long, with a capacity of 
15 gallons. 

Self-contained, and powered by a 
heavy-duty condensing unit fitted 
with thermostatic control, the model 
4-ST is finished in  porcelain-type 
enamel with a top of highly polished 
amown steel. 


Howard 


COMPLETE LINE OF 
*& REFRIGERATORS 

%* BEVERAGE COOLERS 
& FREEZERS 

* DISPLAY CASES 

* WALK-IN COOLERS 
*& WATER COOLERS 
%*& REACHINS 


Phone: 


OFFERS A 


ALL FROM ONE SUPPLIER 


HOWARD REFRIGERATOR CoO. 


JACKSONVILLE RD., © HATBORO, PENNA. 


HATBORO 1440 


CABLE ADDRESS “HOWFRIG” 
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Fac‘ors In Evaporative 
Co:ler Operation (1) 


Wh-n we say “evaporative cooling” 
we ar usually referring to the cool- 
ing © air for air conditioning for 
comfort, by the evaporation of water. 
As ig well known, the evaporation of 
one pound of water, that is, turning 
one pound of water into a vapor, 
requires approximately 1,000 B.t.u. of 
heat. 

If, therefore, we can in some way, 
cause one pound of water to evapo- 
rate into air, 1,000 B.t.u. of heat will 
be removed from the air and the air 
will be cooled. 

To melt one pound of ice requires 
144 B.t.u., so the evaporation of one 
pound of water does seven times as 
much cooling (1,000 + 144 = 7) as 
the melting of one pound of ice. 

A refrigerating machine rated at 
“one ton,” will remove as much heat 
in a 24-hour day as the melting of 
2,000 pounds of ice in the same 
length of time. 

Since the melting of one pound of 
ice requires 288,000 B.t.u., the air is 
cooled at the rate of 12,000 B.t.u. per 
hour (288,000 + 24 = 12,000). 


ONE TON EQUALS EVAPORATION 
OF 1% GAL./HR. OF WATER 


If, instead of cooling this air with 
ice, or a machine, we cool it by the 
evaporation of water and since the 
evaporation of one pound of water 
removes as much heat as the melting 
of 7 pounds of ice, we would need 
to evaporate only about 12 pounds 
(8314 + 7 = approx. 12) or roughly 
1% gallons of water per hour, in 
order to cool the air at the same 
rate (remove as much heat in the 
same length of time) as the melting 
of one ton of ice per 24 hours or 
of a “one ton” refrigerating machine. 

So the amount of refrigeration de- 
pends upon how much water is 
evaporated, and the rate of cooling 
on how fast the water is evaporated. 

Comparison of the rate of cooling 
by ice or a refrigerating machine and 
by the evaporation of water. 

The rate at which the water is 
evaporated determines, then, the rate 
of cooling. The more water that is 
evaporated per hour the more is the 
refrigeration produced during that 
hour. 


Refrigeration Problems 


And Their Solution 


By Paul Reed 
For Service and Installation Engineers 


FACTORS AFFECTING RATE 
OF EVAPORATION 


In turn, the rate at which the 
water is evaporated and consequently 
the rate of cooling, depends upon 
three things: 

1. The amount of area of the 
water that is exposed to the air. 
(Hot coffee cools faster in a saucer 
than in a cup, because of the greater 
amount of surface of liquid exposed.) 


2. The rate at which air passes 
over the surface of the water. (Blow- 
ing on the hot coffee may not be 
good manners, but it cools the coffee 
faster.) 

3. The movement of the water it- 
self; agitated water cools faster than 
water that is not moving. (Stirring 
hot coffee causes it to cool faster.) 

These three factors are taken into 
consideration in designing the devices 
called ‘‘evaporative coolers’ or 
“desert coolers,” that cool air by the 
evaporation of water instead of the 
melting of ice or the use of a refrig- 
erating machine. 


DESIGN FACTORS 


1. In order to expose a large 
amount of water to the air, the water 
is flowed over a large pad of some 
loose material that has a large total 
surface, such as excelsior, loosely 
woven cloth, wire mesh, or a number 
of slats of wood or metal similar to 
a louver. These spread the water out 
over a large surface and by so doing, 
speed up the rate at which it evapo- 
rates into the air, and as a result 
increases the rate at which cooling 
is produced. 

Fig. 1 shows a typical evaporative 
cooler of the type used in the South- 
west for cooling homes, offices, and 
small stores. 

The pads are an inch or so thick 
and are mounted in removable 
frames in each of the two sides of 
the cooler. Excelsior made from 
aspen wood is very popular because 
it does not become sour smelling as 
readily as some of the other woods. 


REPLACING THE PADS 


It is customary to replace the pads 
each spring when the cooler is put 
into use and in some of the hottest 
climates, again about mid-summer. 

2. So as to bring a large amount 
of air into contact with the water 
on the excelsior, a fan is provided 
that blows, or more commonly sucks 
the air through the wet pads. 


TABLE 1 


Pounds of Water 
Evaporated per Hour 
1 (approx. 1 pint) 

12 (approx. 1% gals.) 
60 (approx. 7% gals.) 


Pounds of Ice 


B.t.u. per Hour of 


Melted per Hour Refrigeration 
7 1,000 
83% 12,000 (1 ton) 
417 


60,000 (5 tons) 
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Paul Reed 


As shown in Fig. 1 the fan is 
usually the centrifugal or “squirrel- 
cage” type, belted to the motor. 

Some coolers have the motor inside 
the cooler. Others have the fan-motor 
just outside the cooler but protected 
by a metal housing. If the motor is 
inside the cooler, a _ service door 
should be provided for oiling the 
motor without having to remove one 
of the excelsior pads. 


3. The water flows over and 
through the excelsior and is thus put 
into contact with the air drawn 
through the loosely padded excelsior. 


The water is usually fed to the 
pad through a series of small holes 
in a tube running along the top of the 
pad, or from a small tank or header. 
The amount of water is regulated by 
a hand valve of the globe or needle 
type that is usually located inside 
the house adjacent to the electric 
switch that turns the fan motor on 
and off. 


EXCESS WATER NECESSARY 


Ordinarily the valve should be ad- 
justed to feed more water to the 
pads than will be evaporated. The 
excess water that is not evaporated, 
is caught in a sump pan in the 
bottom of the cooler. This pan stands 
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Fig. 1—Two views of a typical evaporative cooler mounted on the outside 
wall of a house and connected to the supply duct. 


full of water, and thus adds to the 
amount of water surface exposed to 
the air. 

Of greater importance, the excess 
water passing over the pads tends to 
keep them washed clean and free of 
dust and other materials that would 
impede the airflow. 

The excess water from the overflow 
of the sump pan is used to water 
the lawn or for similar purposes. In 
some of the larger type coolers a 
pump is provided to recirculate the 
water from the sump instead of 
wasting it. 

In the early spring and late fall, 
or in some locations, especially the 
higher altitudes, it is often prefer- 
able to operate the fan but with the 
water off, for bringing in, both for 
cooling and for ventilation, outside 


air that is cool enough without be- 
ing further cooled in the evaporative 
cooler. 


(To Be Continued) 
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Specify 
DAVISON PA 100 


refrigeration grade — 
BUICK GEL | 
Pe cHAncto wit 
DAVISON'S 
in factory-charged Dexa 
dryers bearing 
this label or in bulk for refilling 


PA 100 is your guarantee of all- 
around, superior performance 
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INDIANA BRASS CO.,, 


WA quality of Design 


Made from tubes and from sound 
castings, all NIBCO fittings and 
valves are manufactured to A.S.A, 
approved standards, 


WA Lencth of Line 


NIBCO offers the most complete 
line of wrot, cast, drainage and 
flared fittings, and valves, for all 
copper installations, 


ie Competence of Cataloging 


NIBCO catalog is easy to use; 
provides complete listing of avail- 
able items with assigned figure 
numbers for each fitting type. 


ie Sales Assistance 


NIBCO representatives are lo- 
cated in principal cities through- 
out the United States to give 
prompt, competent attention to 


your requirements, 


yw Service of Supply 


NIBCO manufacturing and dis- 
tribution facilities are constantly 
being expanded to provide better 
service to NIBCO customers. 


FITTINGS AND VALVES 


901 PLUM STREET, ELKHART, INDIANA 
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Rising Petroleum Production In Venezuela 
Should Keep Economic Picture Bright 


By Eugene Hesz, International Market Analyst 


Venezuela occupies a very special 
place among our present or prospec- 
tive export goal countries. 

It was stated, in discussing the 
Latin-American business in general, 
that: 

1. Venezuela is one of those coun- 
tries whose finances and economy are 
in good shape, so much so that a 
dollar problem does not exist. Pay- 
ments are effected promptly and in 
dollars. 

2. The country is situated in the 
zone of tropical and partly sub- 
tropical climate, containing some of 
the hottest and some of the most 
humid climates on the continent. 
The leading cities are either in or 
closely adjacent to the regions where 
the climate is least agreeable for the 
population. 


REASONS FOR PROGRESS 


We shall now shed some light on 
the underlying causes for the prog- 
ress made, and on the prospect for 
the continuation of this happy situa- 
tion. Our next object will be to find 
out where the main trading regions 
are to be found, and it will be shown 
what certain aggressive American 
bus:ressmen are doing right now to 
develop this fruitful field. 

Up to about 20 years ago, the back- 
bone of the production and exports 
of Venezuela were gold, coffee, and 
cocoa. The country did a profitable 
trade, had only light international 
debts, but was not outstanding by 
any means. 

Between the world wars, petroleum 
became the main product of the 
country. The first large oil-bearing 
territories were discovered, or rather 


recognized, as to their full potentiali- 
ties in the region of the lake of 
Maracaibo. 

In 1920, the production of petro- 
leum was just beyond the first steps. 
In 1930, it amounted to 136,700,000 
barrels (of 42 gallons); in 1943, 
177,600,000 barrels; in 1945, 323,400,- 
000 barrels; in 1947, over 400,000,000 
barrels; and in the first quarter of 
1948, 117,100,000 barrels. 

The 1945 figure, equal to 45.24 
million metric tons, represents about 
92% of Venezuelan exports. The 
remainder was mainly represented by 
about 46,000 tons of coffee, 12,620 
tons of cocoa, and gold and several 
miscellaneous agricultural and pas- 
toral products. Today’s exports are 
in the same proportion. 

The outlook for the future is 
bright. Not only do the fields in the 
Maracaibo region continue to yield, 
but in an entirely different part of the 
country, near the delta of the 
Orinoco River, new oil fields have 
been discovered and are already 
being exploited. 


MANY NEW DEVELOPMENTS 


These new fields should not be 
seen as a small stretch of land, also 
yielding oil. It is much more. Sev- 
eral very large oil-bearing regions 
have been investigated and, even if 
they are lying in the same general 
region, one can actually speak of 
several new oil developments. 

Lately it has been found that 
another, more central part of the 
country may show a similar picture. 

A drastic example of the effect of 
this “oil boom” is provided by 


Venezuelan Oil Concessions, Ltd., the 
la 
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Trend is Swinging To 


Recota 


Defrost 


Water 


Coils 


For Low Temperature Equipment 


Space saving ceiling type Water Defrost coils are 
rapidly taking the lead in low temperature installa- 
tions. Large cold storage warehouses are specifying 
“Recold” water defrost coils because they provide 
dependable refrigeration protection and save a 
great deal of valuable floor space. Thousands of 
other installations in single coil or multiple units jobs 
are being made from Coast to Coast. You will find it 
very much to your advantage to get full information 
regarding the complete Recold line of refrigeration 
equipment. Mail the coupon below. 


REFRIGERATION 


7250 East Slauson Ave., 


ee ee a 


ENGINEERING, INC. 


Los Angeles 22, Calif. 


“RECOLD” 
7250 E. Slauson Avenue, 
Los Angeles 22, Calif. 


Please furnish us with complete information on “Recold”’ 
equipment. 
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most important British company in 
Venezuela engaged in drilling and 
marketing oil. The 1947 report of 
this company used the following 
words to describe the 1947 progress: 

“The profit and loss account for 
1947 shows a profit of $10.5 million, 
campared with $4.1 million in 1946. 
Our gross income from oil sales has 
reached the large total of $142.4 
million, being almost double the cor- 
responding figure for 1946. 

“Two main factors contribute to 
this increase, the first being that 
the company’s production of crude oil 
exceeded the 1946 figure by some 
22%, and the second being the con- 
siderable increase in crude oil prices 
during the year.... 

“The Venezuelan. Government de- 
cided that some benefit from the 
situation must be reflected in the 
nation’s revenue from oil and, after 
negotiation, the company agreed in 
a raise of the oil royalties. Under 
the exceptional conditions affecting 
the oil market, your directors are 
satisfied that such an arrangement is 
not unreasonable. All other large 
producing companies in Venezuela 
have acted on similar lines.” 

This sounds in these days of trade 
barriers and too much government 
interference all the world over almost 
like a fairy tale. 


VIEW OF GOVERNMENT 


It should not be assumed that the 
Government of Venezuela takes a 
passive attitude and is only glad to 
cash in on the heavenly gift. Of 
course the budget of such a country 
is in a splendid shape, and general 
taxes are a negligible item. The 
petroleum companies are footing the 
bill. 

However, the government takes a 
very long view of the situation. A 
few months ago, the new policy was 
stated in clear terms: 

“We, the country of Venezuela, do 
not wish to see all our supplies of oil 
exploited and exported, even if we 
should receive ever so many good 
American dollars in payment. We 
wish to preserve a large proportion 
of this natural gift and shall not 
agree that more new territories are 
developed over and beyond the pres- 
ent ones. On the other hand, we 
welcome North American and British 
activities. 

“But we wish to see a reciprocal 
movement of goods at the same time. 
We wish to obtain certain imports 
which are not exclusively consumer 
goods, but capital goods, partly 
destined to save us spending too 
much of our money for foreign labor, 
thus giving work to our own. We 
desire to build up in a modest way 
our own industries and particularly, 
we wish to help improve the standard 
of living.” 

This quotation is not taken verbally 
from the government announcement. 
But it mirrors the intentions of the 
state. 


Carrier Subsidiary To Make 
Coil Units In New Building 


TORONTO, Ont., Can. — Carrier 
Engineering, Ltd., subsidiary of Car- 
rier Corp., Syracuse, N. Y., has 
leased 23,000 ft. of floor space in a 
building under construction on the 
Queen Elizabeth Way, which will be 
equipped to make the Carrier line of 
fan coil units for air conditioning and 


HARRISON, N. J.—For the first 
time since before World War II, 
foreign sales representatives from all 
over the world recently gathered at 
Worthington Pump & Machinery 
Corp.’s general offices here for an 
international sales conference. 

Pictured above are some of the 
representatives who attended _ the 
meeting: 

Front row (left to right)—A. S. 
Wells, vice president, E. J. Nell Co., 
Manila, P. I.; C. M. Kenworth, man- 
ager, construction equipment, export 
department; R. S. Hull, resident sales 
engineer, Venezuela; S. Riley Wil- 
liams, vice president in charge of 
foreign business; W. A. Finn, general 
manager, export department; E. 
Casartelli, managing director, Soc. 
‘Italiana Pompe e Compressori, Milan, 
Italy. ; 

Middle row—W. J. Martin, office 
manager, export department; W. C. 
Compson, vice president and manager, 


Worthington of Brazil; EF. A. Picker‘, 
John Inglis Co., Ltd., ioronto, Can- 
ada; W. J. Wallace, regional man- 
ager, Far East; J. Rigault, managing 


director, Societe Worthington, Le 
Bourget, France; J. Maldonado, man- 
aging director, Bombas y Construc- 
ciones Mecanicas Worthington, S. A., 
Madrid, Spain. 

Rear row—A. S. Luttropp, resident 
sales engineer, Honolulu; H. E. Wood, 
assistant general manager in charge 
of air conditioning and refrigeration 
sales; C. E. Gorham, resident sales 
engineer, Lima, Peru; A. W. Fraser, 
general European manager, with 
headquarters in Paris; Henry H. 
Ritchotte, Canadian regional man- 
ager, eonstruction equipment; J. J. 
Llanso, vice president and manager 
of Worthington, Ltd., in Argentina; 
R. L. McLellan, assistant general 
manager, export department; and V. 
M. Booth, resident sales engineer, 
Calcutta, India. 


8 British Firms Exhibit 
Equipment In Denmark 


LONDON, England—Hight British 
manufacturers are displaying nearly 
50 items of refrigeration equipment 
at the 1948 British Exhibition being 
held in Copenhagen, Denmark, from 
Sept. 18 to Oct. 3. 

In all, close to 1,000 British firms 
are represented at the exhibition, 
which is designed to encourage the 
export of British goods to the 
Scandinavian countries. Organized 
by the British Import Union in co- 
operation with the Federation of 
British Industries, the event offers 
the largest display of British goods 
ever shown in Scandinavia. 

Refrigeration equipment on display 
includes domestic refrigerators, con- 
densing units, and ice cream cabi- 
nets. These manufacturers are 
showing the number of items indi- 
cated: 

Frigidaire, Ltd., six; International 
Refrigerator Co., Ltd., seven; Le 
Bryan & Co., Ltd., four; Marco 
Refrigerators, Ltd., seven; Pressed 
Steel Co., Ltd. (Prestcold), 10; 
L. Sterne & Co., Ltd., seven; G. & J. 
Weir, Ltd., two; and York Shipley, 
Ltd., three. 

These items are being exhibited in 
a 1,700 sq. ft. space secured by the 
British Refrigeration Association. 


Appliance Export Trend 
Continues Down In June 


WASHINGTON, D. C.—The gen- 
eral downward trend in exports of 
domestic electrical appliances in May 
from April levels continued through 
June, Bureau of Census statistics 
indicate. 

June exports of electric household 
refrigerators totaled 20,483 units 
valued at $3,203,060, compared with 
28,172 valued at $4,124,358 in May. 
However, the value of exported re- 
frigerator parts increased from 
$616,718 in May to $830,211 in June. 

Exports of domestic electric cook- 
ing ranges dropped from 1,091 valued 
at $181,925 in May to 965 valued at 


$130,547 in June. Electric flatiron 
exports were down, too, totaling 
36,217 valued at $148,944 in June, 


compared with 39,088 in May. 

Exported electric household wash- 
ing machines in June totaled 5,875 
with a value of $578,037, whereas in 
May the total was 6,808 valued at 
$766,610. The value of washer parts 
shipped abroad declined from $109,568 
in May to $96,051 in June. 

June exports of domestic electric 
vacuum cleaners fell off sharply after 
more than doubling in May over 
April. The June figure was 1,670 
valued at $68,119, against 12,538 
valued at $466,490 in May. 


industrial heating. 


LOOK FOR THIS NAMEPLATE ON QUALITY 
REFRIGERATION EQUIPMENT 


WRITE FOR 
ILLUSTRATED 
CATALOGUE 


GENERAL REFRIGERATORS CORPORATION 
678 BROADWAY, NEW YORK 12, N.Y. «GRAMERCY 3-1222 


as SH LL. ee 


GENERAL'S new streamlined 14 cubic foot freezer 
with its gleaming stainless steel top and lids 
is now available for immediate delivery. Equipped 
with dividers and sliding baskets, it is built for 
lifetime trouble-free operation. Model CR14 and 


+ a en 
s its big brother Model CR20 (20 cu. ft.) are a source of 
. profit to the dealer and satisfaction to his customer. 


21° = 


> 


: : rele : iA ; ‘ ; ae ee pet cope Neen we aS | c ; a a pera wp eee ah A hots ‘Ts os S13 ice SO SER, SE Le Pe SP REIT 
28 AIR CONDITIONING & REFRIGERATION NEWS, SEPTEMBER 20, 1948 
eee ———— 

inn Ta SUN Attend International Sales Conference Wi 
Peres ‘ 2 us ee if yi , Le oO 2 nil psn ee CI WRI Tee. ; ‘ 
“ f aA ye, —~ a om Mg erage — eae. oe 5 * ch die pina cote henge 
Ri Yee tis 9 2 | 2a | a a ie ms ft 
Err y 2 ay af : oe | ee . ey) =, 4 - ; "4 a= a 
‘ v : vs CD 2 a i e é 2 y hee _a all ro — o i *- i yD Z 4 4 ee i 
EN ray 1’, ee Mod — - * ee £4 =e i 
| gl NG ee ie Past PG 
"3 “ 4 j Cpe Lo bk ee e ¥ . { q Poe at ° ak os BE | 
ae me lc & y+ iia le / 
= OREN ee oe ee > aa .. | , 
— -— sl is oe ge ne ¥ 
—— a ast ae ey ae d 4 a a a ae | 
SS a of 2 cs ‘ a ; e ae at a ee 2 Se ae ee 4 
“sa a a (41. «4 i & - Me . air oe es r | 
* € © v 
ee ne 
f 
ee a 
Me: 
Thi: 
eee 
(Cor 
repré 
_ ¢chan 
engi! 
refri; 
cial 
and | 
+ | impo 
' the i 
i “y 
its | 
* you 
a - there 
‘| confi 
- = - gardi 
then 
| : Stan 
nee oe , | ing | 
— | cogn 
a ing | 
a ae — | ana 
«ee: sh iog te ae NN part: 
as : oy : Be: ‘ ea here a a, Se J ie oa : viii | . 
ic Om Se ao i 
Bi ie On es Foe re oa 
a. het ee perme ee ER eee se |fom and 
Pack. pad ke 7s] b> bres, pee in nn 5 : al Ye “ “ 
cen a iP an 4 pe — _ Pree és Somes ss a a code 
ioe : 43 _ ‘4 r a we | the 
J. ee ey a — ,7 9 | the 
~ ; od ce a : oe pee bie a : 3 ] Ame 
i Se Ce oe is = ; aie —— ene ee ; "Saas to b 
Re te OM is eae man 
ce ee ea fae — “ nespcsin a ae sat aE Gs 
SS ee Se i and 
Sao ~ . “eee a "mma sear ee : $3 $$ ——— —— : nen BOC 
ores sisi a = » i a sill —— > aaah 
— 4 4 “men a # 
" 
i 
| les Ne : I 
Tote f | . * 
Bekee es lsh AH Al el 5 
| *” Kala | _ +S Sy 
ai ‘i caitang ~~ ig 
© GENERAL REFRIGERATORS CORPORATION: NEW YORK NY Py 
| Ai 
C—O ae 
| mA 
=_. _ | Be. aA = 
| - —<——_—_ = CO. A 
i : x x= * = ~- ' ’ eee / r 
| ih 
we failed 4 
y EE — } zz 
| 4 ' 
j : : y 
SS Bs. | = 
Rk: if 
Se: rhs 
| ‘e074 . hy 
“£ A yy : 
—— eee eee ee | . # v 
{ << ; i ri 
— | .. —s= =F > 
®*RECOLD ee 
PRE LD?! | — | 
i: | eB 
i ——— —=>= | 
as 
: 
; 
“are a Se PF gh ee gO RE eee ar Tees ig rine oad i o. . ee TORS a ge ape Se ee a ie eee oN ae er eS ag, “Yn a ee me. i 
= ee Da a ee a, a —— Bm a ge IN Be ee” ee e| ae ¢ a : a ae - a Sah ew ' ae .: ee oo F i 


AIR CONDITIONING & REFRIGERATION NEWS, SEPTEMBER 20, 1948 29 
Sed Se 
. _ topping found in bakery ice box, somewhat in the ice box and the heat was obtained from the salad.” 
We are Poor Refrigeration Caused Trouble submitted to laboratory were found got to them. They became slimy, From Indiana came reports of “five 
to contain staphylococcus aureus cor- looked bad, ana had a distinct odor. cases (of food poisoning) reported 
ere responding to food poisoning type. “One woman brought home a bag from Columbus after families af- 
Kw | +590 - . “Three employes at bakers were of chicken from the breakfast and _ fected had eaten ‘Pilot Loaf’ pur- 
34] 33 2 . ie examined and throat cultures from gave them to her dog. He threw u chased from two stores. Thirty-seven 
s |3233) 82 12/5 i 3 : Pp 
i, a> Si] gp |z8 83 3/3) &_ FE i 3 two were positive for the same _ all over the lawn.” cases occurred in Indianapolis at 
sg 3] 45 4 E323) 33 ; #3] 33 i : ; staphylococcus.” In a Jonesboro, Ga. restaurant, ™anufacturing plant after employes 
He 3 a2) 3 i 4 a s)22|2 | 33 i - In Hartford, Conn., a number of “baked chicken at noon on Oct. 24 had eaten ‘Pilot Loaf.’ 
| hs = . people became ill from eating chicken _gave rise to no illness. Meat stripped “Six cases occurred in Indianapolis 
sontohtaitien sai Wis te eo] “S35 | a9]a5s'| 250 Jlrs} 2 | 2 az |r at a wedding breakfast served on from bones of left-overs was per- after a family had eaten ‘Pilot Loaf’ 
| (asp) (250) u July 20. The chickens were prepared mitted to remain at room tempera- purchased at city market. Five cases 
s. trosnterstie | Pavia To, NoYes olf ee i* 1 21 pia * 5° wo. by a club. ture several hours, then packed com-_ occurred at Greensburg after a family 
stroenteritis | Deerfield T. N.Y. arzr|imeu3 faa | aa | “Bs lo} 73] 22 | 2 (229) |ect ane The report said, “On July 18 the’ pactly in one large container and had eaten ‘Pilot Loaf’ from store. 
— ec a possibly ‘ club bought 175 lbs. of fresh killed placed in refrigerator. “Product was encased in Visking 
‘9 chickens. On July 22 they had 32 “The chicken salad was , i 
| 4 er ra, Ws Yo sii tapseper henibing ae : prepared casing and supposedly sterile when it 
| | Giwpttal) a 1" * Pie el eae ee chickens left. These were condemned the following day approximately two left packing plant. Analysis of un- 
ssteoenteritio | Carden City,3.%. u2,203] an fam [am | 295 fo |9/u4| 226 PESEMRMERAETI | crest and put into the garbage pail and hours before serving at noon. All broken packages disclosed large num- 
_— for drebsing uncooked ” destroyed by Health Department. ingredients were fresh except the bers of staphylococci. Further in- 
pm, nen aol «lel a: bee : pony “The chickens had been frozen, chicken. . . . Of 27 persons who ate vestigation disclosed refrigeration 
etroentn® | (labor Camp)” , 7S ding sue taken out and put in club ice box, salad, 25 became ill. A hemolytic breakdown at plant. Product was 
an, ee _— at sk one on top of the other, but thawed staphylococcus in enormous numbers’ removed from market and destroyed.” 
stroente va, i. te Dy ¢ 4 
(High school) ’ 4 
e stroenteritis Green Teland, Be%. 3,988 uj} 29 Io ptoorop © 4 a 2 cream 
otaph-aureus) ery, = and refrirera’ e : 
od stroenteritis eethene petaah, oe a p- 50" 38 “70” 0 Ab tagd CHECK with 
choo. 700: ¢ en 
ee ee ee —_ SATISFACTION  Qwco First 
rt, v ume yO ee 5,206 a aja ? 10 ‘ ra jelly 
in a stroenteritis | Olean T.,l'.Y. 1,432 10 wo} m2] u_ fo 9/2 a ¢ Unrefrigerated .,«° (138) eer 
in- caphe) (Corpecane) 2) stad be The new, exclusive beryllium cop- Specialists in 
Le GOSS? | ieee" | coy | Seat] || iP Teles) ** Ca saaad” |eean ie per power element, designed and — 
e a. i F 
in- i soe] 9 | 3] 3] 7 1/0] a4 faanaOBRPRestmnyos [eens ruts built completely by Ranco refrig- iain, eines “Uti 
"~ aS Sr » lelela bees Ee * spine a eration specialists, is used in ALL In Use 
a (College) (200) Ranco Refrigeration Controls. a 
Peg Sulla Naud Tides tag el Me 7 areas Sy! pate cow That’s one reason why you'll find Dependability 
nt - ; , Si ‘ antes a Ranco Control provides better ° 
4, oe Sas le el? Pe Dla ee service through longer service life Sone Seek Te Cony 
1! a eee . e 
ge Gastroenteritis Shandaken Te Weide ase? 2 «| 25] 25 e o Hi} 6-17 Faulty provera (144) ep one trouble-free operation. And Greater Customer 
on — " paces orf it’s one reason why it will pay you Satisfaction 
e3 secreeteritis | sa sonyeay ts go} 22 |22|2|"e p 5 + Food handler with (145) Potato to check with Ranco first. e 
ir Staph. On, ‘ec c 
th Gor csriroesteritia gengee, is Xs 500 21? «=x lb 2/5 » wf Wirreriverated 6) PBeset post QGQHCO ” ; More Profit For You 
A. Gastroenteritis | Syracuse, !!. Y. 205,967 212 | 300 [0 16/30] 4-5 (147) [Potato ’ 
“4 (dedting’ party) 6/0 paiad COLUMBUS 1, OHIO yy World's Largest Manufacturers of REFRIGERATION CONTROLS 
J. 
or 


ee Merely one page from the Federal Government's 15-page chart of food poisoning cases. 
those wherein 


al This one covers outstate New York. NEWS editors have circled 
Vy. inadequate refrigeration was a major contributing factor. 
P, ae * * 


D chanical refrigeration equipment, the stroyed and_ proper refrigeration 
engineers who design mechanical restored.” 
refrigeration equipment, the commer- Also in Birmingham, an “outbreak 
ie cial groups who use the equipment, from barbecue served at noon, Nov. 
f _ and groups who install it, and, equally 20. Common symptoms were: nausea, 
y ' important, the groups who conduct vomiting, and diarrhea. Eight cases 
_ the inspections of the installations. reported temperature from 101 to 104. | 
S / “Were the basic building code in “Other reported symptoms were: oS 
its present form to be adopted by headache, cramps, pains in legs, chills, 
i ' you and urged upon municipalities, and weakness. Duration of illness: | lye Tuy ary 1 
3 there would immediately arise the two to — days; others extending | ij, Cetra ret Te 
conflict as to which provisions re- OV€r SIX Gays. ail —— 
BREWERIES 


Protest on Code-- 


(Concluded from Page 1, Column 4) 
representing manufacturers of me- 


garding mechanical refrigeration shall 
then govern— those of the American 
Standard or those of the basic build- 
ing code,” warned Hussey. 

“I urge you most strongly to take 
cognizance of the fact that in adopt- 
ing the American Standards in part 
and then making changes in other 
parts you are setting up the mechan- 
ism for the greatest possible confu- 
sion in the production, installation, 
and inspection of building materials 
and building equipment. 

“Were there in the basic building 
code simply a statement that where 
mechanical refrigeration is concerned, 
the installation shall conform to 
American Standard B9, latest revi- 
sion, you would have provided, with 
a minimum of difficulty to yourselves, 
maximum flexibility to those who are 
to be the beneficiaries of the code— 
manufacturers, builders, inspectors, 
and the public,” Hussey urged at the 


BOCA session. . 
— x 


CLARK BRIDGMAN CO. 


549 W. WASHINGTON BLVD. 
CHICAGO 6, ILL. 


Sales and Engineering 
Product Coolers, Evap. Condensers 
Ai Conditioning, Liquid Coolers 
W.ter Chillers, Heat Exchangers 

Liquid Receivers 


A. \. Reed, 14 Poplar Park, Pleasant Ridge, 


R. 8. Gregory, P. 0. Box 184, Easton, III. 
Kennedy, 4243 Crocker Ave., Minneapolis, 


in, 


x 


Food Poisoning -- 


(Concluded from Page 1, Column 5) 


“Investigation of restaurant pre- 
paring barbecue revealed general in- 
sanitary conditions and_ careless 
handling of food. One table was in 
bad repair and refrigerator and food 
handling equipment were in need of 
thorough cleaning. 

“Prepared barbecue was found in 
refrigerator, stored in contact with 
uncooked meat. However, refrigera- 
tion was 35° F. and water for clean- 
ing purposes 180° F. 

“It was the practice to remove 
barbecue from pit and while warm, 
wrap in paper before storing in re- 
frigerator. On following day the 
barbecue was placed on pit and 
warmed for several hours before 
serving. 

“A combination of bad sanitation 
and incubation was without doubt 
cause for outbreak.” 


A food poisoning case developed at | 


a family party in Los Angeles. Says 
the report: 
“Of 19 attending party who could 


be contacted, only 13 had been ill. | 


The six not ill had not eaten cake. 
One guest did not eat any cake at 
party but took a piece home and 
ate it next morning. Four hours 
later he was taken ill. 

“The cake had been purchased from 


a bakery—baked and decorated the | 
morning of May 25 and placed on | 
until |. 


shelf at room’ temperature 
picked up by customer between 5:30 
and 6 p.m. 


“The cake had custard filling and 4 — 


was not refrigerated at any time 
before serving. Specimens of cake, 
also some of custard and cream 


( GEASTY PLOS OF1L17V 


Larkin refrigeration products are modern proof that engineering beauty 
can add to functional efficiency. Originator of the Cross Fin Coil, Larkin 
also produces highest quality in Humi-Temp Forced Convection Units— 
Bare Tube and Zinc Fused Steel Plate Coils— 
Evaporative Condensers—Air Conditioning 
Units—Instantaneous Water Coolers—and 
other superlative equipment for commercial 
and industrial refrigeration. 


NATION'S 
Foon suppLy 


ARKIN COILS 


I) ATLANTA e 


) 519 MEMORIAL DRIVE «S-eE« 
GEORGIA 


BAKERIES 


BAKER 


_ FACTORIES AT OMAHA, NEBRASKA AND 


LOCKER PLANTS 


A 


AIR 
AND 


SOUTH WINDHAM, MAINE e« e 


OFFICE BUILDINGS 


the heart of thousands of successful, high performance instal- 
lations, lie Baker equipment and Baker engineering. For both 
Freon and Ammonia, Baker offers one of the world’s widest lines — 
backed by over 40 years of experience in all phases of air condi- 
tioning and refrigeration. Franchises are open for qualified dis- 
tributors in some territories. Write today for complete details. 


lie, Stoned « CrrgenecteL 
CONDITIONING 
REFRIGERATION 


GENERAL OFFICES AT SOUTH WINDHAM, MAINE 
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PATENTS 


Week of June 22 
(Continued) 


2,443,780. ELECTRICAL PRECIPITA- 
TOR. Harry A. Wintermute, Plainfield, 
WN. J., assignor to Research Corp., New 
York, N. Y., a corporation of New York. 
Application Feb. 8, 1945, Serial No. 576,734. 
16 Claims. (Cl. 183—7.) 


1. Apparatus for cleaning air by elec- 
trical precipitation comprising two hori- 
zontally spaced sections, each section com- 
prising sheet members providing a plur- 
ality of vertical tiers of parallel horizontal 
conduits, a horizontally extending dis- 
charge-forming precipitating electrode 
positioned centrally of each conduit in 
the first of said sections, a horizontally 
extending non-discharge-forming precipi- 
tating electrode positioned centrally of 
each conduit in the second of said sections, 
means for maintaining a high potential 
between said precipitating electrode and 
said sheet members, and means _ for 
guiding a gas stream successively through 
the conduits of said first and said second 
section. 


2,443,787. REFRIGERATOR. Guyon L. 
Cc. Earle, Forest Hills, N. Y., assignor, by 
direct and mesne assignments to Hugh S. 
Wertz. Application Jan. 15, 1944, Serial 
No. 518,391. 13 Claims. (Cl. 62—89.) 


1. A_ refrigerator comprising an_ in- 
sulated enclosure member adapted to be 
refrigerated, means for refrigerating said 
enclosure member, a smaller enclosure 
member within the first enclosure member, 
said smaller member comprising a sta- 
tionary insulated member forming the 
top of said smaller member and an in- 
sulated drawer member adapted when in 
its closed position to fit fairly snugly 
against said top, said drawer member 
having its side and back walls and its 
bottom of insulating material, and means 
within or closely adjacent said top for 


refrigeratintg said smaller’ enclosure 
member. 
2,443,926. ICE CUBE FREEZER AND 


DISPENSER. Herbert E. Page, Alham- 
bra, Calif. Application Aug. 28, 1944, 
Serial No. 551,461. 3 Claims. (Cl. 62—106.) 


sad 
1. Refrigerating apparatus comprising a 
cabinet having a cooling chamber therein, 


TOR CONTAINER OR THE LIKE. 


means for lowering the temperature 
therein, a pair of spaced pulleys mounted 
within said cabinet for rotation about 
parallel axes, a conveyor belt mounted on 
said pulleys and extending through said 
cooling chamber, a plurality of molds 
on said belt, means for supplying water to 
said molds, means for lowering the tem- 
perature within said cooling chamber to 
below freezing, means for turning said 
pulleys to advance said molds within said 
cooling chamber, each of said molds being 
of flexible, resilient material and compris- 
ing a bottom wall, side walls, and frent 
and back walls, all of said walls except 
said front wall being so connected to said 
belt that they are distorted as the asso- 
ciated portion of said belt is flexed to 
conform to the curvature of a_ pulley 
whereby ice adhering thereto is broken 
loose therefrom, and movable means oper- 
able in response to rotation of one of the 
pulleys as each of said molds arrives in 
predetermined position with relation to a 
discharge opening in said cabinet for 
breaking ice loose from said front wall 
of that mold. 


DESIGNS 


DESIGN FOR AN AIR CON- 
DITIONING CONTROL. Ernoll W. La 
Barre, New York, N. Y., assignor to 
Bendix Aviation Corp., Baltimore, Md., a 
corporation of Delaware. Application May 
21, 1946, Serial No. 129,945. Term of patent 
7 years. (Cl. D52—7.) 


150,016. 


The ornamental design for an air condi- | 


tioning control, substantially as shown. 


150,026. DESIGN FOR A CASING FOR | 


A BEVERAGE DISPENSER. Ralph A. 
Nicholson, Chicago, Ill, assignor to 
Raymond T. Moloney, Chicago, Il. Appli- 
cation July 1, 1946, Serial No. 131,215. 
Term of patent 14 years. (Cl. D2—3.) 


The ornamental design for a casing for 
a beverage dispenser, as shown and 
described. 


150,045. DESIGN FOR A REFRIGERA- 
Her- 


man Samuel Zaikaner, New York, N. Y. 
Application Feb. 24, 1948, Serial No. 
144,687. Term of patent 14 years. (Cl. 


The ornamental design for a refrigerator 
container or the like, as shown. 


Subscribe Now 


Receive the greatest trade paper in the Industry—Airr 
Conpitioninc & REFRIGERATION News. Published every week. 
Brings you latest news and vital information on household 
refrigeration, commercial refrigeration, air conditioning, 
home freezers; manufacturing, distributing, retailing, servic- 
ing, and contracting. Only $5 per year, 52 issues. 


Fill in coupon and mail today 


{ AIR CONDITIONING & REFRIGERATION NEWS 
450 West Fort Street, Detroit 26, Michigan 


Gentlemen: Send the NEWS for one year. 
[] $5 enclosed [] Bill me [) Bill the company 
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| CLASSIFIED ADVERTISING 


Week of June 29 


2,444,030. HUMIDITY AND TEMPERA- 
TURE RESPONSIVE DEVICE. 
Y. 


Lyndon 


W. Burch, Pelham, N. 


—— ~ 


} 
BWVBABBAAB* BAD 


1. A humidity and temperature respon- 
sive electrie switch comprising a casing 
and two movable contact elements housed 
therein, humidity responsive means _ in- 
cluding a humidity sensitive member hav- 
ing its ends secured on the casing while 
its central part supports one of the contact 
elements so as to move in a certain direc- 
tion upon humidity vairations, conducting 
means for connecting said element in an 
electric circuit, temperature responsive 
means including a truss of expansible 
metal carrying the other of said contact 
elements, and means supporting said truss 
in the casing and connecting it in the 
circuit, said truss and its supporting 
means being arranged and constructed so 
that the truss will move its contact ele- 


ment with a minimum of vibration and 
in a direction at an angle to the movement 
of the other contact element upon varia- 
tions of temperature, in such a manner 
that said elements are moved into contact 
only during the time that the conditions 
of humidity and temperature are con- 
ducive to the formation of ice. 


2,444,130. COMBINED PRESSURE AND 
TEMPERATURE RELIEF VALVE. 
Mathew R. Crowe, Winthrop, Mass. 


1. A combined pressure and temperature 
relief valve for hot water boilers and the 
like, comprising a valve body having pro- 
vision for securing it directly to a hot 


water boiler independently of any other 
connection leading to or from said boiler, 
said valve body having an inlet which 
opens directly into the boiler and an out. 
let leading to a point outside the boiler, 
an outwardly opening valve for closing 
the connection between the inlet and out- 
let, said valve having a valve stem w ich 
extends through the valve body ang 
projects therefrom, a thermostatic spring 
element located entirely exterior to the 
valve body, means for securing said spring 
element rigidly to the valve body, said 
spring element acting against the proj ct- 
ing portion of the valve stem to hold the 
valve yieldingly in closed position against 
internal pressure within the boiler, ihe 
resiliency of the spring element permit ing 
the valve to open to relieve exces-iye 
pressure within the boiler, said sp) ing 
element, by reason of its thermostitic 
characteristics, being responsive to |} eat 
conducted thereto through the valve body 
from an excessively heated boiler to re- 
duce its valve seating pressure aga nst 
said valve stem, whereby under no: nal 
temperature conditions in the boiler the 
valve will be opened only by exces jive 
pressure within the boiler, but when ex. 
cessive temperature conditions arise within 
the boiler the valve will be opened by a 
reduced pressure. 
(To Be Continued) 


RATES for “Positions Wanted” $2.50 
per insertion 50 words or under. 5¢ ea. 
additional word. 

RATES for all other classifications $5.00 
per insertion 50 words or under. 10¢ ea. 
additional word. 

ADVERTISEMENTS set in usual classi- 
fied style. Box addresses count as five 
words, other addresses by actual word 
count. Please send payment with order. 


POSITIONS WANTED 


SELECTED GROUP of men, graduates of 
well-known trade school, desire employ- 
ment in refrigeration field. Will travel 
anywhere. Qualified in domestic and com- 
mercial refrigeration. Reliable. Placement 
Dept... EASTERN TECHNICAL SCHOOL, 
888 Purchase Street, New Bedford, Mass. 


MAN WITH thorough knowledge and 20 
years experience in all phases of refrig- 
eration, heating, air conditioning, electri- 
cal and mechanical installation and service. 
Graduate electrical engineering. Own busi- 
ness three years. Former factory service 
representative for Airtemp. Prefer posi- 
tion as factory service manager or plant 
maintenance supt. BOX 2942, Air Condi- 
tioning & Refrigeration News. 


DEALER CONTACT man for wholesale 
refrigeration equipment, household or 
commercial. 25 years experience; 15 years 
as dealer service contact man—10 years 
household and commercial dealer contact 
work. Will relocate preferably central 
west or south west. Excellent references. 
Available 30 days. BOX 2944, Air Condi- 
tioning & Refrigeration News. 


SERVICE MANAGER available to pro- 
gressive concern in need of guiding force. 
Capable of directing service and installa- 
tion of all types commercial and industrial 
refrigeration and air conditioning systems. 
10 years field experience plus 1% years as 
service manager. Holding similar position 
with leading New York industrial contrac- 
tor but wish to locate elsewhere. BOX 
2946, Air Conditioning & Refrigeration 
News. 


POSITION WANTED as general manager 
or works manager for small to medium 
size manufacturer of refrigeration, heat- 
ing. transformers or other electrical 
equipment by graduate electrical engi- 
neering, age 39, with 20 years experience 
all phases of above lines and executive 
ability in administration, production and 
distribution. BOX 2947, Air Conditioning 
& Refrigeration News. 


POSITIONS AVAILABLE 


SALESMEN: AIR conditioning, commer- 
cial refrigeration, ice cream and custard 
freezers. Top national lines. Men inter- 
ested in over $10,000 annually. DRESCO 
REFRIGERATION COMPANY, 4404 Wood- 
ward Avenue, Detroit 1, Michigan. 


AIR CONDITIONING engineer—graduate 
of mechanical enginering between the ages 
of 35 and 45 with a minimum of five years 
practical experience who can take full 
responsibility for estimating, engineering, 
and over-all supervision on air condition- 


ing applications up to 50 tons. The 
Advertiser is well established, well 
financed, and distributes top ranking 
equipment in the Baltimore area. Give 


full details in first letter with photograph 


if possible. Salary will be commensurate 
with ability. Interview will be given 
locally. MARYLAND REFRIGERATION 


Cco., INC.. 706 N. Howard St.. 
1, Maryland. 


COMMERCIAL REFRIGERATION $sales- 
men—full time or part time, for Virginia. 
West Virginia. Maryland, Delaware and 
Washington, D. C. to represent distribu- 
tor of diversified lines to contact the trade. 
PUBLIC SERVICE COMPANY. 605 W. 
North Avenue, Baltimore 17, Maryland, 
phone Lafayette 0011. 


Baltimore 


SEE THE WORLD—the export depart- 
ment of large national manufacturer of 
refrigeration equipment and allied lines 
has opening for young man free to travel. 
Prefer man not over 30 with service and 
installation experience on domestic, com- 
mercial and air conditioning. In reply 
give age and full details of education and 
experience and inclose recent photo. BOX 
2940. Air Conditioning & Refrigeration 
News. 

ATLANTA MANUFACTURER'S agency 
has opening for salesman to cover Wash- 
ington, D. C. and Virginia, on four major 
commercial refrigeration, and allied lines, 
setting up dealers and distributors direct 
with factories. Complete beverage dis- 
pensing equipment, soda fountains, store 
and market display cases, unlimited op- 
portunity for high class man, straight 
commission basis. BOX 2941, Air Condi- 
tioning & Refrigeration News. 


WANTED: SERVICE department man- 
ager to take full charge of radio and 


| refrigeration service by established whole- 


sale distributor in central states. Prefer 
one who has managed wholesale distribu- 
tor’s major appliance service department, 
or served as assistant manager. Give full 
particulars and salary expected. BOX 
2948, Air Conditioning & Refrigeration 
News. 


EQUIPMENT WANTED 


WANTED—SERVEL kerosene refrigera- 
tors. Spot & futures. We have available 
for immediate and future delivery, all 
leading brands household refrigerators. 
Price lists available. BOX 2889, Air 
Conditioning & Refrigeration News. 


EQUIPMENT FOR SALE 


RECONDITIONED ELECTRIC refrigera- 
tors. Immediate delivery. All standard 
makes. Fully guaranteed. Wholesale only 
from $49.50 up. Also large stock of ‘‘as-is’’ 
refrigerators from $20 up. We buy trade- 
ins. APPLIANCE PRODUCTION CORP., 
59 Crosby St., NY 12, NY. 


36” X 7/2” YORK track doors. 4” cork 
insulation at $100.00 each. 3’6” X 6/’6” 
York double batton automatic close doors 
with track heads for 7’2” track, 1%” cork 
board insulation at $85.00 each. All new 
in original factory crates. Freight allowed 
in United States. BIMEL _COMPANY, 
2600 Colerain Avenue, Cincinnati 14, Ohio. 


SEALED UNITS rebuilt and exchanged. 
Prompt service on Coldspot (sealéd & 
semi-sealed), Chieftain, Gale, Tecumseh, 
Norge and many others. One year guar- 
antee. Write for price list and shipping 
instructions. BRIGHTON, 3906 Joy Rd., 
Detroit 6, Michigan. 


1—6x8 Sterling ammonia compressor, A-1 
condition, new plate valves and pistons; 
1—Westinghouse motor, 20 H. P., 220 
volts, 3 phase, 50 amperes per terminal, 
induction type, R. P. M. 860, for the 
above compressor; 1—Cutler-Hammer 
starter for the above motor, No. 9141H- 
522C, 50-60 cycles, 220 volts, 60 amp., 
phase 2-3-3W, 30 H.P. (new); 2—6x6 
Creamery Package ammonia compressors 
No. 2915-14, good condition with motors; 
2—Cutler-Hammer auto-transformer start- 
ers, No. 914H520, code-29508, H.P. 15-20, 
phase 3, 220 volts, 55 amp., 60 cycles; 
2—shell and tube condensers, good condi- 
tion, new tubes, enclosed drawing. Above 
ready for immediate delivery F. O. B. 
Topeka, Kansas. Price $2,500.00. GEORGE 
HILGER CoO., INC., 8444 S. Racine Ave., 
Chicago 20, Illinois. 


IMMEDIATE DELIVERY. 15 & 20 ton, 
Bell-Gossett shell tubing, ‘‘Freon’’ con- 
denser, 5% Wolverine copper tubing, re- 
movable heads. $140.00 and $160.00, F. O. B. 


Chicago. GEORGE HILGER CoO., INC., 
8444-46 S. Racine Ave., Chicago. 

FOR SALE ten 3-HP water cooled, 
“Freon Copeland machines with 3-HP 


3 phase motors $248.00 each. Ten model 
495 5-HP Copeland water cooled ‘Freon’ 
machines equipped with 26 Copeland com- 
pressors and 5-HP 3 phase motors $278.00, 
all F.O.B. Kansas City, Missouri. These 
machines are brand new in original Cope- 
land crates and carry the one year factory 
guarantee. 10% deposit required with all 
orders, balance C.0.D. THE NAT CORPO- 
RATION, 2710 McGee, Kansas City, Mis- 
souri. 


EIGHT TRAY ice cube maker, La Crosse 
#298, list price $158.50; packed two to 
crate, original crates, $48 each. Carrene 
gas, two 25 gallon sealed drums @ $50 per 
drum. Also quantity American Coils: 
60-20% off list prices. Write for literature. 
NEW YORK REFRIGERATION CO., 35 
East 4th Street, New York 3, N. Y. 


EXPANSION VALVES quantity lots (10) 
.25 less per valve. Detroit—893—F55 $5.00 
ea., Detroit—893—M40 $5.00 ea. Sporlan— 
Stand. %4T F % x %” $5.50. Sporlan 
Stand. %4T M % x %” $5.50. Sporlan Air 
Cond. 1T F L type $5.50. Frigidaire 
Modulex: 1130771 % T “Freon” 4” x 4” 
$5.50. 1130670 %T F %” x %” $65.50. 
All new and in original cartons. New 
blowers, Kramer mo. W10S % HP with 
heat exchanger and drip pan. 9%” fan 
110V size 21” L 12” W x & $25.00 ea. 
Dehydrators, new: Mueller, 12” copper 
33” outlets $5.50. Henry, 6” steel 14” out- 
lets .75. General Electric compressor 
parts new, fits all %, % %™ HP 
pumps mo. CM35 (upright twin). Eccen- 
trics $2.50, connect, rod $1.00 pistons $1.25. 
Stand seal repl. complete for all mo. 
$1.25 ea. Overhaul kit $8.00 complete. 
Many other items in stock, coils blowers 
controls & units). NORTHLAND REF. 
CO., 1742 Wabansia Ave., Chicago (22). 


3 HP Mills F300W8H condensing units 
with 5 HP Wagner motors $295. 5 HP 
Typhoon weathermaker $295. 1 HP Amco 
weathermaker $175. Following less motors: 
50 HP Schnacke $895. % HP Universal 


— 


$39. %4 HP Copeland $29. 1 HP B-line 
motors $44. Westinghouse 2% ton used 
self-contained air conditioner $395. S me 
“as is’’ household used _ refrigerators, 


PILGRIM, 48-20 43rd Avenue, L. I. City 


4, HN. %. 


SUBJECT TO prior sale: hermetic Chief- 
tain units—% H. P., $44.50; % H. P,, 
$48.50. Other well known hermetics—\ 
H. P. fan cooled, $52.50; %4 H. P. fan 
cooled light duty, $57.50; % H. P. fan 
cooled heavy duty, $59.50; % H. P. fan 
cooled, $69.50. Open units, standard 
makes—\% H. P., $54.50; % H. P., $64.50; 
% H. P., $84.50. Above prices quoted on 
lots of six. All open units are 60 cycle, 
single phase. All above units new, carry- 
ing factory warranty. Write for unit list. 
Minneapolis-Honeywell, Dual press. con- 
trol, $4.50; Minneapolis-Honeywell Low 
press. control, $3.00; White-Rodgers, Low 
press. control, $3.25; Genuine Frigidaire 
Low press. control, Y L, $4.25; Detroit 
Low pressure control, $4.25; G. E. Blower 
fan motor with 10” fan, 110 v. 606, $4.50; 
Superior Heat Exchanger, 13” overall, %” 
x 56”, $4.75; Mueller Heat Exchanger, 
141%” overall, %” x %”, $5.00; Mueller 
Heat Exchanger, 21” overall, 1%” x 15%”, 
$9.00; Kayson heavy duty cooler locks, 13” 
overall. with set of hinges, 15” overall, 
complete with inside push rod and master 
lock and keys, $9.50; Kramer Trenton % 
ton panel blower compressor, $35.00; 
Vapor proof refrigerator lights, with 
guard, $3.00; Filter drier, silica gel, 4%” x 
1%” x 6%4” overall, 10, $6.50; U. S. “Freon” 
gauge 414” face, 30” vac., 150# or 300# 
corresponding temperature. scale, red 
warning hand, $4.50; 5 lb. can Davison 
refrigeration silica gel, $1.10; Cold plates 
—1—30” x 55”—2—30” x 64”, 3 to a set, 
$35.00. WALTER W. STARR, 1207 W. 
George St., Chicago 13, Il. 


REBUILD YOUR own sealed units. Send 
us your burnt and stuck up heads and 
they will be immediately replaced from 
our stock. Send for our complete price 
list. TECHNICAL REFRIGERATION 
SPECIALIST’S,. 362 East 180th Street, 
Bronx 57, New York. 


NEW CONDENSING unit bargains—sur- 
plus stock—in original crates—below cost. 
2—5 H.P. 3-phase Curtis water cooled 
$410.00. 1—5 H.P. 3-phase 3-cylinder water 
cooled Universal $410.00. 7—3 H.P. 1- 
phase 3-cylinder water cooled Universal 
$343.00. 3—2 H.P. 1-phase Curtis water 
cooled $266.00. 1—2 H.P. 1-phase Universal 
water cooled $266.00. 3—1% H.P. 1-phase 
Universal water cooled $215.00. 4—1% 
H.P. 1-phase Universal air cooled $211.00. 
3—1 H.P. 3-phase Curtis air cooled $181.00. 
All complete with motor starters, water 
valves, etc. Place your orders at once 
while they last. All shipments made 
SD/BL—Shipping point Wisconsin. BOX 
a Air Conditioning & Refrigeration 
ews. 


FOR SALE. 1G. E. 60 HP. “Freon” 
compressor and motor with belts and 
drives. On single frame. Model C. M.— 
124—3 phase 220/440 volts. 1G. E. 40 H.P. 
same as above. Model C. M. 104-G. Also 
miscellaneous equipment. Used about 
200 hrs. BOX 2939, Air Conditioning & 
Refrigeration News. 


FRANCHISES WANTED 


MANUFACTURER'S FOREIGN sales rep- 
resentatives specializing in air condition- 
ing & commercial refrigeration equipment. 
Well established world wide distribution 
with agents, manufacturers, jobbers and 
distributors overseas. Interested in :dd- 
ing a limited number of non-competitive 
quality lines. Manufacturers interested in 
quality export sales representation write 
RACKIN INTERNATIONAL, 1025 Broad 
St.. Newark 2, N. J. 


— 


BUSINESS OPPORTUNITIES 

ESTABLISHED COMMERCIAL and 4do- 
mestic service & sales business with | 004 
reputation. Located in large progre sive 
Michigan city. Price of $5000 inc) des 
two trucks; inventory; tools; office and 
shop equipment. Average gross for vast 
12 months, over $1500 monthly. L: “sé, 
efficient shop with room for expan: on. 
Low overhead and rent. BOX 2936, Air 
Conditioning & Refrigeration News. 


— 


ESTABLISHED COMMERCIAL and io 
mestic refrigeration service busi! °5s. 
Valuable distributorship, commercial s ‘5. 
Location, Florida. Fully equipped, « 10d 
stock one truck, one Cushman sco 'er. 
2,000 sq. ft. shop space. Rent free ‘or 
two years. $7500.00 full price. Lea ing 
state. Quick sale desired. BOX 


Air Conditioning & Refrigeration News 
ESTABLISHED COMMERCIAL refrig£: 2 
tion business located in best section | "l- 
cago. Stock clean. Fully equipped. 750 
sq. ft. shop space. Beautiful show room 
in shopping center. $125,000 busin ss 
annually. Could be increased to $500,000 0. 
Ideal for service and sales. $15,000 w:th- 
out building. $50,000 for both. Owner 
retiring. BOX 2943, Air Conditioning & 
Refrigeration News. 
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‘ONE FOOT’ SHOULD BE 
READ BY EVERY DEALER 


G. & “%. Machinery Sales & Service 
164 Liebig St. 
Warrnambool, Australia 

Editor: 

Ver’ many thanks indeed for your 
pook “One Foot in the Door.” It has 
peen ost interesting and instructive. 
It’s book that should be read by 
ever’ appliance dealer. 

Yo certainly have produced a 
I was talking to an old 


winn: t. 
Aust dian friend of yours the other 
day, “im Castles of A. H. Gibson Co., 


Melbourne, and I was telling him of 

your »ook and I think you will be 
nearicg from him. 

We, out here, appreciate the NEWS 

as it keeps us abreast with the times. 

E. J. ROLLO, 
Refrigeration and Dairy 
Machinery Specialist 


INDUSTRY CAN BE HURT 
BY HASTY PRICE BOOSTS 


Superior Refrigeration Service 
3900 Sixteenth St. 
Detroit, Mich. 

Editor: 

I picked up my local newspaper 
this morning and read the following: 

“Joseph A. Salerno, national vice 
president of the Amalgamated Cloth- 
ing Workers, says ‘the present slump 
in textile and apparel industries is 
the handwriting on the wall of a 
major economic bust in the future.’ 

“Speaking at an educational con- 


_ ference of New Hampshire local rep- 
_ resentatives, Salerno said: 


inventories in the textile 
resulted in 


“ ‘High 
industry have already 


curtailment of production to three 


and four days a week. A _ general 
slump has existed in the garment 
industry for some time. 

“‘Shoe production has been cut by 
60 million pairs and the manufacture 
of radios has been curtailed by five 
million sets to 15 million.’ ” 

In the mail on that same day I 
got the following letter from a supply 
house with which I do business: 

“Price increases have become so 
general during the past 30 days that 
practically all price lists in your 
possession are now obsolete. 

“We have been notified by the 
manufacturers of the following major 
equipment that their products either 
have had or will have major price 
increases. (This was followed by a 
list of 11 manufacturers of refrigera- 
tion equipment and supplies.) 

“There have been price increases 
on practically all supplies, installation 
materials, and accessories. 

“At this time, we wish to empha- 
size that all orders, no matter when 
they were placed with us, will be 
invoiced at the prices prevailing at 
the time of shipment. 

“We are making every effort to 
provide new price lists as fast as 
possible, but we cannot keep pace 
with today’s changing market. You 
should have your quotations individu- 
ally confirmed or sell to your cus- 
tomers on the basis that they must 
pay prices that are effective at the 
time of shipment.” 

I'm writing this because I’m won- 
dering if manufacturers are aware 


ee 


of the fact that sales of commercial 
refrigeration are already pretty 
tough, with grocery store and restau- 
rant owners complaining of steadily 
declining business. How are these 
prospects going to feel when we tell 
them that they’re facing rising prices 
on equipment? 

I believe that manufacturers should 
hold off on price increases until they 
get a better picture of how general 
economic conditions will be in the 
next few months. Dealers need a lot 
of help right now, but increasing 
prices isn’t the way to do it. 

CHAS. LANDRITH 


SO. AFRICAN FIRM SEEKS 
MILK COOLER PRODUCERS 


Eastern Electrical Co., Ltd. 
Westwood House 
Southtown Road 

Gt. Yarmouth, England 
Editor: 

As a regular subscriber to your 
excellent publication, I am _ seeking 
your assistance as regards contact 
with manufacturers of milk cooling 
and pasteurizing plant suitable for 
dairy farming. 

I am interested in a refrigeration 
business in Cape Town, South Africa, 
and R. V. Charlton, who is in charge 
of the business out there has written 
me asking to be put into touch with 
United States manufacturers supply- 
ing milk cooling and pasteurizing 
equipment suitable for dairy farmers. 

I should be most grateful indeed if 
you could pass this on to certain of 
your manufacturers who you con- 
sider would be interested in supplying 
such equipment to South Africa. 

To save time, I shall be glad if 
they will send preliminary informa- 
tion and literature relative to their 
range of equipment direct to: 

Mr. R. V. Charlton, c/o Messrs. 
Thos. Cook & Sons (S.A.) Ltd., P.O. 
Box 12, Cape Town, S. A. 

There is also one further point on 
which I would like to have your kind 
help; I understand that a process 
has been evolved in the United States 
using Ultra Violet Ray for pasteuriz- 
ing milk after it has been bottled; if 
my information is correct, I have no 
doubt that you will have some par- 
ticulars of this process of Ray treat- 
ment of milk after bottling for 
pasteurization and shall indeed be 
glad if you can send particulars of 
this to Mr. Charlton at Cape Town. 

Wishing your interesting and in- 
formative magazine every success. 

K. RAYMENT, 
Director & Chief Engineer 


DRYDOCK SEARCHES FOR 
ICE-BLASTING MACHINE 


The Maryland Drydock Co. 

P. O. Box 6306, South Station 

Baltimore, Md. 
Editor: 

I have been advised that there is 
in existence a machine that blasts ice 
instead of sand for the cleaning off 
of paint on buildings and vessels. The 
company I am employed by is very 
much interested as they use the sand 
blasting method frequently and it 


me, or our Works Manager, G. M. 
Stein, would be highly appreciated. 
Joun B. Ness, ASRE APPLICATION DATA SECTIONS 
Drydock Department 

Editor’s Note: Is any reader ac- Complete @ Practical @ Authoritative @ Useful 
quainted with this ice blasting sys- riTLe SECTION NO PRICE 
tem? ——— : 

REFRIGERATION OF LOCKER PLANTS by E. L. Little ' 35¢ 

REFRIGERATION IN FUR STORAGE by NEMA Com’I. Refrig. Appl. Com. 2 30¢ 

’ REFRIGERATION OF LIQUIDS by L. Nusbaum 3 35¢ 

BLOOD’S TALK RE-ECHOES REFRIGERATION OF APPLES AND PEARS by H. H. Plagge 4 35¢ 

REFRIGERATION IN RESTAURANTS by R. E. Borden 6 35¢ 

P ‘ REFRIGERATION SERVICE CHARTS by J. F. Kern 8 45¢ 

Aluminum Company of America REFRIGERATION OF SKATING RINKS 9 30¢ 
Pittsburgh 19, Pa. REFRIGERATION IN BUTTER AND CHEESE MAKING by J. H. Godfrey 

Editor: and others 10 30¢ 

- * : REFRIGERATION LOAD CALCULATIONS (Temperatures Above 32° F.) 

Will you please advise the date of by S. C. Segal i 25¢ 
the issue of AIR CONDITIONING & rs i CALCULATIONS (Temperatures Below 32° F.) - _ 
REFRIGERATION NEWS in which your REFRIGERATION IN MILK PLANTS by E. H. Paulsen 13 30¢ 

“Ine ” : AIR CONDITIONING IN RESTAURANTS by R. E. Borden 14 25¢ 
column “Inside Dope” carried the REFRIGERATION IN RETAIL STORES by R. E. King 15 30¢ 
address on the American System by AIR CONDITIONING IN THEATERS by C. B. Albright 16 30¢ 
Howard Blood REFRIGERATION OF ORANGES IN CALIFORNIA by H. M. Hendrickson 

r : and J. R. MacRill 17-R 40¢ 
J. G. TAYLOR REFRIGERATION OF LEMONS AND GRAPEFRUIT by H. M. Hendrickson 18-R 35¢ 
; OPERATION OF AMMONIA MACHINES by J. R. Chamberlain and others 19-R 40¢ 

Answer: Mr. Blood’s talk appeared REFRIGERATION IN RETAIL BEER DISPENSING by J. F. Kern 20 45¢ 
P : REFRIGERATION FOR FOOD STORES by R. E. Borden 21 25¢ 
in the issue of June 28, 1948. PRESERVATION OF FOODS BY FREEZING by C. Birdseye 22 35¢ 

REFRIGERATION IN WINE MAKING by G. L. Marsh 23 25¢ 
N. Y. SERVICE GRADUAT REFRIGERANT TABLES AND CHARTS WITH VARIOUS 
P * E PRACTICAL EXAMPLES by D. Crampton 24 30¢ 
HOW TO FIGURE REFRIGERATION INSULATION by L. C. Leslie 27 35¢ 
SEEKS GREENER FIELDS REFRIGERATION OF SHIPS’ STORES by C. B. Albright and others 28 30¢ 
FREEZING OF EGGS by M. E. Pennington 29-R 35¢ 
REFRIGERATION OF BANANAS by V. W. Ridley 30 25¢ 
. 169 Dean St. REFRIGERATION FOR SELF-CONTAINED DRINKING WATER 
Brookl se 3 COOLING SYSTEMS by J. J. Corey 31 25¢ 
si klyn, N REFRIGERATION FOR REMOTE DRINKING WATER COOLING SYSTEMS 
Editor: by J. J. Corey 31-A 30¢ 
Last year I took a refrigeration | | Prorecrive PACKAGING OF FROZEN FOODS by W. Rabak ria 256 
: y » Raba 
course in the YMCA trade schools REFRIGERATION OF ALUMINUM ALLOYS by F. Keller 35 25¢ 
here in New York City. Since that sent 4s tt ee 36 35¢ 
, P : ‘. . y R. H. Bisho 37 
time I have tried selling air condi- HOSPITAL AIR CONDITIONING by W. S. Bodinus 38 Ps 
tioning equipment without too much AIR CONDITIONING IN CANDY MANUFACTURE by H. C. Hoffmann 39 25¢ 
aanneen CALCIUM CHLORIDE AND SODIUM CHLORINE REFRIGERATION 
° : . , BRINES by R. H. Sawens 40 30¢ 

I would now like to break into the peep teed ope: OF ICE CREAM by C. J. Bell 41 35¢ 
service field at a decent wage. AIR tae ae & BES@ORIZATION BY USE OF ACTIVATED i ‘a 
Employers in the New York area for Cc let a a 
the most part are very reluctant to omplete set of all above, paper bound, $8.50 
hire beginners. Send orders with remittance or COD instructions to 

I would like to know where I 
might prove my worth. Could you G 
might prove my worth. | Could you’ | THE AMERICAN SOCIETY OF REFRIGERATING ENGINEERS 

: : 9 
serviceman outside New York? 40 WEST 40TH ST., NEW YORK 18, N. Y. 
DAVID B. CUMMINS 


would be to their advantage to use | 


this new method. 
Any information you could send 


‘\nd you'll save yourself time, 
‘ort, trouble by using this 
hundy catalog for ordering 
ali your Refrigeration, Air 
Conditioning and Heating 
Parts and Supplies. Your 


You'll Find Everything You 
Nee’ Between These Covers! 


ELECTRIC MOTORS |: 
and PARTS © 


ores 


CLESALE ONLY + OESTROY AU 


senves tht wore 


orders are filled promptly, 
Carefully . . . from complete 


Authorized Wholesaler for: Alco @ Automatic Products 
Brunner @ Delco-Sunlight ¢ Copeland @ Imperial Brass 
Minneapolis-Honeyweli ¢ Penn @e Ranco & many other 
noted brands. 


THE SUPPLY HOUSE THAT SERVES THE WORLD ¢& Wholesale Only 


MELROSE PARK, 


ILLINOIS 


F EVAPORATOR PLATE 
_ SHOWING MULTIPLE PATHS 
REFRIGERANT F 


Get peak refrigeration with BYC EVAPORATOR PLATES 


The heart of any refrigeration application, domestic or commercial, is the evaporator 


plate. It’s the key to economical and efficient operation of the entire system. 


Selecting the right evaporator plate makes possible a higher heat transfer coefficient 


(K factor) and lower pressure drop for peak refrigeration. 


BTC Evaporator Plates are entirely prime refrigeration surfaces because they operate 
on the full-flooded principle with exclusive “Cross-Flow” construction—a special grid- 
iron design that gives greater turbulence to the refrigerant for increased heat transfer 


and provides multiple flow paths for low pressure drop. 


Whatever your refrigeration application, you can get results with BTC Evaporator 
Plates not possible with ordinary plates or coils. Call on Brewer-Titchener for the en- 


gineered performance you want in your evaporator plate applications. 


TWO BASIC BTC EVAPORATOR PLATES 


pectereeeeereereeeeecereeeereeereeies ese tee 


Standard “V" Plates for Vertical use— 
Wall and Ceiling Bunkers. 
19” Wide; in Lengths, 21” to 84.” 


Standard “H" Plates for Horizontal use— 
Shelf and Bank Assemblies. 
22” Wide; in Lengths 48”, 60”, and 72” 


THE BREWER-TITCHENER CORPORATION 
BINGHAMTON, N. Y. 


EVAPORATOR 
PLATES | 
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For those who would lead i: 
America’s Sales Armies... 
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Four | 
headach 
» succeede 
You laughed a lot and learned plenty from “‘One Foot in the Door." — * io 
Now the same author gives you the “advanced course.’ George F. | thon of 
Taubeneck's new book, “The Marshal's Baton,” presents 572 pages of | sions a! 


condensed information on what America's leading sales executives have — ~ Brot 


learned about managing every type of business in our industry. vente 


; Next 
Each chapter was edited by one or more of the most successful men © allie 


in the business world. Their additions to these chapters, drawn from“ .) 


We ELECTR ic personal experience, are priceless. As George Jones of Servel puts it lim an 


Beane PRESS é make 2 nO. F 
: Sea oe ACR alien nas ht HS ES SS 5 
*) Seo nee ROE cs oh oe : 


ca 


2 attempt 
' _ in his introduction to ‘‘The Marshal's Baton": ‘eared d 
CM PANY 0 ’ dashed 2 
“AS RT ELD, Ni J a - ss . . | the shak 
ot Never before, to my knowledge, have America's leading practi- og sero, 
ca ON 7 tioners of this New Art revealed their methods between the covers of a © Bry 
] SS) 

rae , book . . . For half a million dollars, or maybe a million, you couldn't buy © -_ the 
' the fain 
ent apm the knowledge and advice it contains . . . By poring over this book you a beaut: 
“TS = uP a6 & =" can acquire some of the distilled wisdom and “know how" America’s ,,.9.." 

w ce oO : . _ . 
Ts oO s eiG-WARNER | -ORPORATI top sales-minded executives have accumulated painfully during the last nse re 
€ BU od : y 1 

mee three decades."’ i “oh, 
DETR IT 26. MICH 2 whiskey 
) buckling 


It's a big book, a useful book, and an important contribution to our 
industry. Every business firm should have one or more copies handy When 


Mc GRAY HEF RIGERATD i ROMPANY at all times. Assigi 
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Div. BUSINESS NEWS PUBLISHING CO. came: 
450 W. Fort St., Detroit 26, Mich. ole 
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You're 

Please ship ........ copies of “THE MARSHAL’S 

WHO Some of These Leaders Are BATON” 20 $5.00 er’ copy, ay 
Howard E. Blood, Henry Burritt, A. M. “Mike” Sweeney, G. H. “Rock” Smith, [] CHECK ENCLOSED* [] BILL US Comn 

President and General President, Eureka Williams. Manager of Sales, General Vice President and General igno) 
Manager, Norge. Electric (Appliance & Manager, Deepfreeze. snored, 
aod T. K. Quinn, Merchandise Dept.) geney Tyler N for mar 

y t residen onitor. ’ «_— sO CELELOCRC CTCL TELE LCR ET CCT RECA TTP LETC CT CC Te Cee ee) 

, se ngygr — oe aoe George Ss. Jones, Jr., late President, Tyler Fixture. P — 7 
W. Paul Jones, Seles Sean —_—" Ray W. Turnbull pal cea 

Frank Pierce, Vice President, Philco. , , len Besctiend recs Dn |< iueele heel cens BE eeee ure ts Genie ee late aaea ek ae 
President, Dearborn Metors; Phil Bratten, Blecerte. . This 
former Vice President, C. J. Lawson, General Sales Manager, nize a 
General Motors. Aes yore in Charge of Frigidaire. Lee H. D. Baker, City P Zone State it has 

Stes, Meisdeater. Sales Manager, Admit. = i REY eee ee ee ee ee ee ee ee eee eee ZOME ........ State .........00.. ; 

Lee A. Clark, M. G. O’Harra, ‘ ™ *Books will be sent postpaid if check accompanies order. 9-20-48 } ton 


Assistant General Sales Dan A. Packard, Vice President and General T. J. Newcomb, | believe 
Manager. Prigidelre. Sales Manager, Kelvinator. Sales Manager, Norge, Sales Manager, Westinghouse ROT eee ee ee Superst 


Appliance Div. they sh: 
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READ How leading Sales Exeutives work...What they do... and Why | cone 
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